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Helping nonprofits create lasting, 
positive change

Harpswell Capital Advisors recognizes 
the vital role nonprofits play in enriching our 
communities. Our team shares a deep commitment 
to philanthropy, with many of us having direct 
experience in nonprofit work.

This unique perspective allows us to understand 
the challenges and opportunities faced by nonprofits, driving our mission to 
empower them through tailored financial advisory services. By aligning our 
efforts with the organizations we serve, we help maximize their impact and 
create lasting, positive change.

For over a decade, Harpswell Capital Advisors has empowered Maine’s 
nonprofits with customized financial strategies. As a boutique investment 
firm, we take pride in recognizing the individuality of each nonprofit’s mission, 
goals and challenges. This deep understanding allows us to deliver personalized 
solutions that support our clients’ success and their ability to make a meaningful 
impact in their communities.

Harpswell Capital combines national experience with a focused, localized 
approach. We specialize in critical areas for nonprofit success, including 
endowment management, sustainable financial practices and long-term 
development strategies. Our expertise enables us to align financial strategies 
with the core values and missions of the organizations we support, ensuring 
financial health strengthens their ability to fulfill their purpose.

At the heart of our boutique model is the personalized service we provide. We 
build lasting relationships with our clients, offering guidance and collaboration 
that goes beyond traditional investment management. Trust and transparency 
are the foundation of our partnerships, and we strive to act as dedicated stewards 
of our clients’ financial futures.

As Maine’s premier investment partner for nonprofits, Harpswell Capital 
remains committed to enhancing the financial well-being of the organizations 
we support. Whether you’re a small, local nonprofit or a national entity, you 
can rely on us for values-driven financial management that always prioritizes 
your mission.

Preston Noon 
Director 

Harpswell Capital Advisors

SUPPORT ING MAINE NONPROFITS
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At the heart of our boutique 
model is the personalized  
service we provide.

Together, we make a meaningful 
difference

At Kennebec Savings Bank, our commitment 
to community is more than just a core value, it’s 
a guiding principle that informs everything we 
do. For more than 155 years, we have proudly 
served the people of Maine not only as a trusted 
financial institution, but also as an engaged part-
ner in building a stronger, more vibrant state. We are honored to support the 
nonprofit organizations, volunteers, and local leaders who work tirelessly every 
day to improve lives and create lasting change.

At the heart of our mission is a simple yet powerful belief: when we invest 
in our communities, we all thrive. As a mutual organization, we do not have 
stockholders. Instead, we have the opportunity and the responsibility to rein-
vest our earnings back into the communities we serve. Through our Community 
Dividends program, we are proud to support organizations that address critical 
needs, deliver essential services, and enhance the well-being of individuals and 
families. This year Kennebec Savings Bank is expected to contribute over $1.4 
million in community support to more than 300 nonprofit organizations across 
Maine. This funding helps to strengthen the very fabric of our communities and 
fosters a spirit of collective resilience and hope.

Our commitment doesn’t stop at financial support. We are fortunate to have a 
team of employees who go above and beyond in their dedication to giving back. 
Whether they are volunteering their time, serving on nonprofit boards, mentor-
ing youth, or participating in local events, their passion and generosity reflect 
the culture of service we strive to uphold every day at Kennebec Savings Bank.

Since our founding 155 years ago, our headquarters has remained in Augusta, a 
testament to our deep roots and enduring commitment to Maine. We have always 
believed that lasting progress is made through collaboration, which is why we 
continue to support the important work of the United Way of Kennebec Valley. 
Their efforts unite donors, partners, and community members in ways that drive 
meaningful, long-term impact.

The Giving Guide is a powerful reminder of the incredible work happening 
all around us. To every nonprofit leader, volunteer, donor, and advocate, thank 
you. Together, we are creating a future that is stronger, more connected, and full 
of promise.

Gratefully,

Andrew Silsby 
President & CEO 

Kennebec Savings Bank

We have always believed that 
lasting progress is made through 
collaboration.
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Nonprofits adapting, innovating 
and reimaging for the common 
good

Each year, the Giving Guide shines a spot-
light on the essential role nonprofits play in 
ensuring Maine’s prosperity, and the critical 
role businesses play in partnering with them 
to achieve it. 

This year, as government funding is pulled 
back precipitously from services to seniors, veterans, families, scientific research 
and more, it’s essential for nonprofits, businesses and local partners to find new 
and better ways to fortify the resiliency of Maine communities.

Every day, nonprofits adapt, innovate and reimagine how we work together 
for the common good. To succeed, especially in these volatile times, they need 
resources, genuine partnerships and the support of people and businesses to 
help build their capacity to act boldly and creatively.

Here are a few practical ways we can all make a difference:
1.	Spread the word. Get to know the nonprofits in your community, under-

stand where their needs are greatest, and promote and champion their work 
within your networks.

2.	Share your talent. Professionals from all backgrounds are needed on nonprofit 
boards and committees — an opportunity to give back, expand your professional 
network, tap into your passions, and apply your skills in new ways. Nonprofits 
are always looking to enhance their boards with new perspectives and talents.

3.	Keep being generous and collaborative. When nonprofits are recognized 
as essential partners, amazing things can happen. Creative collaborations with 
businesses, along with flexible financial support, play a vital role in helping 
address today’s challenges and opportunities.
This Giving Guide includes only a portion of Maine’s nonprofit sector, which 

employs one in six Maine workers and spreads to every corner of our state. Reach 
out to the organizations in your community, ask how they are doing during this 
tumultuous year, and work with them on creative ways to support them and, ulti-
mately, your community.

Nonprofits are not just part of our communities — they are essential to them. 
They are people coming together to make Maine a better place to live, work, and 
play. Meaningful and lasting change comes from working in tandem, building new 
partnerships, and committing to the common good. We are making progress, but 
there is much more to do. MANP is honored to work and learn alongside you.

Thank you, 

Jennifer Hutchins 
Executive Director 

Maine Association of Nonprofits
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Meeting the moment and focusing 
on Maine’s future

What a year it has been for philanthropy 
across the country and here in Maine. A vola-
tile federal policy environment and significant 
changes in public investment have created 
a challenging funding landscape for Maine 
nonprofits, communities and people in every 
corner of our state. The topline message for 
this year’s Mainebiz Giving Guide is this: If you can, give more.

Philanthropy cannot begin to replace the public investment that has been 
cut, but as Maine’s largest and oldest statewide community foundation with 
thousands of fundholders contributing each year to a more vibrant Maine, the 
Maine Community Foundation is committed to doing everything possible to 
help our nonprofit partners doing important work for the public good both 
meet this moment – and stay focused on building a better Maine. 

Here is how our team, partners and donors are working together to do both.  
To meet the moment, MaineCF has taken several steps, including:

•	 Giving an additional $500,000 discretionary funds into our Community 
Building program, which supports nonprofits across the state doing a 
wide range of work 

•	 Granting $180,000 to the Maine Association of Nonprofits and Maine 
Philanthropy Center to help those vital organizations serve and counsel 
all Maine nonprofits in the moment

•	 Raising an additional $1.3 million from our fundholders to meet current 
needs

•	 Tracking increased nonprofit needs and leading donor outreach to encour-
age their giving through our Giving Together portal

•	 As a result of our partnership with donors to meet the moment, overall 
grants are up $11 million in 2025 versus the same time last year.

We will continue to work with urgency to support our nonprofit partners 
that do such vital work in communities across the state, but are also commit-
ted to our mission to build a better Maine. 

That is why even as we continue our grantmaking ($84 million in 2024), we 
have added important new strategic initiatives consistent with the issues people 
in Maine told us were top priorities, including:

•	 Affordable housing: MaineCF has set a goal to preserve at least 600 units 
of affordable housing across the state at risk of being lost and impacting 
thousands of people in Maine

•	 Resilience: MaineCF has several new initiatives to protect our food, farms 
and communities from increasingly severe weather events, including help-
ing 45 towns complete resilience plans

•	 Economic opportunity: MaineCF is working on a broad economic 
opportunity agenda and committed $6 million to Maine Venture Fund in 
an innovative partnership to support promising startup businesses across 
the state

•	 Strong local news, strong communities: MaineCF is leading the Maine 
chapter of Press Forward, a national effort to build stronger communities 
by strengthening local journalism.

Whether contributing to address funding shortfalls or giving to make posi-
tive impacts on the big challenges affecting Maine’s future, now is the time to 
give more. MaineCF is here as a trusted, experienced partner to help you both 
meet the moment and build a better Maine for the future.

Deborah A. Ellwood 
President and CEO 

Maine Community Foundation

FROM THE GIVING GUIDE SPONSOR

Every day, nonprofits adapt, 
innovate and reimagine how we 
work together for the common good.
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Learn more and donate today at  
campaignforendinghunger.org 

Together, We Can  
End Hunger in Maine

Since 1990, Maine’s credit unions have worked 
together to fight food insecurity through the 
Maine Credit Unions’ Campaign for Ending 
Hunger. Every dollar raised helps provide 
healthy, nutritious meals for Maine families in 
need; because no one should have to wonder 
where their next meal is coming from.

Maine Credit Unions’ Campaign for Ending Hunger is a 501(c)(3) not-for-profit 
public charity. Your charitable contribution to our organization is tax deductible.

https://campaignforendinghunger.org
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N onprofits nationwide are 
grappling with widespread 
federal funding cuts and ter-
minated grants initiated by 

the Trump Administration. 
In response to unexpected budget 

changes, Maine nonprofits are find-
ing creative ways to adapt by pooling 
resources, finding alternative fund-
ing, and partnering with one another. 
Inflation, economic uncertainty and 
rising demand for services as families 
also face rising costs are all impacting 
the sector.  

The ripple effect has a particularly 
potent impact on Maine, which has a 
higher than national average non-
profit workforce population. Nation-
ally, one out of every 10 workers is 
employed by a charitable nonprofit, 
but in Maine 17% of the workforce, 
meaning one out of every six workers 
in the state is employed by a chari-
table 501 (c) (3)nonprofit, according to 
the Maine Association of Nonprofits.

Mainebiz asked nonprofit lead-
ers how their organizations are 

responding to cuts in federal funding. 
Here are the responses, in their own 
words.

Cultivating partnerships, 
prioritizing clients
Mufalo Chitam 
Executive director, Maine Immigrants’ 
Rights Coalition

Maine Immigrants’ Rights Coali-
tion member organizations are cur-
rently under significant stress, adapt-
ing to funding losses, policy changes, 
and a growing fear among immigrant 
community members.  While this 
period presents more challenges than 
opportunities, we are addressing these 
issues through three key strategies.

• Encouraging collaborative appli-
cations to maximize funding. 

• We are focusing on prioritizing 
client-funded initiatives, particularly 
through a fee-for-service partner 
model.

• Diversifying funding and build-
ing reserves: Establishing “rainy day 
funds” while developing new business 
relationships to secure varied funding 
streams. 

 MIRC has extensive experi-
ence leading coordinated coalition 
responses — in partnership with 
government and other partners — to 
provide emergency direct assistance 

to immigrant families during times of 
hardship. Specifically, MIRC led its 
coalition and partners in coordinat-
ing state and municipal systems to 
support emergency crises the Asy-
lum Seekers Portland EXPO in 2019 
and 2023, and immigrant communi-
ties broadly throughout the 2020-22 
COVID Pandemic.

We are uniquely positioned to 
coordinate a rapid response across 
our members and partners, support-
ing Maine-based, immigrant-serving 
organizations as they navigate fund-
ing freezes and policy changes. This 
approach will allow us to foster coor-
dination and mitigate competition, 
channeling funds and expertise to our 

community-based member organi-
zations, thereby strengthening their 
voice and position in our state.

Doubling down to oppose 
funding cuts 
Cullen Ryan
Executive director, Community Housing 
of Maine

Community Housing of Maine 
creates homes and inclusive com-
munities.  CHOM believes everyone 
deserves to be housed. CHOM devel-
ops, owns and maintains high-quality 
supportive housing as well as afford-
able housing for working families and 
older people.   

The housing development and 
operation relies almost entirely on 
federal funding; federal funding cuts 
to Medicaid, rental assistance pro-
grams and SNAP will be devastat-
ing.  We are undertaking contingency 
planning for federal funding cuts.

CHOM has historically relied 
on positive word of mouth and its 
strong reputation to generate dona-
tions. It has tended to hide discreetly 
in the background while its housing 
forms the backbone for collabora-
tive supportive housing partnerships 
with 55 service provider agencies from 

Nonprofit leaders 
weigh their financial 
futures
B y  S l o a n e  M .  P e r r o n

Budgetary
crossroads

CONTINUED ON PAGE 8 »

ADOBE STOCK PHOTO / YURII

MUFALO CHITAM 
Executive director, Maine Immigrants’ 
Rights Coalition
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WHEN SARAH  
WANTED TO START  
AN EQUINE THERAPY 
NONPROFIT, WE HELPED 
HER TAKE THE REINS.

Sarah Armentrout  
Carlisle Academy 
Lyman, ME

KennebunkSavings.com

Like Sarah, many of our customers do their business banking and their 
personal banking with us. That’s because, at Kennebunk Savings, it’s 
all personal. So whether you’re opening your first account, buying your 
first home or starting your first business, we’re here for the ride, and 
with you at every turn along the way. Helping happens here. 
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Sanford to Houlton and Rumford to 
Bar Harbor.  

Recently, CHOM has pivoted, 
slightly, making its efforts better 
known and seeking funds to continue 
its mission despite federal cuts — to 
ensure that the 1,300-plus people it 
serves remain housed and stable in the 
community.  

CHOM has doubled down on 
opposing funding cuts and draconian 
policies, advocating instead for federal 
and state resources to be spent wisely 
to help Maine end and prevent home-
lessness and stabilize other popula-
tions facing enormous challenges.  

Ready to adapt 
Denise Cilley
Associate director, Sunrise County 
Economic Council

 At Sunrise County Economic 
Council, we have long understood 
that sustaining strong, community-
rooted programs means being ready 
to adapt. Founded 30 years ago by a 

small group of Washington County 
business and community leaders, 
SCEC has grown steadily through a 
grassroots approach that centers local 
voices, relationships, and long-term 
commitment, with a focus on building 
with, not for. 

With recent cuts and delays in 
federal funding, we have been mak-
ing thoughtful adjustments to ensure 
our work continues without interrup-
tion. One of the most important steps 
we have taken is revisiting innova-
tive programs and project ideas that 
align with our mission and have the 
potential to generate revenue. These 
efforts will not just support the bud-
get, but will also provide real value to 
the communities, employers and busi-
nesses we serve. 

We also continue to lean into col-
laboration and partnership build-
ing. Through collaboration with peer 
organizations, we have been able 
to develop joint funding proposals, 
increase impact, and reduce redun-
dancy. These partnerships help us 
access philanthropic and state-level 
support when federal dollars are not 
available. Internally, we continually 
strengthen our financial planning and 
management practices. That includes 

refining reimbursement timelines, 
modeling different funding scenarios, 
and making sure we scale programs in 
ways that are financially responsible. 
We are also building and deepening 
relationships with individual donors 
and private foundations that under-
stand the unique challenges rural 
communities face. 

Federal funding is still important to 
our work, but it does not define what 
is possible. We are focused on build-
ing a more resilient, diversified fund-
ing model that gives us the flexibil-
ity to continue meeting Washington 
County’s needs, regardless of shifting 
federal priorities. 

Connecting with alternative 
funding sources
Ray Ruby
Executive director, Maine Cancer 
Foundation

As a fundraising foundation, Maine 
Cancer Foundation deeply under-
stands the critical role grant fund-
ing plays in supporting Maine’s most 
vulnerable regions, communities, 
and individuals. Amidst this time 

of uncertainty and instability at the 
federal level, we have been connect-
ing closely with grantee partners to 
understand how they are impacted by 
funding cuts and what they need to 
move forward and continue to carry 
out their work.

Understanding the urgency of this 
moment and the significant impact 
funding losses are having on many 
nonprofit partners, Maine Cancer 
Foundation ramped up some of our 
funding allocations to address grow-
ing needs among our partners and 
the communities they serve. Most 
recently, we increased our investment 
in cancer prevention programming 
for this calendar year from a planned 
$500,000 allocation to over $700,000. 
This was a significant shift in gears for 
us, but being able to react in this way 
has afforded some partners breath-
ing room and has allowed important 
efforts to continue amidst the current 
landscape.

As one of our core values, we also 
continue to focus intently on health 
equity, promoting fair and just access 
to reduce cancer-related health dis-
parities for all Maine people. Can-
cer takes an especially heavy toll on 
certain communities, yet many of the 
recent reductions in federal funding 
are falling hardest on those very same 
groups. This focus will remain at the 
forefront for Maine Cancer Founda-
tion and is a throughline for our pro-
grammatic efforts across the state.

In addition, we have been con-
necting with other philanthropic 
leaders in Maine and nationwide to 
understand how we can best support 
our grantee partners and our own 
organization during this time. Now 
is the time for listening, connection 
and action, and we are proud to be 
among incredible nonprofit partners 

»  CONT INUED FROM PAGE 6

CULLEN RYAN
Executive director, Community 
Housing of Maine

DENISE CILLEY
Associate director, Sunrise County 
Economic Council

RAY RUBY
Executive director, Maine Cancer 
Foundation

mailto:CIRCULATION@MAINEBIZ.BIZ
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Stay connected! Receive news, information, and analysis about  
Maine’s business community through e-newsletters that provide  
a quick update on the most important statewide business news.

Sign up for Mainebiz 
email newsletters

Stay informed on statewide real estate and 
development news with the Real Estate Insider.

Catch up on the most talked about Maine 
business news with our Weekly Report!

Don’t miss the top business news in Maine  
with the Daily Report!

MAINEBIZ.BIZ/ENEWSLETTERS

supporting cancer prevention, screen-
ing, and access to care throughout our 
state.

Reducing or delaying non-
urgent expenses
Gretchen Johnson
Executive director, the Center for 
Grieving Children

While federal funding cuts have not 
affected us directly, we are feeling the 
impact as resources are stretched and 
needs grow. When previously funded 
organizations face closures or reduced 
capacity, community giving is spread 
more thinly across many urgent needs. 
At the same time, businesses and 
individuals are budgeting more cau-
tiously to buffer against economic 
volatility.

Like many organizations, we are 
also navigating higher costs for the 
essentials that support our staff 
and facilities. In response, we have 
adjusted our strategy for the year 
ahead: reducing or delaying non-
urgent expenses, refining our fund-
raising plan to emphasize diverse and 
stable revenue streams, and setting 
conservative goals that position us to 
surpass expectations. By remaining as 
lean and nimble as possible, we aim 
to reinvest in our mission as the year 
goes on. This is a challenging time 
for all nonprofits, whether directly 
or indirectly touched by federal cuts. 
We remain committed to adapting 
with resilience so we can continue 
providing vital services to our com-
munity.” 

Sloane Perron, a Mainebiz freelance writer, 
can be reached at editorial@mainebiz.biz

GRETCHEN JOHNSON
Executive director, the Center for 
Grieving Children

mailto:editorial@mainebiz.biz
https://www.woodhullmaine.com
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N onprofits nationwide were dealt 
an unexpected blow early this 
year when the Trump admin-
istration terminated select 

federal grants.
Federal agencies now have broader 

discretion on whether to cancel grants. 
Because nonprofit budgets are often set 
years in advance, these mid-cycle cuts 
have left many organizations struggling. 
Inflation and tariffs have driven up costs, 
while both private and corporate donors 
have become more cautious. Fund-
ing remains stalled just as demand for 
nonprofit services rises with the ripple 
effects of economic hardship.

In response, many nonprofits are pool-
ing resources and forming partnerships 
to deliver projects and community ser-
vices more effectively.

The big picture perspective
Jennifer Hutchins, executive director 

of the Maine Association of Nonprof-
its, said organizations that once relied 
on federal funds are now scrambling 
to cover shortfalls. Many are pausing 
projects, cutting budgets, and reassess-
ing options. She also cites the admin-
istration’s ideology driven decisions on 
immigration, climate change, and certain 
communities as added strain.

“Nonprofits are very well accustomed 
to needing to pivot ways of funding their 
work, or even their work itself, depend-
ing on what might be happening at any 
given government level. What’s different 

this year is the volume and the some-
what arbitrary nature by which some of 
these decisions and actions are coming 
down the pike and impacting nonprof-
its,” Hutchins says.

Cuts to SNAP, USDA programs and 
Medicaid are worsening food insecurity 
and public health challenges, creating 
higher demand for nonprofit services, 
she says. The impact is especially severe 
in rural Maine, where nonprofits often 
provide meals and essential resources 
to seniors and people with disabilities.

Government funding is not the largest 
share of nonprofit budgets, but it plays 
a critical role in encouraging private 
and corporate donors. The loss of fed-
eral support, combined with economic 
uncertainty, is making it harder for Maine 
nonprofits to raise funds. 

“One thing that we do know in Maine 
is that there is not enough private fund-
ing through the foundations to make 
up for the impact of federal funding 
cuts to the state. It’s just not feasible,” 
Hutchins says.

Partnerships are now more vital than 
ever. Maine nonprofits have a tradition 
of collaboration, whether in afford-
able housing with municipalities and 
developers or in the lobster industry 
with private and public support. Today, 
organizations are sharing information, 
creating emergency response funds, and 
pooling resources to meet rising demand.

When asked about her outlook, Hutchins 
points to the strength of Mainers’ civic 

spirit. Still, she acknowledges the chal-
lenges ahead. 

“It will be a long bumpy road,” she says. 
“I also worry about the impact of serious 
cuts to USDA or the SNAP program 
and the consumers of these services, that 
Mainers are not going to receive certain 
benefits that they have been receiving, 
and what that’s going to mean for fami-
lies and seniors and veterans and all the 
other folks that get services. I’m wor-
ried about who’s not going to make it 
through the bumpy road.”

Partnership in action
It is not often that a theater and a food 

pantry share the same mission, but that 
is what happened this July when federal 
cuts to free food programs prompted a 
community response. 

When Rockland-based nonprofit Area 
Interfaith Outreach saw demand for its 
food pantry surge over six months while 
its food supplies dropped by 12%, the 
Strand Theater and community mem-
bers stepped in to help. The theater’s “Fill 
the Strand” campaign invited donors to 
fill every seat with food, school supplies, 
and diapers for local children, while also 

COURTESY / GOOD SHEPHERD FOOD BANK

How Maine 
nonprofits are 
surviving through 
partnerships.
B y  S l o a n e  M .  P e r r o n

COURTESY / STRAND THEATER

Anne Rogers-Popejoy, executive 
director of the Strand Theater

Good Shepherd 
Food Bank

Stronger 

together
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raising monetary contributions for AIO. 
“These partnerships allow us to lift 

each other up, where federal funding 
has let us down,” says Anne Rogers-
Popejoy, executive director of the Strand 
Theater. “They push us to fill gaps with 
one another, and to become resourceful 
in how we can share the load without 
duplicating services. These are wonder-
ful things, but federal funding cuts are 
detrimental and are impacting the ability 
of non-profits to provide basic services. 
Our partnerships do not make up what 
has been cut in federal dollars.”

Facing food insecurity
Good Shepherd Food Bank partners 

with more than 600 organizations across 
Maine, including food pantries, meal 
sites, schools, distribution programs and 
healthcare facilities, to reach those most 
in need. Together, this network provided 
more than 40 million meals last year.

Partnerships have always been cen-
tral to Good Shepherd’s mission, but 
the organization has leaned even more 
heavily on collaboration to meet rising 
demand, especially during the summer 
when children lose access to free or 
reduced-price school meals.

“Every community in the state of Maine 

has hunger. That’s the bad news. It’s lit-
erally everywhere. The good news is that 
every community in the state of Maine 
has somebody that is deeply passionate 
about doing something about it,” says 
Shannon Coffin, vice president of com-
munity partnerships at Good Shepherd.

One example is the Bangor Summer 
Food Service Program, which Good 
Shepherd sponsored and helped launch 
in 2012 with the Bangor Boys and Girls 
Club. Good Shepherd handled the com-
pliance and paperwork, while the Boys 
and Girls Club provided volunteers. In 
its first year, the program operated three 
sites that served 4,000 meals. Today it 
runs seven sites and serves more than 

5,000 meals each summer. Since its 
start, the program has provided more 
than 74,000 meals to children in the 
Bangor area.

Through this work, Good Shepherd 
realized that although meals are federally 
reimbursed, important nonfood costs such 
as coolers for transportation or activities 
to reduce stigma for children receiving 
meals were not covered. “There’s a whole 
host of small but meaningful barriers to 
be able to get the program up and run-
ning,” Coffin explained.

To address these barriers, Good Shep-
herd worked with food insecurity non-
profit Full Plates, Full Potential to create 
what is now the Summer Meals Grant 
Program. The grant helps cover costs that 
fall outside reimbursements and removes 
another hurdle for organizations trying 
to launch local summer meal programs.

Coffin also challenges misconceptions 
about food insecurity. While many assume 
food pantry users are unemployed, most 
households served include at least one 
working adult.

“It’s not just about food. It’s a message 
that your community cares about you 
and you belong. It’s a message that you 
are worth healthy, nutritious food. And 
there are people that care, that want to 

be a part of making sure you have access 
to it,” she says.

For Coffin, the key to progress lies 
in collaboration. “Resilience is a team 
sport. We are seeing increased need, and 
it requires everybody working together 
and bringing to the table what they 
can,” she says.

A small nonprofit with a big 
mission

No other nonprofit pivots quite like 
Khmer Maine. Founded in 2017 by a 
small group of Cambodian-Americans 
as an arts and culture outlet, the organi-
zation quickly shifted gears during the 
COVID-19 pandemic to provide care 
packages with fresh food, toiletries, and 
other essentials. That rapid response, 
supported by the Maine Immigrants’ 
Rights Coalition, set the tone for Khmer 
Maine’s collaborative approach.

Today, Khmer Maine has three full-
time staff members, 2,500 members 
statewide, and a mission centered on 
arts, culture, and civic engagement. 
Executive Director Marpheen Chann 
recalls how a mutual aid program in 
the 1990s drew many Cambodians to 

COURTESY / GOOD SHEPHERD FOOD BANK

Shannon Coffin, vice president of 
community partnerships at Good 
Shepherd

www.agcmaine.org/fund

BUILDING MAINE’S FUTURE, 
ONE STUDENT AT A TIME

Your contributions provide the foundation to the future of the industry.

Learn more or donate today!

CONTINUED ON PAGE 12 »

http://www.agcmaine.org/fund
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Maine. When the program ended, the 
once-vibrant cultural community faded. 
Khmer Maine’s goal is to rebuild that 
sense of identity. 

Without the infrastructure to do so 
alone, they turned to partners. Chann 
brought in sponsors and invited the Ang-

kor Dance Troupe from Lowell, Mass., to 
perform at Portland’s Mayo Street Arts 
Center. The enthusiastic response from 
its members inspired Khmer Maine to 
launch its own dance classes.

When building partnerships, Chann 
prioritizes aligning with work already 
happening in other communities, par-
ticularly communities of color. Current 
collaborations include Maine TransNet, 
Presente! Maine, Gateway Community 
Services Maine, and the Community 
Organizing Alliance. Together, the 
organizations are working to raise one 
million dollars for food assistance and 
legal fees for immigrants facing deten-
tion or removal proceedings.

According to Chann, partnerships 

begin with trust.
“Oftentimes it’s those small acts of 

reaching out and building relationships 
over a longer period of time, which cre-
ates something lasting and sustaining,” 
he says.

Flashy moments may draw attention, 
but he stresses the importance of know-
ing a partner’s values and approach. 

“Organizations need to understand 
that partnerships come with pros and 
cons. Cons in the sense that some part-
nerships require some risk taking in 
terms of PR and in terms of backlash 
or pushback,” Chann says.

Khmer Maine’s reach continues to 
grow. The nonprofit was named Southern 
Maine on Aging’s Community Partner 
of the Year for its work with older adults, 
and it is building connections between 
Cambodian and Native American com-
munities by supporting Tribal Sover-
eignty through the Wabanaki Alliance 
and participating in the Outdoor Equity 
Program.

Chann also reflected  on the larger 
role of nonprofits in Maine. 

“The way the nonprofit sector is set 
up in Maine, and in America, is that 
we’re filling gaps that wax and wane 
depending on which administration is 
in charge,” he says. “Meanwhile, we are 
trying to meet basic needs and services 
that aren’t being supported by govern-
ment, state or local or federal funding. 
And the philosophy that the need should 
be met by private dollars and private 
philanthropy, has already been proven 
to be a failed strategy, because the need 
is too great.” 

Sloane Perron, a Mainebiz freelance writer, 
can be reached at editorial@mainebiz.biz

»  CONT INUED FROM PAGE 11

COURTESY / KHMER MAINE

Khmer Maine has more than 2,500 members statewide, a number of whom are 
pictured here.

COURTESY / KHMER MAINE

Khmer Maine Executive Director, 
Marpheen Chann 

mailto:editorial@mainebiz.biz


WWW.MAINEBIZ .B IZ 13GIV ING GUIDE 2025–2026

  Business Property and Liability 
Insurance Products

  Cyber and Data Breach Liability 
Insurance 

  Employment Practices Liability 
Insurance, EPLI & Equipment 
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INSURING MAINE BUSINESS 
— INSURING MAINE PEOPLE
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by providing you a portfolio that 
offers the kind of protection your 
business needs — today.
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Maine’s nonprofits are navigating 
one of the most turbulent periods 

in recent memory.
In February, decisions to cancel grants, 

rescind promised funding and generally 
shift the resource relationship between 
nonprofits and the federal government 
threw the sector into a tailspin. 

Resources once committed to environ-
mental remediation, legal aid for low-
income individuals and food assistance 
were suddenly paused or clawed back 
through costly litigation. At the same 
time, organizations serving immigrants, 
LGBTQ+ communities, and communi-
ties of color have faced an increasingly 
hostile climate, making their work both 
more urgent and more at risk.

At Maine Philanthropy Center, we 
recognized that funders were eager to 
respond quickly and that nonprofits 
needed flexible resources to strengthen 
their capacity and withstand this chal-
lenging environment. We launched the 
Readiness & Response Fund, a collective 
philanthropic response, to do just that. 
As I write this, the Fund has received 
142 applications totaling over $2.3 mil-
lion in requests — many more requests 
than what can be met right now.

The Fund has taught us what “good 
giving” looks like right now, offering 
four clear ways you can make a mean-
ingful impact.

Make multi-year 
commitments

One of the top themes was anxiety 
about sustainability. Nonprofits can make 
payroll today, but they worry about next 
year, or the year after. That’s why multi-
year commitments are so powerful. They 
give organizations breathing room to 
plan ahead, retain staff and keep focus on 
mission instead of constant fundraising.

If you can’t commit to a large gift, 
commit to consistency. Even a smaller 
multi-year pledge is meaningful because 
it allows for planning and stability.

Don’t wait for nonprofits to 
ask

The leaders who applied to the Fund 
described being stretched thin — already 
under-resourced and responding to 
urgent needs. In that reality, waiting for 
a nonprofit to come to you with a formal 
request puts an added burden on them.

Be proactive. Reach out to the orga-
nizations you care about and ask what 
they need. If you know an organization 
that has faced a funding loss, check 
in and see if your support could help 
bridge the gap. 

Invest in capacity, not just 
programs

The most frequent requests in the 
Fund were for technology and cyber-
security upgrades, staff retention and 
wellness, legal preparedness, and crisis 
communications. These are the backbone 
of resilience, even if they aren’t always 
visible to the outside world.

Provide unrestricted support and trust 
nonprofits to know where the dollars 
matter most.

See yourself as part of a 
collective response

One donor can’t close a $2.3 million 
gap. But together, funders and donors 
can move the needle. Consider joining or 
investing in pooled funds or collabora-
tions. Collective action not only expands 
impact, it also lightens the pressure on 
nonprofits who would otherwise have to 
navigate dozens of separate conversations.

Moving to action
Good giving today means giving gener-

ously with an abundance mindset, being 
proactive, building long-term relation-
ships and investing in the infrastructure 
that allows our communities to thrive.

It’s easy to get stuck waiting until every 
detail is sorted or the perfect strategy is 
in place. But when needs are this urgent, 
“perfect” is the enemy of good. Will you, 
as a foundation, business, or individual 
donor, choose to act boldly by standing 
with nonprofits and communities on the 
frontlines of care and justice?

To start, I invite you to:
• Join our community and build some-

thing bigger, together
• Adopt an abundance mindset to give 

more, and give boldly
• Call your community in to join you 

because generosity and courage are 
contagious.

J e a n n e t t e  A n d r e  i s 
e x e c u t i v e  d i r e c t o r  o f  t h e 
Maine Philanthropy Center. 

How to be good givers in 
uncertain times

B Y  J E A N N E T T E B Y  J E A N N E T T E 
A N D R EA N D R EHOW TO

https://www.Patrons.com
https://www.fambusiness.org
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2026 GOALS
On behalf of our nearly 200,000 mem-

bers in the state, AARP Maine strives to 
be the most relevant resource for people 
50-plus and their families. Our goal is 
to help make Maine a better place to 
live for all residents as we thrive, work, 
age, and retire.

Together with teams of volunteers, we 
advocate on behalf of older Mainers and 
represent them in Augusta on issues such 
as caregiver rights and supports, fair and 
reasonable utility rates, affordable hous-
ing, scam and fraud prevention, financial 
security and much more. We work to 
achieve purposeful engagement so our 
social mission can impact more people 
of all ages across the state. 

In addition, we recognize that more 
than 369,000 Mainers rely on their 
monthly Social Security payments. For 
90 years, Social Security has been there 
for multiple generations – and AARP 

fights every day so the program, and 
other similar federal programs, will stay 
strong for generations to come.

FUNDRAISING EVENTS/
OPPORTUNITIES

AARP Maine collaborates with like-
minded organizations in the Pine Tree 
State keeping our members and their 
families in mind. We are committed to 
offering meaningful, quality experiences 
and supports that will enhance the lives 
of the individuals we serve. 

In addition, AARP engages with 
elected officials, partner organizations 
and local leaders to guide communities 
through the AARP Age-Friendly Net-
work program to assist with assessment, 
planning, implementation and evaluation 
processes. The common thread among 
Maine’s 95 age-friendly communities 
enrolled in the AARP Age-Friendly Net-
work is the belief that the places where 
we live are more livable, and better able 
to support people of all ages, when local 
leaders commit to improving the quality 
of life for the very young, the very old, 
and everyone in between.

Each year, the AARP Community Chal-
lenge grants program funds quick-action 
projects that help communities become 
more livable by improving public places, 
transportation, housing, digital connec-
tions, and more. Now in its ninth year, 
the program is part of AARP’s nation-
wide Livable Communities initiative, 
which supports the efforts of cities, 
towns, neighborhoods and rural areas to 
become great places to live for all resi-
dents, especially those age 50 and older. 
In Maine, the Challenge has awarded 
$546,863 through 81 grants since 2017 to 
nonprofit organizations and local gov-
ernment entities across the state.
These age-friendly communities are always 
in need of support from partners, busi-
nesses and other local entities to bolster 
their grassroots efforts on behalf of older 
adults in their respective communities.

VOLUNTEER OPPORTUNITIES
AARP Maine offers a variety of reward-

ing volunteer opportunities including 
roles in advocacy and community out-
reach. Volunteers can learn about and 
contribute to advocacy issues such as 
caregiving, fair utility rates, and afford-
able housing. We also seek volunteers to 
help with community events like com-
munity festivals and fairs, scam awareness 
presentations, our popular coffee socials, 
and educational classes. There is always 
a lot on our calendar!

Here is a more detailed look at some 
specific opportunities. Ongoing train-
ing is provided:
� Advocacy Engagement: Join our 

Tuesdays at the State House program 
and engage with legislators, testify 
on issues of importance to Mainers 
50-plus, and attend committee hearings.

�  Community Outreach: Help shape 
AARP’s work in Maine and share 
your ideas about community needs 
and age-friendly opportunities.

�  AARP Foundation Tax-Aide: Help 
low-to-moderate income individuals 
file their taxes during tax season.

�  AARP Driver Safety: Teach proven 
driving techniques to help keep Mainers 
and their loved ones safe on the road.

 AT A GLANCE

Established: AARP, the national 
organization, was founded in 1958, and 
the state office in Maine was established 
in 2000. / Employees: 5 

CONTACT

53 Baxter Blvd., Suite 202
Portland, ME 04101
(866) 554-5380
me@aarp.org
aarp.org/me 

   @aarpmaine

AWARDS/ACCOLADES
• The Washington Post’s 2024 Top 
Workplaces (seven years in a row)
• Community Partner of the Year award 
from Southern Maine Agency on Aging 

MISSION STATEMENT

Our mission is simply to enhance the 
quality of life for all as we age. We 
champion positive social change and 
deliver value through advocacy, 
information and service and we do it on 
the national and at the state level. The 
vision that drives us is a society in which 
all people live with dignity and purpose 
and fulfill their goals and dreams.

SERVICE LOCATIONS

AARP Maine’s work spans the entire 
state with meaningful programs, events, 
volunteer engagement and outreach 
initiatives designed expressly for older 
adults and their families throughout 
Maine.

AARP Maine

AARP MAINE EXECUTIVE 
COUNCIL
Carl Toney 
Physician’s Assistant (retired) and Health 
Care Planning Consultant

Sara Grant 
Geriatric Social Worker, University 
of Maine’s Center on Aging, Senior 
Companion Program

Erica Bell-Watkins 
Age-Friendly Coordinator for Windham, 
Community Connector in the UM/
Governors Council on Aging pilot program

Pious Ali 
Portland City Councilor

Pamela Partridge 
Educator (retired) and co-lead AARP Maine 
Fraud Watch programs

Philip Chin 
Journalist (retired) and co-lead AARP 
Maine Fraud Watch programs

Jessica Perez 
Digital Equity Manager at Maine 
Connectivity Authority

Virginia Joles 
Philanthropy Coordinator for the 
Foundation of the Aroostook Agency on 
Aging

Noël Bonam 
AARP Maine State 
Director

André Chassé 
AARP Maine 
Volunteer State 
President
Retirement 
Benefits Manager, 
Northern Light 
Health

AARP Maine 
Tuesdays at the 

State House 
volunteers play 
a pivotal role in 
enhancing our 
advocacy and 

legislative agenda 
each year

Volunteers and 
staff from AARP 
Maine are featured 
here at Pride 
Portland, one of 
the many festivals 
and community 
events we 
champion around 
the state

mailto:me@aarp.org


You worked for your Social Security.  
Protect what you earned.
For 90 years, Social Security has delivered on its promise to provide 
hardworking Mainers with the payments they’ve earned—on time, and in full. 
It helps families make ends meet, supports retirements, and gives people the 
ability to live independently.

As Social Security marks its 90th anniversary, AARP is fighting to protect and 
strengthen it for you, your kids, and grandkids. Every Mainer deserves to get the 
Social Security they’ve earned through a lifetime of hard work. 

Join us.  
Sign the pledge at aarp.org/WeEarnedIt

Maine
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2026 GOALS
This year’s goals focus on expanding 

our impact and increasing stewardship 
of the Allagash. We are working with 
the Unified School District in the St. 
John Valley to fully integrate our flagship 
Youth on the Allagash padding and 
camping program into the district ’s 
calendar next year. This will more than 
double the amount of local youth who are 
introduced to the Allagash each summer, 
while fostering the next generation of 
stewards.

We are also heavily focused on 
furthering our support of Wabanaki 
entities and individuals interested in 
learning about traditional cultural and 
ecological knowledge centered around their 
homelands in the Allagash Watershed and 
Upper Wolastoq Watershed in Maine.

Our scientific initiatives are equally 
vital. We are working to implement 
findings from AWWF’s groundbreaking 
ecological assessment of the Waterway 
in 2023, while continuing our long-
term Coldwater Fisheries Habitat
Temperature Monitoring Project
that aims to safeguard the region’s native 
brook trout.

FUNDRAISING EVENTS/
OPPORTUNITIES

AWWF launched two significant 
fundraisers this summer. The first 
is a matching campaign focused on 
organizational sustainability and 
scientific research. An anonymous 
donor is matching all new or increased 
donations to AWWF, up to $75,000, 
through the end of 2025.

The second fundraising opportunity 
supports our Youth on the Allagash
(YOTA) program. YOTA connects students 
from the St. John Valley and around the 
state to the extraordinary wilderness of 
the Allagash. Through experiential
learning and place-based STEAM
education, our wilderness trips foster 
awareness of the Waterway’s ecological, 

cultural, and historical values, and inspire 
the next generation to love the Maine 
outdoors.

GIVING OPPORTUNITIES
Because the Allagash is so remote, our 

donor base at AWWF is rather small. 
We’re in the Giving Guide this year to 
reach new people who are interested 
in protecting the largest undeveloped 
watershed east of the Rocky Mountains. 
The Allagash Wilderness Waterway is 
without permanent settlements, public 
or paved roads, and utilities and it is the 
only large watershed in the U.S. harboring 
intact populations of native, wild Brook 
Trout, Lake Trout, Lake Whitefish, and 
Burbot in its large lakes, ponds, and river, 
together with all their tributaries.

Our Annual Appeal runs over the 
last three months of this year. Our goal 
is to raise $75,000 in new and increased 
donations to qualify for a matching 
pledge from a long-time donor.

We would also welcome businesses and 
foundations that are focused on Maine’s 
outdoor economy and youth education 
to reach out about supporting our Youth
on the Allagash program. We’re rolling 
out a YOTA 2026 sponsorship program 
in October that will receive plenty of 
publicity around the state, with a heavy 
emphasis on Aroostook County and the 
St. John Valley.

VOLUNTEER OPPORTUNITIES
AWWF welcomes dedicated volunteers 

to help us protect and promote the 
Allagash Wilderness Waterway. We are 
seeking individuals to join our board of 
directors to provide essential leadership 
and oversight.

We also have on-the-ground volunteer 
opportunities focused on supporting our 
Youth Paddling Program, particularly 
in the Fort Kent and Madawaska areas. 
This support can range from assisting 
with gear logistics to providing program 
support during events.

Allagash Wilderness 
Waterway Foundation

Established: 2011 / Employees: 1 / 
Annual revenue: $230,470

TOP FUNDING SOURCES

  58% Donations
  �38% Grant 

support
  2.3% Publication 

    sales
  1.7% Event 

    revenue

CONTACT
P.O. Box 276
Casco, ME 04015
(207) 402-0965
www.awwf.org

 allagashfriends
 allagash_foundation 

AWARDS/ACCOLADES
AWWF was a finalist in 2024 for the 
National Association of State Park 
Directors’ Presidents Award that honors 
the efforts of the top nonprofit/
volunteer/friends group across the 
country. We were nominated by Maine’s 
Bureau of Public Lands staff and the 
Superintendent of the Allagash 
Wilderness Waterway. 

MISSION STATEMENT
AWWF enhances Maine’s administration 
of the Waterway through research and 
protection of the natural and cultural 
resources, creating interpretation and 
education materials, supporting 
appropriate land protection, enhancing 
and encouraging visitor use, especially 
youth, and bringing the wonders of the 
Allagash into local classrooms. We are 
the Friends of the Allagash. 

AREA SERVED
AWWF primarily focuses its efforts on the 
Allagash Wilderness Waterway, the North 
Maine Woods and on the communities in 
Aroostook County near the Waterway. 

 AT A GLANCE

Don Hudson 
President

Retired, Chewonki

BOARD OFFICERS
Aga Dixon 
Vice President 
Drummond Woodsum

Leslie Marquis 
Secretary 
Fort Kent Community School,  
High School Science Teacher

Peter Sirois 
Treasurer 
Retired, Northern Maine Medical Center

BOARD MEMBERS
Scot Balentine 
Senior Product Developer, L.L.Bean

Dick Barringer 
Retired, Muskie School of Public Service

John Daigle, 
Professor, University of Maine

Travis Duval 
Partner, United Insurance

Tom Gerard 
Retired Teacher, Madawaska High School

Alec Giffen 
Advisor, New England Forest Foundation

Paul Johnson 
Retired, Fisheries Biologist

Jana Kenney 
Lawyer, Bergen Parkinson

Bob McIntosh, 
Retired, National Park Service

Jason Perkins 
Vice President/Brewmaster, Allagash 
Brewing Company

Daniel Dinsmore
Executive Director

http://www.awwf.org


P.O. BOX 10008
PORTLAND, ME 04104 
COORDINATOR@AWWF.ORG 
AWWF.ORG

® 

ALLAGASH WILDERNESS
WATERWAY FOUNDATION

PO Box 276, Casco, ME 04015    |    Coordinator@awwf.org

Consider your gift an investment in maintaining ecological integrity of the Waterway, collaborating with 

Wabanaki to preserve its cultural significance, and inspiring the next generation to experience its wonders.

To contribute, visit awwf.org/give or scan the QR code below. 

“Going on this trip to the beautiful Allagash area 
made me want to beautify my own community, 
which is why I began volunteering a lot more 
after the AWWF trip.”

‑Taylor Pelletier, Madawaska

awwf.org

mailto:Coordinator@awwf.org
https://www.awwf.org/give
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American Heart Association

2026 GOALS

�  Funding lifesaving, local research 
with past research funds granted to 
MaineHealth Institute for Research, 
Maine Medical Center, Jackson 
Laboratory in Bar Harbor, University 
of Maine-Orono and more. 

�  Inspiring women to take charge of their 
heart health through the Maine Goes 
Red statewide awareness campaign 
which includes an annual Survivor 
Search to reach new volunteers.

�   Working with Channel 8 WMTW on 
a monthly “Heart Health 8” series on the 
8th of each month featuring local heart 
disease and stroke survivors, medical 
experts and wellness professionals to 
help inspire viewers to live healthier.

� Improving employee health through 
workplace wellness programs and 
Hands-Only CPR demonstrations 
and practice.

� Teaming up with Maine schools to 
help kids learn heart-healthy habits 
and raise funds through the Kids 
Heart Challenge.

� Providing science-based treatment 
guidelines to health care professionals 
to improve care.

FUNDRAISING EVENTS/
OPPORTUNITIES

National Wear Red Day – Feb. 6, 2026
A simple, one-day fundraiser to increase 
awareness of heart disease in women 
while raising funds for research and 
education. The Association provides all 
materials for your office.

Maine Go Red for Women® Luncheon 
- March 19, 2026  
Chair: Denise McDonough, President, 
Anthem Blue Cross and Blue Shield 
in Maine

Learn more about the leading cause 
of death in women – cardiovascular 
disease – and how you can save more 

lives. The event will 
feature inspirational 
g u e s t  s p e a k e r s , 
health experts, a 
silent auction, and 
the presentation of 
two Crystal Heart 
awards. 

Maine Heart Walk 
– May 17, 2026 
Join thousands of passionate people touched 
by heart disease and stroke during the Heart 
Walk celebration. Help fund lifesaving 
research as we honor heart disease and 
stroke survivors in our community. Learn 
more about cardiovascular risk factors 
such as diabetes, inactivity, smoking and 
high blood pressure.

Go Red for Women® Purse-Onality 
– September 2026
The 10th annual fundraising event 
will feature a silent auction of themed 
purses filled with items reflecting donors’ 
personalities such as work, hobbies 
or family interests. Hear from special 
guest speakers, including local medical 
experts and a heart disease survivor, to 
learn more about women’s heart health.

GIVING OPPORTUNITIES

�  Sponsor the Heart Walk or a Go 
Red for Women® event, donate an 
auction item, or participate on an 
event planning committee.

�  Join the “Circle of Red” or “Women 
of Impact” groups to help combat 
cardiovascular disease. 

�  Form a Heart Walk team at your 
company or with family/friends.

�  Give your employees time to participate 
in a free, online Hands-Only CPR 
demonstration.

�  Conduct a simple, one-day fundraising 
event on National Wear Red Day.

VOLUNTEER OPPORTUNITIES

� Are you a passionate changemaker? 
Help us advance health and hope, one 
policy at a time. Join Heart Powered 
– our movement to change the future 
of health – and advocate for policies 
that support longer, healthier lives for 
all. FMI: www.HeartPowered.org.

�  Become an Association volunteer 
media expert. Heart disease and stroke 
survivors are vital to help educate 
others about the warning signs and 
symptoms. Health professionals 
can give a clinical perspective to the 
Association’s work regarding nutrition, 

Established: 1924 / Employees: 7 / 
Annual revenue: $1,305,930 
(nationally, in thousands) 

TOP FUNDING 
SOURCES

  �27% 
Contributions

  �25% CPR training 
revenue

  �21% Fundraising events
  19% Other revenue and public 	

     support
  �8% Bequests and split interests

CONTACT

Brian Shankey, Executive Director, 
Northern New England
Brian.Shankey@heart.org
Heart.org/Maine 

   @AHAMaine

AWARDS/ACCOLADES

In 2023, Forbes ranked the Association 
as one of American’s best midsize 
employers and DiversityInc ranked the 
Association as a Top Company for Board 
of Directors. From 2020-2024, the 
National Organization on Disability listed 
the Association as a leading disability 
employer. 

MISSION STATEMENT

The Association’s mission is to be a 
relentless force for a world of longer, 
healthier lives. Since the Association’s 
founding in 1924, deaths from 
cardiovascular disease have been cut in 
half. And yet, there are still so many lives 
to be saved. By driving breakthroughs in 
science, policy and care, together, we 
can continue to advance health and 
transform lives every day. 

SERVICE LOCATIONS

State of Maine

Brian Shankey  
Executive Director, Northern New England

BOARD OFFICERS

 AT A GLANCE

fitness, cholesterol and blood pressure 
management, tobacco use cessation, 
and other ways to lower risk. Media 
training is provided.

� Join our Maine Board of Directors.

Aline Iskandar, MD 
Board President

Cardiologist, 
Northern Light 
Mercy Hospital

Dave Abel 
Board Chair 

President and 
General Manager: 
Channel 8 WMTW 
and WPXT-Maine’s 
CW, Portland

BOARD MEMBERS
Mindy Beyer 
Program Manager, Cardiovascular Services, 
MaineHealth
Kevan Deckelmann 
Partner, Dentons Law Firm
Ashely Deeb 
Marketing Manager, Mainely Tubs
Nicole Hardy	  
Director, Lux Box Company 
Eric Jermyn 
President, Cross Insurance 
Gabrielle LaClerc 
Comprehensive Health Planner, State of 
Maine
David Landry 
CEO, Spectrum Healthcare Partners
Sarah Lewis 
Director, Maine Access Immigrant Network
Kaila McCracken 
Vice President of Business Intelligence and 
Analysis, MEMIC
Thomas Miller, DO	  
Pediatric Cardiologist, MaineHealth
Alison Nason 
Director of Marketing and Communications, 
Saint Joseph’s College of Maine
Joan Smith 
Principal, Baker Newman Noyes
Bill Whitmore 
Vice President, Business Transformation, 
MaineHealth

Denise 
McDonough

http://www.HeartPowered.org
mailto:Brian.Shankey@heart.org


WE ARE “HEART POWERED” IN MAINE! 
UNITING TO CHANGE THE FUTURE OF HEALTH.  

Are you a passionate changemaker?
Join Heart Powered - our movement to change the future of
health – and advocate for policies that support longer,
healthier lives for all. We speak out and speak up every day
to improve lives and create healthier communities. 

@AHAMaine

www.HeartPowered.org

http://www.HeartPowered.org
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2026 GOALS
Bigelow Laboratory’s strategic goals 
have been set by our Board of Directors, 
scientists, and staff. These include: 
�	Hold the line amidst the evolving 

federal landscape by investing in 
new tools to advance science and 
diversifying revenue streams.

�	Be a world-renowned hub of research 
and technology development in 
seaweed and microalgae.

�	Be a nexus of organismal- and 
molecular-level discoveries for blue 
biotech and ocean stewardship.

�	Forge new frontiers in ocean moni-
toring and forecasting to increase 
resilience and predict hazards to 
human health. 

�	Lift up the next generation of ocean 
science leaders, including the blue 
economy workforce. 

FUNDRAISING EVENTS/
OPPORTUNITIES
�	2025 Annual Fund: Now through 

Dec. 31, employer matches welcome 
(Give at donate.bigelow.org.)

�	#GivingTuesday: Global day of 
generosity, Dec. 2, 2025

�	World Ocean Day: June 8, 2026, 
spring matching gift opportunities

�	Laboratory Tours: Year-round, 
private group tours on request

�	Annual Open House: July 2026, fea-
turing campus-wide science exhibits, 
hands-on activities, tours, and more

�	Café Sci: Wednesday night talks 
with our scientists in July and August 
every summer

�	Big Splash: Gala-style event and 
live auction held every few summers, 
sponsorships available (Contact 
Michael at mvilarello@bigelow.org 
for info.)

Visit bigelow.org for more and to follow 
our discoveries.

GIVING OPPORTUNITIES
�	Donate to the 2025 Annual Fund:

Your generosity sustains our ocean 
research and enables transformative 
educational experiences.

�	Join the Council: Annual donors of 
$5,000+ enjoy exclusive opportunities 
to connect with others committed to 
ocean health and science education.

�	Become a Corporate Sponsor: 
Support public programs like Café 
Sci, our Open House, and future Big 
Splash events, gaining prominent 
visibility in front of hundreds through 
our website, digital, and print materials.

�	Provide In-Kind Support: Contrib-
ute valuable services, such as venue 
rentals, to help advance our mission.

�	Host a Fundraiser: Organize a one-
day event for Bigelow Laboratory on 
World Ocean Day, June 8!

VOLUNTEER OPPORTUNITIES
�	Campus Support: Lend a hand 

with gardening, seasonal upkeep, or 
preparing our grounds for visitors.

�	Science Ambassadors: Serve as a 
tour docent, guiding guests through 
our laboratory and sharing enthusiasm 
for ocean discovery.

�	Event and Office Assistance:
Support community events, mailings, 
and outreach activities.

�	Creative and Professional Services:
Contribute skills in photography, 
printing, media, event hosting, or 
other specialized expertise.

�	Leadership Roles: Consider sharing 
your professional expertise through 
service on our Board of Directors or 
Advisory Board to help guide Bigelow 
Laboratory’s future.

Every contribution and hour of volunteer 
support strengthens our science and 
community. To learn more, contact Dana 
at dwilson@bigelow.org.

Bigelow Laboratory for Ocean 
Sciences

Established: 1974 / Employees: 111  
Annual revenue: $20.4 million

TOP FUNDING SOURCES

  52.5% Federal/state agencies (grant 
    income)

  �28% Private donors 
(including 
endowment gifts)

  9% Foundations 
    (grant income)

  8% Fee-for-service contracts
  2.5% Course fees/academic 

    affiliations

CONTACT
60 Bigelow Drive	
East Boothbay, ME 04544
(207) 315-2567
Bigelow.org

 @bigelow_laboratory
 bigelowlab.bsky.social  
 BigelowLab
 bigelow-laboratory-for-ocean- 

      sciences 

AWARDS/ACCOLADES
Charity Navigator Four-star Rating 2025; 
Platinum Transparency Rating Candid 
2025; Mainebiz Business Leaders of the 
Year 2025 (Deborah Bronk, President & 
CEO); Best Places to Work in Maine, 
2023; and United Nations Ocean 
Decade endorsement, 2022

MISSION STATEMENT
We study the foundation of global ocean 
health and use our discoveries to 
improve the future for all life on the 
planet. Our vision is a world where 
scientific understanding of the ocean 
turns the tide on global challenges and 
unlocks the potential of the ocean to 
support society. 

AREA SERVED
Our scientists conduct research globally 
— from the Gulf of Maine and the polar 
regions to the tropics and deep ocean. 
We’re headquartered in East Boothbay 
(Lincoln County).

 AT A GLANCE

Peter Handy 
Chairman of the 
Board of Directors

COO, Mark Foods

BOARD OFFICERS
Stewart Bither 
Vice Chair 
Consultant, New Ventures

BOARD MEMBERS
Mark Abbott, PhD 
President Emeritus, Woods Hole 
Oceanographic Institution

Jon Bigelow 
Retired President & CEO, 
KnowledgePoint360 Group

Elizabeth Bishop 
CFO, Boothbay Region & CLC YMCA

Priscilla Brooks, PhD 
Vice President & Director of Ocean 
Conservation, Conservation Law 
Foundation

Barbara Burgess 
Cofounder, Women Working for Oceans

Chris Byrd 
Executive Vice President of Healthcare 
Operations, WEX

Michael Conathan 
Senior Policy Fellow, The Aspen Institute

John Heyl 
Retired Senior Vice President for 
Development, Center for Strategic and 
International Studies

Marion Howard 
Community Volunteer

Edwin Trautman, PhD 
Retired Vice President, Pfizer

Deborah Bronk
President and CEO

mailto:mvilarello@bigelow.org
mailto:dwilson@bigelow.org
https://www.donate.bigelow.org
https://www.bigelow.org


Microscopic marine life forms the foundation of ocean health and produces half of 
Earth’s oxygen. It also holds the potential to revolutionize how we feed the world, cure 
disease, and combat climate change. Our researchers and students help transform 
the ocean’s mysteries into discoveries and solutions for a better tomorrow.

Help us secure a brighter future for our oceans and planet by donating today at 
bigelow.org/donate

BIGELOW.ORG  |  EAST BOOTHBAY, MAINE

UNLOCKING THE OCEAN’S POTENTIAL 
 FOR ALL LIFE ON THE PLANET

PHOTOS: YOON S. BYUN, JESICA WALLER, GRETA RYBUS, BRITTNEY HONISCH

https://www.bigelow.org/donate
https://www.bigelow.org
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2026 GOALS

Boots2Roots enduring goals are to 1) 
to have military-members, Veterans, and 
military spouses hired within 60 days of 
arriving to the state (95% success rate); 
and 2) for our “Teammates” to stay in 
their first post-military job for at least 
12 months (96% success rate).

For 2025 and 2026 we are seeking to 
increase the number of Veterans and their 
families enrolled in the Boots2Roots 
“Transition-to-Work” program to over 
250 each year.

EVENTS/OPPORTUNITIES

Please join Boots2Roots’ staff, volunteers 
and stakeholders every third Thursday 
of the month for “Thirsty Thursday.” 
It’s a casual opportunity to learn about 
Boots2Roots, meet our “teammates” 
(potential employees) and explore ways 
to help bring more Veterans and their 
families to Maine. Email boots2roots@
boots2roots.org or follow us on Linke-
dIn for more about our next “Thirsty 
Thursday” destination. We are also active 
members of the Maine State Chamber as 
well as the Portland, Bangor, Kennebec 
Valley, Penobscot Bay, and Lewiston/
Auburn Chambers of Commerce. We 
look forward to connecting at a future 
chamber event.

GIVING OPPORTUNITIES

Boots2Roots is seeking long-term 
diversified funding in support of efforts 
to bring more military talent to Maine’s 
workforce. Primary funding sources his-
torically include a diverse set of Maine 
business partners, private foundations and 
state/federal government. Boots2Roots 

doesn’t charge for its services and has no 
organic revenue stream, so long-term 
partnerships are essential to success.

For those interested in learning about 
partnership levels and how to support 
Boots2Roots, please reach out to our 
executive director and/or visit our web-
site and select the “donate” tab.

We welcome new partners who are 
ready to move this important mission 
forward for Maine’s newest Veterans 
and for Maine’s workforce.

VOLUNTEER OPPORTUNITIES

Boots2Roots has an abundance of vol-
unteer opportunities. These include 
working as a member of our Advisory 
Board to develop ways to connect Vet-
erans to Maine employers; acting as a 
Peer-Mentor for transitioning military 
members and their families; and resume, 
interview, and career coaching. You don’t 
have to be a Veteran to volunteer. We are 
looking for people who have a passion 
for helping people and contributing to 
best-outcomes for Maine.

 AT A GLANCE

Established: 2016 / Employees: 5 / 
Annual revenue: $201,850.97

TOP FUNDING SOURCES

  �64% State/Federal 
Government

  �18% Private 
Foundations

  16% Maine 
    Businesses

  �2% Individuals

CONTACT

5 Depot St., Suite 12
Freeport, ME 04032
(207) 707-3040
www.boots2roots.org 

  Boots2RootsMaine
  linkedin.com/company/boots2roots/

AWARDS/ACCOLADES
Boots2Roots is a proud recipient of a 
FY2023 Community Grant. Both U.S. 
Sen. Angus King’s and U.S. Rep. Chellie 
Pingree’s offices supported Boots2Roots 
for this award. The funds are already 
having an impact, with more active-duty 
military, Veterans and military spouses 
finding work and putting down roots in 
Maine than ever before. 

MISSION STATEMENT

Boots2Roots assists active duty 
servicemembers, Veterans, and military 
spouses transition to meaningful work in 
Maine while providing a pipeline of 
talent to Maine employers. Boots2Roots 
is seeking best outcomes for Veterans 
and Maine employers. There is never a 
charge for our services.

SERVICE LOCATIONS

Boots2Roots is a statewide organization. 
We’ve assisted military members find 
work with over 180 large and small 
Maine employers from Berwick to 
Presque Isle.

Boots2Roots

BOARD OFFICERS
Kathleen Trost 
Secretary, Deputy Director, Maine Workers’ 
Compensation Board

Nathan Dunlap 
Treasurer, Senior Manager, Berry Dunn

BOARD MEMBERS
Pawel Binczyk (Veteran) 
Attorney, Fisher Phillips

Allyson Combs 
Director of HR Services, General Dynamics 
- Bath Iron Works

Bryan Fuller (Veteran) 
Human Resources Business Partner, MMG 
Insurance

Mike Griffin 
Executive Director Mid-Market, JP Morgan 
Chase 

Matt Harmon 
Senior Vice President, Claims, MEMIC

John Varuolo 
National Sales Director, UNUM

Laura Wolfson 
Senior HR Director, Morrison Center

Randy Bell 
Executive Director

Carrie Arsenault 
Chair

Senior Vice 
President, Medical 
Group, Northern 
Light Health

“Employer Outreach”

Thirsty Thursday Holiday Edition

http://www.boots2roots.org
mailto:boots2roots@boots2roots.org


Providing a Pipeline of Proven Talent
to Maine Employers

Providing a Pipeline of Proven Talent
to Maine Employers

Assisting Active-Duty Military,
Veterans and Spouses 

find meaningful work in Maine

Community    /    Integrity    /    Teamwork    /    Results

www.boots2roots.org

http://www.boots2roots.org
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WHO WE ARE
Camp Susan Curtis is the only camp 
in Maine that provides a 10-day camp 
experience exclusively for Maine chil-
dren from low-income households, at no 
cost to their families. Since 1974, kids in 
need have been learning how to swim, 
hiking their first mountain, and catch-
ing salamanders at Camp Susan Curtis.

YOUR GIFT THIS YEAR WILL:
� Give 400 Maine kids from low-

income households 10 days 
of fun at an overnight summer 
camp and provide each child with 
everything they need to have fun at 
camp, including outdoor gear, bedding, 
toiletries, and bus transportation to 
and from camp.

�  Get kids in need outside and 
introduce them to many outdoor 
activities, including swimming, biking, 
hiking, archery, kayaking, canoeing, 
and climbing a ropes course.

�  Welcome our campers into a 
supportive community they return 
to year after year, where they make 
lifelong friends and meet adult mentors 
who encourage them to pursue their 
dreams.

� Disconnect kids from screens for 
their 10 days at camp, so they can 
connect to each other and have fun 
trying new things outside.

�  Teach kids in need essential 
life and leadership skills, such as 
goal setting, positive risk taking, and 
collaboration, that help children build 
self-confidence.

� Provide underserved kids with 
exposure to career and college 
opportunities through skills work-
shops, campus tours, scholarship dis-
cussions, and 1:1 conversations with 
mentors about future aspirations.

FUNDRAISING EVENTS/
OPPORTUNITIES
Upcoming fundraising events include: 
� Last fall’s 50th Anniversary Gala, 

“Campfire Under the Stars,” was an 
extraordinary evening – bringing 
together 350 guests at Portland’s 
Brick South and raising over $300,000 
to advance Camp Susan Curtis’s 
mission of serving Maine children 
from low-income families. Building 
on that remarkable success, we are now 
preparing to launch the upcoming 
gala in 2026. While details are still 
unfolding, anticipation is already 
building for another celebratory evening 
filled with connection, purpose, and 
support for Maine youth.

� Join us for the 10th Annual Evening 
with Maine Authors in August 2026 
– an inspiring evening of cocktails, 
buffet dinner, author readings and 
signings all supporting Camp Susan 

Curtis.  Previous events featured Lily 
King, Elizabeth Strout, Monica Wood, 
and Peter Brown. This milestone 
event honors a decade of community 
engagement and camper transformation. 
Event details and Maine authors to 
be announced in early 2026.

GIVING OPPORTUNITIES
� Individual Donations: It’s because 

of caring people like you that Maine 
kids in need get to come to camp each 
year. $150 sends a child to camp for 
a day. $1,500 will send one child to 
camp for all 10 days! Visit susancurtis.
org to donate today!

�  Corporate Sponsorships: Send 
a local child from your community 
to camp! A donation of $1,500 will 
give one child a 10-day life-changing 
experience at Camp Susan Curtis.

� Gifts of Stock: If you’d like to make 
a gift of stock, please contact our 
Director of Development, Alaena 
Dunn, at adunn@susancurtis.org.

� Bequests: By including Camp Susan 
Curtis in your will, kids in need will 
get to return to Camp Susan Curtis 
for years to come.

� Giving Tuesday – Dec. 2, 2025: 
Celebrate Giving Tuesday by sending 
kids in need to camp!

VOLUNTEER OPPORTUNITIES
� Individual opportunities include 

serving on one of our dynamic board 
committees, teaching campers a new 
hobby or skill at our “special interest 
weekends” at camp and assisting with 
mailings and fundraisers at the office 
in Portland.

� Group opportunities include land-
scaping, camp clean-up days, and 
assembling camper supplies.

� Corporate partners welcome campers 
to their workplace through “Camp 
to Campus” field trips that help 
expose campers to possible career 
opportunities.

Camp Susan Curtis

Established: 1971 / Employees: 7 / 
Annual revenue: $1,415,000

TOP FUNDING SOURCES

  �37% Individual contributions
  36% Foundation and 

    corporate grants
  �11% Investments
  �8% Corporate 

contributions
  �5% Special events
  �3% Rentals and 

miscellaneous revenue

CONTACT
70 Center St., Unit 204
Portland, ME 04101
207-774-1552
www.susancurtis.org  

  Friends of Camp Susan Curtis
  camp_susan_curtis
  Camp Susan Curtis 

PROGRAM DETAILS
Camp Susan Curtis provides Maine 
youth ages 10-18 from low-income 
households with a safe, supportive, 
multi-year summer camp experience. 
Kids are provided with everything they 
need to have fun at camp, including 
clothing, swimsuits, sneakers, toiletries, 
bedding, and more. Our trauma-informed 
curriculum is designed to create lasting 
community – helping kids grow 
confidence, resilience, and life skills they 
carry beyond camp into school, home, 
and beyond.

MISSION STATEMENT
The mission of Camp Susan Curtis is to 
provide a transformative camp 
experience that nurtures self-confidence 
and a sense of belonging in Maine 
children facing economic hardship. 

SERVICE LOCATIONS
Camp Susan Curtis exclusively serves 
Maine kids from low-income households. 
In 2024, we served children from all 16 
of Maine’s counties.

 AT A GLANCE
Scott Merrow 
Executive Director

Pat Skall 
Chair

Self Employed

BOARD OFFICERS
Laura Huddy 
Vice Chair 
Senior Vice President, Commercial 
Lending, Bangor Savings Bank

Michael Norton 
Clerk 
Writer & Marketer, Self Employed

Jeannine Pendergast 
Treasurer 
Principal, Senior Vice President, ESOP 
Client Advisor, Spinnaker Trust

Nolan Reichl 
Past Chair 
Partner, Pierce Atwood LLP

BOARD MEMBERS
Tanner Adams, Vice President, Middle 
Market Banking, JPMorganChase

Ted Hall, Retired, Great Schools 
Partnership

Maria Happnie, Partner, Purdy Powers & 
Company

Colin O’Neill, Chief Clinical Officer, Tri-
County Mental Health Services

Paul Ostrowski, Engineering Design 
Manager, Sebago Technics

Katy Rand, Partner, Pierce Atwood LLP

Kini-Ana Tinkham, Vice President, Public 
Health Systems Consultants

Dean Walker, Chief Operating Officer,  
R.M. Davis

Kathryn Wise, Director of Design and 
Construction, L.L.Bean

mailto:adunn@susancurtis.org
http://www.susancurtis.org
https://www.susancurtis.org


Camp Susan Curtis is the only
camp in Maine that exclusively
serves kids:

From low-income households

Only from Maine

For completely free Donate Today!

SPONSOR A CAMPER TODAY!

$1,500 gives one Maine child in need a 
10-day life-changing experience at camp!
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2026 GOALS

As one of Maine’s largest and most 
diverse private human service agencies, 
we provide programs and services to: 
�	reduce poverty, 
�	support families, and 
�	promote justice in social structures. 
We serve individuals of all faiths, with 
special emphasis on Maine’s most vulnerable 
populations — the poor, older adults, 
and children.  
We continuously analyze trends to pursue 
mission-aligned opportunities for existing 
service areas, identify target areas, and 
track emerging social needs, including, 
but not limited to: 
�	providing behavioral and mental health 

services for adults and children;
�	sustaining strong services in substance 

use disorder treatment and recovery;
�	strengthening and growing services 

for Maine’s aging population;
�	Supporting New Mainers on their 

path to self-sufficiency and citizenship;
�	Creating program models for emergency 

assistance services; and
�	Addressing hunger/food security 

issues.
We seek to grow our donor base by culti-
vating relationships with businesses and 
individuals, demonstrating trustworthi-
ness through transparency and respon-
sible stewardship of funds.

FUNDRAISING EVENTS/
OPPORTUNITIES

Catholic Charities Maine’s (CCM) hosts 
the annual Put Children First Golf  
Classic each September in Southern 
Maine to support childcare scholarships 
for low-income families at our child 

development centers, located in Portland 
and Biddeford. We welcome sponsors 
at various monetary levels, through 
volunteering at the event, and enrolling 
teams!
In Northern Maine, our Feed The 
County initiative raises awareness of food 
insecurity. Fundraising includes radio and 
TV telethons and other local outreach. 
Money raised supports CCM’s Hunger 
& Relief Services, which operates two 
food banks, grows fresh local vegetables 
through our Farm for ME initiative, and 
supplies 28+ food pantries in Northern 
Maine.
For more information, please contact our 
Development Office at Development@
ccmaine.org or (207) 523-1188.

GIVING OPPORTUNITIES

Community Partners make an annual 
donation that supports thousands of 
Mainers in need and receive yearlong 
recognition and benefits in return. To 
join, contact Development@ccmaine.
org or (207) 523-1188.
Threads of Hope Thrift Stores – Caribou, 
Sanford, Monticello, and Presque Isle – 
accept donations of clothing, furniture, 
and housewares. Drop Boxes are available 
for businesses. 
As a proud United Way agency, we value 
businesses that encourage employee 
donations by matching funds. 
We accept vehicle donations of cars, 
trucks, boats, motorcycles, trailers, and 
more – even if they’re no longer in 
working condition. Towing is free, and 
donors receive a tax credit. Call 855-460-
4483 or visit www.ccmaine.careasy.org.

Catholic Charities Maine

BOARD OFFICERS
Bishop James T. Ruggieri 
President

Reverend Kyle Doustou 
Diocesan Chaplain

Paula Moses  
Vice Chair

Scott Blakeslee 
Treasurer

Cindy Nickless 
Secretary

BOARD MEMBERS
Danielle Ahern

Innocent Binwa

John Bonner

Janet Brackett

Kathy Brown

Deacon Bob Cleveland

Peter Czerwinski

Amy Ford

Elizabeth Keene

Father Anthony D. Lawir

Victoire Liwanga

Joseph Powers

Bruce White

Stephen Letourneau 
CEO

Jared des Rosiers 
Chair

Established: 1966 / Employees: 370 / 
Annual revenue: $31,518,692

TOP FUNDING SOURCES

  �49.4% Government Sources
  �28.9% Medicaid
  �6.9% Grants, contributions and 

bequests
  �6.1% Program 

service fees
  �2.5% Threads of 

Hope Thrift Store 
retail sales

  �2.3% Catholic appeal 
(Roman Catholic Bishop of Portland)

  �1.7% Investment income
  �0.9% Net assets released from 

restriction
  �0.6% United Way contributions
  0.6% Rent and other, net

CONTACT

307 Congress St.,
Portland, ME 04101
(800) 781-8550
www.ccmaine.org 

  CatholicCharitiesME 

  CCMainetweets
  catholiccharitiesmaine

AWARDS/ACCOLADES

Catholic Charities Maine is COA-
accredited, holds Charity Navigator’s 
highest 4-star rating, earned Candid’s 
Platinum Seal of Transparency, and meets 
all 20 BBB charity accountability 
standards – demonstrating excellence, 
transparency, and trustworthiness in 
providing quality social services.

MISSION STATEMENT

Inspired by scripture and the Church’s 
social teaching, Catholic Charities 
empowers and strengthens individuals 
and families of all faiths throughout 
Maine by providing innovative commu-
nity-based social services around mental 
health, counseling, substance use 
disorders, senior outreach, child 
development, dental and orthodontic 
services, refugee and immigration, and 
food insecurity, among others.

SERVICE LOCATIONS

Catholic Charities Maine offers 20 
diverse programs that serve individuals 
and families of all faiths in communities 
throughout the state.

 AT A GLANCE

VOLUNTEER OPPORTUNITIES

With more than 20 programs serving 
people across the state of Maine, we have 
plenty of opportunities for volunteers to 
lend a hand, and the need is always great. 
Whether it’s knitting hats and scarves 
for our annual Wall of Warmth giveaway, 
checking on an older neighbor, reading 
to children at our Child Development 
Centers, providing volunteer legal services 
to a new Mainer, sorting donations at 
our Thrift Stores, supporting staff at 
our offices statewide, or helping with 
our annual golf tournament, volunteers 
make our mission possible. Last year, 418 
volunteers dedicated their time to our 
mission. To find the volunteer opportunity 
that’s right for you, visit www.ccmaine.
org/volunteer.

CCM’s Director of Education Services for Blind and Visually Impaired Children, Kirsten 
Connelly, shares the joy of the season wrapping presents with a student.

http://www.ccmaine.careasy.org
http://www.ccmaine.org
http://www.ccmaine.org/volunteer
mailto:Development@ccmaine.org
mailto:Development@ccmaine.org


WE ARE CATHOLIC CHARITIES.
Each day, the employees and volunteers of Catholic  
Charities Maine empower and strengthen individuals  
and families of all faiths by providing innovative  
community-based social services throughout Maine.

Catholic Charities Maine is 370 employees and  
418 volunteers. With the support of 1,153  
donors, we serve more than 27,000 of  
Maine’s most vulnerable through our 20+  
programs annually.

www.ccmaine.org                         1-800-781-8550

aided 2,063 seniors 
and adults with disabilities 

in living independently

welcomed and supported 784 New 
Mainers and 516 asylum seekers 
through our Refugee & Immigration  

Services and Asylum Seekers Transitional 
 Housing Program

nurtured 156 children at our  
St. Louis and St. Elizabeth’s  
Child Development Centers

 fed 13,005 people through our 
Hunger and Relief Services

provided treatment to 381 
adults with substance use 
and co-occurring disorders

supported 644 adults  
and 211 children  

through our Behavioral 
Health Network

educated and empowered  
314 children with a vision  

impairment through our  
Education Services for Blind 
& Visually Impaired Children

answered the call for  
1,863 people in need 

thanks to our Relief  & Hope 
Emergency Services

brightened 5,099 smiles 
through our Jessie Albert  

Dental & Orthodontic Center

engaged 2,580 partners and 
volunteers to help people in 
need statewide through our 

Parish Social Ministry

http://www.ccmaine.org
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The Center for Grieving 
Children

2026 GOALS

Our vision is that all children and families 
have access to grief support at no cost 
for as long as necessary. We want every 
person in Maine to know about the 
Center’s services so that no one has to 
grieve alone.

Goal 1: Provide high-quality grief peer 
support programs for Maine children 
and their families in-person at the 
Center’s Portland and Sanford locations 
and virtually.

Goal 2: Support schools, workplaces and 
agencies through crisis response services 
and grief-related education and training.

Goal 3: Lead community response to 
challenges and emerging needs related to 
supporting grieving children and families.

Goal 4: Meaningfully recognize the 
volunteers, donors and business sponsors 
who keep the Center’s services free for 
families. 

FUNDRAISING EVENTS/
OPPORTUNITIES

The Center for Grieving Children 
hosts both small and large-scale 
events throughout the year. Please visit 
our website for the latest details, or  
www.cgcmaine.org/donate to support us 
today. Each February, we look forward 
to our annual LOVE Gala, the Center’s 
largest fundraising event. Both sponsorships 
and individual tickets will be available for 
this meaningful evening of connection 
and community.

Our Corporate Partner Program 
also provides local businesses with 

great visibility and employee volunteer 
opportunities. Depending on the giving 
level, year-round partnerships include 
recognition at our events, webinars, 
conferences, and tailored communications. 
Beloved business supporters can also 
donate a percentage of sales or create 
their own customized fundraiser to 
support the Center. Many opportunities 
are available!

GIVING OPPORTUNITIES 
�	Individual Donors help create 

dependable revenue for the Center 
by making annual gifts.

�	“Friends of Hope” is our monthly 
giving program that spreads giving 
throughout the year.

�	Corporate Partners invest in a 
relationship with great returns for 
businesses, employees, the community 
and the Center. 

�	Contributions 	are made to the Center 
in memory or honor of a loved one, or 
to mark a special occasion or company 
milestone. 

�	Bequests leave a legacy of support, by 
joining the Bill Hemmens Society, 
ensuring our services will be available 
for children and families for years to 
come. 

�	#GivingTuesday – Dec. 2, 2025

�	Center Day of Giving – early June

VOLUNTEER OPPORTUNITIES

Volunteers are at the heart of the 
Center’s service and work throughout 
the community.
�	Program Facilitators make a weekly 

commitment to our peer-based grief 
support groups for children and their 
adult family members. The Center 
provides excellent training and ongoing 
support.

�	Event volunteers help make our 
fundraising events successful. We 
welcome individuals and groups of 
employees to assist at our events.

�	Office volunteers assist with a variety 
of projects on a one-time or ongoing 
basis.

�	Employee volunteer groups can 
hold their own fundraiser to benefit 
the Center or complete special projects 
in collaboration with the Center.

BOARD OFFICERS
Lindsey Kerkela, Vice President, HR 
Generalist, Open Technology Fund 

Jennifer Kimball, Secretary, Chief 
Accounting Officer, WEX  

Andrew Baldacci, Treasurer, CEO, Saber 
Simulations, LLC 

Kim Donnelly, Immediate Past President, 
Executive Vice President, Director of Wealth 
& Business, Maine Community Bank  

Jerry Lyon, At Large, Manager, FirstLight 
Communications 

Brian Morin, At Large, Head of Disability 
and State Programs, Guardian Life 

Bryan J. Shumway, At Large 

BOARD MEMBERS
Michael Anderson, Partner, Pierce  
Atwood LLP 
Kathy Baker, Rental Manager/Agent, 
Kennebunk Beach Realty, Inc. 
Kelly Barton, President, Behavioral Health, 
MaineHealth 
Christopher Bender, President, Northcross 
Group 
Brian Cho, Vice President, Transformation, 
Strategy & Corporate Development, 
Convera 
Doug Currier, Partner, Verrill 
Jessica Estes 
Lily Hanstein, Senior Vice President, 
Strategy and Communications, MEMIC 
Kimberly Marcotte 
Holly Margeson Gamache, Adjunct 
Professor/Trainer, York County Community 
College  
Shannon Moore, Senior Client Service 
Associate, Morgan Stanley, Breakwater Group 
Diane Mutagoma, Senior Attorney 
Recruiter, Bernstein Shur 
Michael Neff, Portfolio Manager, R.M. 
Davis 
Elizabeth Plizga, Group Vice President, 
Diversified Communications  
Eric Swanson, Vice President, Claims, 
Patrons Oxford Insurance Co. 

Gretchen Johnson 
Executive Director

Jack Yao 
President 

Senior Vice 
President, Chief 
Information Officer, 
MEMIC

Established: 1987 / Employees: 12 / 
Annual revenue: $1,325,129

TOP FUNDING SOURCES

  �43% Individual and 
corporate

  �29% Events
  �21% Grants
  �7% Other

CONTACT

555 Forest Ave.
Portland, ME 04101
(207) 775-5216
www.cgcmaine.org 

  @cgcmaine
  @cgcmaine
  @the-center-for-grieving-children

AWARDS/ACCOLADES

2023: 9th Annual Red Sox IMPACT 
Awards 1st Place Winners in Maine
2023: Certificate of Special Recognition 
from Senator Angus King for the Center 
for Grieving Children’s 35th Anniversary 
2024: Declaration of National Children’s 
Grief Awareness Month (November) by 
Gov. Janet Mills

MISSION STATEMENT

The Center for Grieving Children’s mission 
is to provide a safe space, loving peer 
support, outreach and education to 
grieving children, teens, families and the 
community. 

SERVICE LOCATIONS

Most of the Center’s participants reside in 
Cumberland and York counties. We also 
serve other Maine counties and parts of 
New Hampshire virtually. 

 AT A GLANCE

http://www.cgcmaine.org/donate
http://www.cgcmaine.org


Providing a safe space, loving peer support, outreach, and
education to grieving children, teens, young adults,

families and the community. 

Bereavement Support Tendering Living Care

Outreach & EducationIntercultural Program

For children 3-18, their
parents/caregivers, young adults 
19-30, and those who have lost a

partner or spouse.

For children 3-18, and families
coping with a family member who

has been diagnosed with a life-
altering illness.

Crisis response services when a
school or community is impacted by
the sudden death or serious illness

of one of its members.

For children who have been
resettled locally from countries

experiencing war, persecution, and
natural disaster.

We are here for you | www.cgcmaine.org | (207) 775-5216

Special thanks to our friends at
Headlight for their ongoing support

and donation of these pages.

http://www.cgcmaine.org
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2026 GOALS
Partnering with hospitals and 

community-based organizations, CBF 
envisions cancer nutrition services 
becoming a standard of care for everyone 
diagnosed with cancer.

In 2025, CBF’s primary goal is to 
sustain programming while launching the 
Nourishing Hope Trial, in collaboration 
with Yale University and Northern Light 
Health. This research will evaluate the 
impact of nutrition in cancer treatment 
and recovery in Maine and design 
evidence-based protocols for this care 
to be more accessible.
�	Goal 1: Integrate nutrition services 

into treatment plans for 1,700 Mainers, 
including produce pick up within 
treatment centers, home-delivered 
medically-tailored grocery packages, 
and oncology dietitian-led counseling.

�	Goal 2: Increase operational revenue 
to achieve financial stability and 
sustainability.

�	Goal 3: Heighten public awareness 
of CBF programming.

FUNDRAISING EVENTS/
OPPORTUNITIES
�	Organize a (in-person or virtual) 

Healthy Food Drive, collecting food that 
adds nutritious value to each home-
delivered, medically tailored grocery 
package provided across Maine.

�	Sponsor CBF’s Community Event 
Series that highlights volunteers, 
heightens awareness of CBF services, 
and recognizes business sponsors 
aligned with our mission.

� Promote your product/service where 

proceeds will support Maine cancer 
patients.

 
GIVING OPPORTUNITIES
�	Make a one-time or recurring gift to 

support CBF’s area of highest need. 
A custom leaf in memory or honor 
of someone impacted by cancer will 
flourish on our Tribute Tree (gifts of 
$400+).

�	Contribute to groundbreaking research, 
backing the Nourishing Hope Trial – a 
first-of-its-kind study with CBF, Yale 
University, and Northern Light Health, 
evaluating the impact nutrition has 
on cancer outcomes in Maine. Join 
Hannaford Supermarket’s $120,000 
gift to advance this research.

�	Match your employees' donation or 
volunteer time.

�	Include CBF in your estate planning.

Your contribution can be mailed, made 
online, or via phone.

VOLUNTEER OPPORTUNITIES
Join a volunteer workforce of 150+ that 

keeps these cancer nutrition services 
available across Maine. Businesses, 
families, civic groups, and individuals 
can give their time and talents in ways 
that mean something to them.

Program volunteer roles are available 
in eastern and southern Maine, ranging 
from group service days, home-delivery 
drivers, hospital site representatives, and 
patient outreach coordinators. 

Board and committee seats are available 
for those eager to lend their voice, skills, 
and leadership.

Christine B. Foundation

Established: 2014 / Employees: 1.5 / 
Annual revenue: $650,000 (includes 
in-kind)

TOP FUNDING SOURCES

  46% In-kind
  �35% Grants
  �17% Individual
  �2% Corporations

CONTACT

304 Hancock St., Suite 1A
Bangor, ME 04401
(207) 573-9026

   @chrisbfund

AWARDS/ACCOLADES
2025: Groundbreaking Nourishing 
Hope Trial with Yale University and 
Northern Light Health, and the City of 
Bangor Community Impact Award

2024: Mainebiz 40 Under 40, Matt 
Dexter, Executive Director, and U.S. Sens. 
King and Collins, and U.S. Rep. Golden, 
recognizing 10-year impact

2023: Eastern Area Agency on Aging 
Community Partner Award

MISSION STATEMENT

The Christine B. Foundation (CBF) is a 
community-based service provider, 
meeting Mainers on day one of their 
cancer treatment. Our mission is to 
support those facing cancer by 
extending access to healthy food, 
nutritional information, and community 
connections essential to their strength 
and comfort.

SERVICE LOCATIONS

Serving patients with cancer across 
Maine, primarily in central and eastern 
communities.

 AT A GLANCE
BOARD OFFICERS
Amanda Cost 
Vice-President 
Executive Director, Partners for Peace

Lee-Anne Storen 
Secretary 
Senior Vice President, Consumer Lending, 
Maine Savings Federal Credit Union

Kathleen Moneghan 
Treasurer 
Occupational Health PA, Northern Light 
Work Health

BOARD MEMBERS
Robert Smith 
Financial Advisor, Edward Jones

Wendy Schors 
Senior Vice President, Asset Management, 
Machias Savings Bank

Nicole Niles 
Store Manager, Hannaford Supermarket

Matt Dexter 
Executive Director

Jamie Comstock 
President

Program Manager, 
Bangor Public 
Health and 
Community Services

Board and committee members at CBF’s 10 year anniversary event.

Brian Ross, program coordinator, at CBF’s 
nutrition site within Northern Light Cancer 
Care

A volunteer delivering a medically tailored 
grocery package to a cancer patients home 



HA L E YWA R D . COM

H A L E Y  W A R D  P R O U D LY  
S U P P O R T S  T H E  C H R I S T I N E  
B .  F O U N D AT I O N  &  T H O S E  
F A C I N G  C A N C E R

N O U R I S H I N G  H O P E
FA C I N G  C A N C E R  W I T H  N U T R I T I O N

H

ALEY WARD

https://www.haleyward.com
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WHAT WE DO
Community Plate brings neighbors 

together in non-partisan, cross-
cultural, intergenerational spaces at 
Story Sharing Suppers, our statewide 
series of free community events. We 
revitalize relationships and reenergize 
communities by reimagining the long 
tradition of the community potluck, using 
storytelling as a source of connection 
and entertainment.

It’s a simple, powerful formula, 
and it’s not something new – human 
beings have always gathered around food 
and stories. This combination brings us 
closer to one another and reminds us 
of our shared humanity. At the same 
time, it gives us an opportunity to 
express our individualities, our personal 
tastes, and our family stories. As we 
work to address loneliness and social 
disconnection, Community Plate exists at 

the convergence of community building, 
cultural preservation, public and civic 
health, and the performing arts. And 
the food is delicious!

We preserve family recipes and stories 
through the creation of community 
cookbooks, and we also work to preserve 
the tradition of Maine storytelling by 
hosting storytelling workshops and other 
community storytelling events.

2024/2025 IMPACT
� 	96% report the interactions they 

experienced modeled values of 
kindness, respect, and commitment 
to one another;

� 	99% report making a connection 
with someone they didn’t know or 
didn’t know well;

� 	89% report feeling more connected 
to their community after the 
supper; and

� 	90% indicate an increased interest 
in other community events.

2026 GOALS
� 	Complete our goal of hosting 

suppers in each of Maine’s 16 
counties.

� Deepen community ties by 
increasing the percentage of 
organizational revenue that comes 
from business sponsorships.

� Create a downloadable kit of our 
Story Sharing Supper framework 
to empower communities and 
extend the impact of our program 
to all corners of the state and 
beyond.

� Establish a statewide/national 
potluck week to encourage more 
people to come together to share 
food and stories.

� 	Expand our board.
� 	Increase our individual donor base. 

FUNDRAISING EVENTS/
OPPORTUNITIES
We have numerous events throughout the 
year that have sponsorship opportunities 
at a variety of levels including:
� 	16-20 Story Sharing Suppers 

across the state each year – 
sponsorship by single/multiple 
suppers

� 	The Corner in Lewiston – a 
monthly evening of community 
storytelling 

� 	Annual November Gratitude 
Supper fundraiser – two weeks 
before Thanksgiving, in Southern 
Maine

� 	Annual Pi(e) Day fundraiser – a 
celebration of pies and math in 
Southern Maine, each year on 
March 14

� 	The Maine Storytelling Muster 
– a daylong celebration of the art 
of storytelling, each September in 
Brunswick

GIVING OPPORTUNITIES
� Sponsor a supper! We encourage 

more businesses to sponsor our 
Story Sharing Suppers. It’s a 
great way to support community 
in Maine and associate your 
brand with a positive, impactful 
community experience.

� 	Hire Community Plate!	
We offer guided conversations, 
event facilitation, and customized 
community cookbook creation 
to nurture relationships between 
colleagues and create a welcoming 
and collaborating company culture. 
Reach out if your company or 
organization would be interested 
in team- or community-building 
through food and story.

VOLUNTEER OPPORTUNITIES
Come to a supper! Bring a dish, share 
a story, build community! 

BOARD OFFICERS
Rachael Cerrotti, Portland 
President

Don Lindgren, Alfred 
Secretary

Jennifer Bristol, Lubec 
Treasurer

BOARD MEMBERS
Myron Beasley, PhD, Lewiston

Leigh Hallett, Newport

Heather Kenvin, Portland

Nassar & Parivash Rohani, Freeport

Christine Rudalevidge, Brunswick

Topaz Smith, Portland

Margaret Hathaway & Karl Schatz 

Co-Founders

 AT A GLANCE

Established: 2023 / Employees: 2 / 
Annual revenue: $89,000

TOP FUNDING SOURCES

  64% Individual 
donations

  16% Grants
  �12% Fundraisers
  5% Business    

sponsorships
  3% Earned revenue

CONTACT

241 Yarmouth Road,
Gray, ME 04039
(207) 337-6101
https://communityplate.me  

  @communityplate.me

AWARDS/ACCOLADES
Named one of 25 Innovators Tackling the 
Loneliness Epidemic in 2025; Featured 
on NBC Nightly News, NPR’s Weekend 
Edition with Scott Simon, Boston Globe 
Sunday Magazine, National Civic Review, 
and The Chronicle of Philanthropy 

MISSION STATEMENT
Community Plate is dedicated to 
fostering connection and building 
community through a common language 
of food, shared food stories and recipes, 
and the preservation of family food 
histories.

SERVICE LOCATIONS
Statewide: In two years we’ve hosted 35 
Story Sharing Suppers in 13 of Maine’s 
16 counties.

Community Plate

“It‘s a step of courage to sit down next to strangers with the intention of having a 

conversation, and yet, there we were–long tables full of folks seeking positive and 

meaningful connections with people they just met! After the meal was finished, so 

many continued chatting as if they had been friends for years.” 

– Dyan McCarthy-Clark, East Sangerville Grange, Community Partner

“This is the best community building event I have 

attended… Can we do this every week? I would do this   

         every single week.” – Freeport supper participant
Support Community in Maine!

Make a donation to 
Community Plate today!
https://communityplate.me

To inquire about supper 
sponsorships email:

community@communityplate.me

https://communityplate.me
mailto:@communityplate.me


“It‘s a step of courage to sit down next to strangers with the intention of having a 

conversation, and yet, there we were–long tables full of folks seeking positive and 

meaningful connections with people they just met! After the meal was finished, so 

many continued chatting as if they had been friends for years.” 

– Dyan McCarthy-Clark, East Sangerville Grange, Community Partner

“This is the best community building event I have 

attended… Can we do this every week? I would do this   

         every single week.” – Freeport supper participant
Support Community in Maine!

Make a donation to 
Community Plate today!
https://communityplate.me

To inquire about supper 
sponsorships email:

community@communityplate.me

https://communityplate.me
mailto:community@communityplate.me
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2026 GOALS
�	Maintain and increase our capacity to 

serve both of our youth substance use 
residential programs and reenergize 
our renovated female youth home to 
fill available beds.

�	Expanding our school-based services 
so Day One can be an important 
component of integrated behavioral 
health care services within school 
districts throughout southern and 
central Maine.

�	Renovation of staff offices in Windham, 
formerly used for treatment of those 
in foster care before our 2020 merger 
with SMART Child & Family 
Services.

�	Offer industry competitive compen-
sation, benefits, and recognition to 
increase our already skilled and com-
mitted staff and a focus on reflecting 
a broader diversity of thought and 
talent.

�	Increasing our visibility and fund-
raising dollars.

FUNDRAISING EVENTS/
OPPORTUNITIES
We send annual appeal letters to supporters 
and seek business support to offset the 
costs of fundraising events, including an 
upcoming benefit concert in 2026. Event 
sponsorship supports our mission, the 
people we serve, and those involved in 
planning and executing the event.

• Giving Tuesday campaign
• Community Nights at local restaurants
• Sponsorship(s) of an upcoming 
renaming event for our Windham 
girls’ residential home

We utilize all aspects of social media 
to share our mission and seek support.

 
GIVING OPPORTUNITIES
Financial support from our community 
is essential in closing funding gaps so 
we can reach and provide support and 
services to the growing number of our 
neighbors who need it.

Individuals and businesses can support our 
clients by making one-time or monthly 
financial contributions through our 
website at day-one.org/donate/. Donors 
can also support our programs through 
grants, matching gifts, major gifts, and 
bequests and beneficiary designations.
Throughout the year we request in-kind 
donations for certain operational or capital 
expenses. We currently have a desperate 
need for a new generator at our girls’ 
residential home in Windham. Maine 
storms often cause outages, disrupting 
care. Donations to purchase and install 
an on-demand standby generator will 
ensure safety, uninterrupted treatment, and 
provide stability in supporting vulnerable 
youth on their journey to healing.

Better technology for staff is an ongoing 
topic and need. We would like to improve 
the efficiency of our operational and 
clinical staff who frequently travel to and 

from a variety of unique environments. 
Obtaining up to 10 touch screen laptops 
would better support Day One’s efforts.

Finally, we sincerely appreciate and 
recognize the significant organizational 
funding assistance through our high-level 
and effective partnerships with Maine’s 
Department of Health and Human 
Services and the kind generosity of 
the United Way of Southern Maine in 
maintaining and developing our long-
term plans.

We’d love you to contact us, meet, and 
let us show you evidence of impact and 
our organizational commitment.

VOLUNTEER OPPORTUNITIES
Accepting volunteers from the community 
for services related to substance use and 
behavioral health presents significant 
challenges due to strict federal privacy 
regulations. As a result, organizations 
must carefully limit volunteer involvement 
to ensure compliance and to maintain 
the trust and safety of those in our 
care. However, whether it is a one-time 
project, or a recurring opportunity you 
are seeking, there are ways for you or your 
organization to serve Day One clients. 
Contact Dan Morin at danm@day-one.
org for information and opportunities.

Day One

Established: 1973 / Employees: 58 / 
Annual revenue: $4,112,553

TOP FUNDING SOURCES

  63% MaineCare
  �24% Grants and 

contracts
  �7% Fundraising 

(United Way and 
private donors)

  �6% Private insurance and self-pay

CONTACT

86 Tandberg Trail
Windham, ME 04062
www.Day-One.org 

  @Day1Maine 

  @DayOneMaine 
  @Day1Maine

  @Day-One

MISSION STATEMENT

Day One improves the health of Maine 
by providing substance use, mental 
health and wellness services to youth 
and families.

SERVICE LOCATIONS

Day One serves Androscoggin, 
Cumberland, Oxford and York counties 
and operates the ONLY adolescent 
residential substance use treatment 
program in Maine, serving the entire 
state.

 AT A GLANCE

BOARD OFFICERS
Stephen Tyzik 
Vice President 
Director Performance Improvement,  
Maine Medical Center

Wade Gallon 
Treasurer 
Consultant, Stroudwater Associates

Deborah Munson Feagans, Esq., 
Secretary 
Private Practice Attorney

BOARD MEMBERS
Lee Anne Dodge 
Program Director, SoPo Unite

Christopher Howell 
School Superintendent, RSU 14

Jessika Morin, MD 
Medical Director, St. Francis Recovery 
Center; HRSA Grant for Prevention, 
Treatment, and Recovery for Substance Use 
Disorder; Everest Recovery Center in Saco

Todd Roma, 
Case Underwriting Consultant, Securian 
Financial

Rob Small 
Senior Vice President, Wells Fargo Bank

Shilpy Ticku 
Marketing & Business Consultant

Samantha Warren 
Director of Government Relations, 
University of Maine

Becky Humphrey 
CEO

Katie Grant 
Board President 
Regional Banking 
Officer, Gorham 
Savings Bank

Day One staff at annual gathering.

Staff leads residential boys coastal outing.

Young donor supports Street Program 
services.

http://www.Day-One.org
https://www.day-one.org/donate/
mailto:danm@day-one.org


SUBSTANCE USE

OUTPATIENT

MENTAL HEALTH

RESIDENTIAL

A better tomorrow starts today 

Maine’s ONLY Youth Residential Substance Use Treatment ProgramMaine’s ONLY Youth Residential Substance Use Treatment Program

CASE
MANAGEMENT

SUBSTANCE USE
TREATMENT

MENTAL HEALTH
TREATMENT

PSYCHIATRIC
MEDICATION

MANAGEMENT

UNHOUSED 
YOUTH

SCHOOL-BASED
SERVICES

CONNECT WITH US
Phone: (207) 893-0386 

Day-One.org/Dona
e/Day-One.org/Donate/

MAKE AN 
IMPACT

REFERRALS

Day-One.org/onl�ne-referral/Day-One.org/online-referral/

Facebook:  @Day1Maine

Instagram: @Day1Maine

X: @DayOneMaine

LinkedIn: @Day One

50
years

Recognizing 50 years of residential treatment for youth in 2025Recognizing 50 years of residential treatment for youth in 2025

www.day-one.org

http://www.day-one.org
https://www.day-one.org/donate/
https://www.day-one.org/online-referral/
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WHO WE ARE

Through Girl Scouts of Maine, girls 
across the state grow in confidence, 
explore with curiosity, and discover 
who they are meant to be – all while 
building strong connections and a true 
sense of belonging.

The Girl Scout Leadership Experience 
is a one-of-a-kind journey that helps girls 
in grades K–12 build courage, confidence, 
and character. Through our four key 
program pillars – STEM, Outdoors, Life 
Skills, and Entrepreneurship – girls rise 
to challenges, embrace their individuality, 
and grow as changemakers.

This experience is driven by three 
core processes:
�	Girl-Led: Whether choosing badges 

or planning a hiking trip, girls lead 
the way and build confidence as they 

pursue what excites them most.

�	Learning by Doing: From starting 
a business to advocating for change, 
hands-on activities spark growth, 
resilience, and leadership.

� Cooperative Learning: Girl Scouts 
build lasting friendships while working 
together to explore, problem-solve, 
and support each other every step 
of the way.

Girl Scout Leadership Experience 
outcomes:

�	Strong Sense of Self

�	Positive Values 

�	Challenge Seeking 

�	Healthy Relationships 

�	Community Problem Solving

With caring volunteers, trusted 
mentors, and a supportive environment, 
Girl Scouts are ready to climb higher, 
speak louder, and shine brighter.

2026 GOALS

�	Prioritize mental health through 
innovative mental wellness resources, 
programming, and training curated 
to support girls and the adults who 
work with them.

�	Establish the first Girl Scout Gold 
Award dual-enrollment course with 
Central Maine Community College 
– where high school girls earn credit
pursuing this prestigious award.

�	Partner with schools to offer afterschool 
enrichment programming, fostering 
community-centered development 
and supporting social emotional 
learning.

�	Amplify programming for older 
Girl Scouts including international 
and domestic travel, leadership 
opportunities, scholarships, and our 
Highest Awards.

�	Expand existing partnerships with 
local organizations and volunteers, 
focusing on workforce development 
and mentorship opportunities for 
girls in middle and high school.

�	Welcome and respect diversity of all 
kinds so girls of all economic, racial/
ethnic, and religious backgrounds; 
sexual orientations; and abilities come 
together to grow and learn from one 
another’s unique experiences.

FUNDRAISING EVENTS/
OPPORTUNITIES

Local businesses and individuals can 
support our mission by attending, donating, 
volunteering, or sponsoring our fundraising 
and youth-focused events including: 

• Green ME Up (Freeport)
• Cookies and Cocktails (Portland)
• Girl Scout Golf Classic (Bath)
• Pearls of Wisdom (Bangor)
• Build. Create. Innovate. (Bangor)
• Transforming Leadership Conference
(Orono)

Learn more: www.girlscoutsofmaine.
org/corporatepartners.

GIVING OPPORTUNITIES

�	Individual Donors: Make annual, 
recurring, or planned giving donations 
to support GSME. 

Established: 1912 / Total number of 
employees (FTE): 50 year-round, 50 
additional seasonally /  
Annual revenue: $4.4M

TOP FUNDING 
SOURCES

  73% Product 
     program

  �13% Program fees
  �11% Public support 

and grants
  2% Retail revenue
  �1% Other income

CONTACT

138 Gannett Drive
South Portland, ME 04106
(207) 772-1177

359 Perry Road, Suite B
Bangor, ME 04401
(207) 772-1177
www.girlscoutsofmaine.org

 @girlscoutsofmaine 
  @GirlScoutsME 
 @girlscoutsofmaine

MISSION STATEMENT

Girl Scouting builds girls of courage, 
confidence, and character, who make the 
world a better place.

SERVICE LOCATIONS

GSME serves 7,000-plus members 
throughout all 16 counties in Maine, 
including programming at three camp 
properties in Bridgton, Baxter State Park, 
and Readfield.

Mara Robinov-
Moorhead 
CEO

Donna Watson 
President/Chair
Retired Bank of 
America Executive

BOARD OFFICERS
Dottie Chalmers Cutter 
First Vice-President 
Vice President, Operations, Chalmers 
Insurance Group

Tiffany Dembowski 
Second Vice-President 
Maine State Counsel and Vice President, 
FNF Family of Companies

Jennifer Kruszewski 
Third Vice-President 
Partner, Epstein & O’Donovan, LLP

Patrick Morin 
Treasurer 
Principal, Risk and Business Advisory, 
Baker Newman Noyes

Elizabeth Rettenmaier 
Secretary 
Senior Facilitator, Council Oak

 AT A GLANCE

Girl Scouts of Maine (GSME)

�	Corporate Partners: Opportunities 
that meet your company’s interests, 
including volunteer opportunities 
and program partnerships. 

Contact us: 
resourcedevelopment@gsmaine.org

VOLUNTEER OPPORTUNITIES

Volunteering can be customized to meet 
individuals’ and organizations’ objectives. 

• Small and large corporate team
volunteering.
• Troop leadership – training, curriculum, 
and ongoing support provided.
• Specialty volunteering in-person or
virtually, one-time, or on-going.

Volunteer inquiries: 
customercare@gsmaine.org

Girl Scouts with A Place for Girls Sanford Troop

http://www.girlscoutsofmaine.org/corporatepartners
http://www.girlscoutsofmaine.org
mailto:resourcedevelopment@gsmaine.org
mailto:customercare@gsmaine.org


www.girlscoutsofmaine.org

She Moves Mountains.
Your Support Moves 

Her Forward.
From first badge to boldest service project,
Girl Scouts build real-world skills and discover 
the power of their voices. They learn to lead 
with courage and empathy, turning big ideas 
into real impact.

Girl Scouts take action in their communities, and 
are gaining lifelong confidence. Behind each girl is 
a network of dedicated supporters—just like you.

If one confident young leader can change the 
world, imagine what thousands will do.

https://www.girlscoutsofmaine.org
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2026 GOALS

Good Shepherd Food Bank and the 
statewide network of 600 hunger-relief 
partner organizations are working toward 
a bold goal: everyone in Maine is food 
secure.

Hunger rates are at a nearly 10-year high 
and continue to grow. Due to reductions 
in federal funding, Maine could lose more 
than 20 million meals annually by 2028, 
putting enormous strain on local food 
pantries and communities.

In the year ahead, we will continue 
to distribute millions of meals while 
supporting local farms, advocating for 
long-term solutions, and strengthening 
the charitable food network.

We cannot do this work alone. With the 
help of donors, volunteers, and community 
members, we can ensure that nutritious 
food remains within reach for everyone 
in our state, while building a future where 
everyone in Maine has the food they need 
to live a full and healthy life.

FUNDRAISING EVENTS/
OPPORTUNITIES

�	Create a Virtual Food Drive: Learn 
more about this creative way to engage 
employees, clients, and other groups 
in working towards a future where all 
Mainers are food secure.

�	Design your own unique community 
fundraiser to help raise funds and 
awareness about the issue of food 
insecurity in our state. 

�	Host a cause marketing campaign by 
donating a portion of your product 
sales.

�	Tune into the Feed Maine Telethon 
with NEWS CENTER Maine in 
May!

�	Collect food directly for your local 
food pantries – partners are listed on 
our website under “Find Food.”

GIVING OPPORTUNITIES

�	Join Corporate Partners for a Hun-
ger-Free Maine, a group of socially 
responsible corporations that support 
our mission through monetary gifts 
and/or food donations. A variety of 
recognition opportunities are avail-
able to celebrate your contributions!

�	Start a recurring monthly donation or 
make a one-time gift online, through 
the mail, or by calling (207) 782-3554.

�	Include the Good Shepherd Food 
Bank in your estate planning.

�	Match your employees’ donations or 
volunteer time through our company 
match program.

VOLUNTEER OPPORTUNITIES

�	Corporations, school groups, com-
munity organizations, and more are 
welcome to volunteer at the Food 
Bank’s distribution centers in Auburn 
and Hampden.

�	Volunteers make an impact through 
a variety of projects based on the 
present need. 

�	Volunteer at one of Maine’s 600 
hunger-relief organization located 
throughout the state. Locate the clos-
est one to you under “Find Food” on 
www.feedingmaine.org.

Good Shepherd Food Bank  
of Maine

JOIN US IN BUILDING A FUTURE WHERE
EVERY MAINER IS FOOD SECURE

HUNGER 
IN MAINE 
IS RISING
More than 190,000 Mainers - many of
them children - are facing hunger.

AUBURN: 3121 Hotel Road   Auburn, ME   (207) 782-3554
HAMPDEN: 11 Penobscot Meadow Drive   Hampden, ME www.FeedingMaine.org/Get-Involved

Good Shepherd Food Bank of Maine

You can help! Donate  Volunteer  Advocate
This is our moment to move from hunger relief to lasting food security - together.

Last year, supporters helped distribute a record 40 million meals through 
600 hunger-relief organizations. Just a few examples of our collective impact include:

pounds of fresh, local food
distributed through 90+ Maine farms

families served at 235
schools and universities 

meals provided for patients
at 185+ health care sites 

3.6M OVER 1M 23,500

MEMBER OF

BOARD OFFICERS
Kate Rush, Vice Chair, Androscoggin Bank

Peter Richardson, Treasurer

Mary Wright, Secretary 

BOARD MEMBERS
John Bennett

Chris Bonacci, Ethos/VONT

Tae Chong, Maine State Chamber of 
Commerce

Christine Cummings, Maine Grocers & 
Food Producers Association

Michelle Draeger, Maine Justice 
Foundation

Peter Forester, Hannaford 

Jason Fournier, BerryDunn

Whitney Gould-Cookson, Northern Light 
Health 

Marwa Hassanien, Northern Light Health

Phil Licari

Dora Anne Mills, MD, MaineHealth

Frank Pecoraro, Coastal Pacific Food 
Distributors

Odette Perriel, Robert Wood Johnson 
University Hospital

Victoria W. Rogers, MD, Barbara Bush 
Children’s Hospital

Andrea Sockabasin, Wabanaki Public 
Health

Heather Paquette 
President

Scott Maker 
Chair
WoodworthMaker, 
LLC

Established: 1981 / Employees: 92 
FTE / Annual revenue: $101,407,089 
($24,674,479 in revenue and 
$76,732,610 in in-kind food donations)

TOP FUNDING SOURCES

  �53% Private 
contributions

  �19% Program 
revenue

  �18% Government 
and other

  �10% Grants

CONTACT

Good Shepherd Food Bank of Maine 
– JoAnn Pike Building (Auburn 
Distribution Center)
3121 Hotel Road, P.O. Box 1807
Auburn, ME 04211
(207) 782-3554

Good Shepherd Food Bank – Hannaford 
Center (Hampden Distribution Center)
11 Penobscot Meadow Drive
Hampden, ME 04444
(207) 782-3554

www.feedingmaine.org 
  facebook.com/feedingmaine 
  instagram.com/feedingmaine
  linkedin.com/company/

feedingmaine

AWARDS/ACCOLADES

• Recipient of Northern Light Health’s 
2023 True North Community Partner 
Award for work addressing food 
insecurity
• President Heather Paquette invited to 
State of the Union Address in 2023
• Awarded Healthcare Partner of the Year 
by Mount Desert Island Hospital in 2024
• Acknowledged with Community Impact 
Award from Maine Immigrant and 
Refugee Services (MEIRS) in 2024.

MISSION STATEMENT

The mission of Good Shepherd Food 
Bank is to promote food security in 
Maine by improving access to nutritious 
and culturally relevant food for people 
experiencing hunger, building strong 
community partnerships, and mobilizing 
the public to address the root causes of 
hunger.

SERVICE LOCATIONS

We serve the entire state of Maine, from 
Kittery to Madawaska.

 AT A GLANCE

When Betsy Sullivan moved to Maine, she 
had the desire to get involved with her 
community, she’s been volunteering since 
2021.

Ken Holt has been a dedicated weekly 
volunteer at Good Shepherd Food Bank’s 
Auburn distribution center, since 2020.

(left) The Ecumenical Food Pantry in 
Newcastle, a local partner of Good Shepherd 

Food Bank, is an essential resource for 
families, seniors, and individuals facing food 

insecurity since 1989.

http://www.feedingmaine.org
http://www.feedingmaine.org


JOIN US IN BUILDING A FUTURE WHERE
EVERY MAINER IS FOOD SECURE

HUNGER 
IN MAINE 
IS RISING
More than 190,000 Mainers - many of
them children - are facing hunger.

AUBURN: 3121 Hotel Road   Auburn, ME   (207) 782-3554
HAMPDEN: 11 Penobscot Meadow Drive   Hampden, ME www.FeedingMaine.org/Get-Involved

Good Shepherd Food Bank of Maine

You can help! Donate  Volunteer  Advocate
This is our moment to move from hunger relief to lasting food security - together.

Last year, supporters helped distribute a record 40 million meals through 
600 hunger-relief organizations. Just a few examples of our collective impact include:

pounds of fresh, local food
distributed through 90+ Maine farms

families served at 235
schools and universities 

meals provided for patients
at 185+ health care sites 

3.6M OVER 1M 23,500

MEMBER OF

http://www.FeedingMaine.org/Get-Involved
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2026 GOALS
For 2024/2025, Good Theater’s goals 

focus on solidifying its transition to 
Stevens Square Theater, expanding 
audience reach, and strengthening its 
role as Maine’s largest employer of local 
theater artists. The season will feature 
five Main Stage productions: It Shoulda 
Been You, Dracula: A Comedy of Terrors, 
Something Wonderful, Ken Ludwig’s 
Lend Me a Soprano, and Grand Horizons 
alongside four intimate New York Cabaret 
concerts with Broadway stars including 
Tony Award-winner Lillias White, Julie 
Benko, and Debbie Gravitte.

We will deepen community engagement 
through actors’ workshops, backstage tours, 
and educational programs, including a 
partnership with USM, fostering access 
to the arts across the state. Fundraising 
goals include closing final naming rights 
opportunities, executing our year-end 
cabaret, and cultivating sustainable 
relationships with donors, businesses, and 
sponsors. Additionally, we will enhance 
the theater’s facilities, ensuring Stevens 
Square remains a state-of-the-art cultural 
hub for artists and audiences alike.

FUNDRAISING EVENTS/
OPPORTUNITIES

Good Theater will host a major year-
end fundraising event, an annual cabaret 
created and directed by Artistic Director 
Brian P. Allen, featuring holiday hits 
across six performances. We also welcome 
sponsors or production champions for 
any of our five Main Stage shows and 
four New York Cabaret Series concerts, 
showcasing exceptional performers and 
innovative productions. Companies can 
host exclusive nights, pre- or post-show 
receptions, talkbacks, backstage tours, or 
support actors’ workshops, which provide 
free hands-on training and mentorship for 
emerging local artists while engaging the 
broader community. These events allow 
businesses and donors to directly support 
Maine’s largest employer of local theater 
artists, foster meaningful connections 
with audiences, and sustain high-
quality, inspiring theatrical experiences 
throughout the year.

GIVING OPPORTUNITIES
Good Theater offers multiple giving 

opportunities throughout the year. 
Our annual appeal supports general 
operations, while targeted campaign 
appeals coincide with Main Stage shows 
and New York Cabaret Series concerts. 
Businesses and donors may sponsor 

productions or concerts, underwrite 
events, provide in-kind goods or services 
for receptions or backstage experiences, 
or support final naming rights for key 
Stevens Square Theater improvements, 
including sound, curtaining systems, the 
inner lobby, grand piano, and rehearsal 
hall. We also welcome contributions to 
special projects or programs that expand 
access to performances statewide. These 
opportunities allow donors and businesses 
to gain meaningful visibility while directly 
sustaining Maine’s largest employer of 
local theater artists and fostering high-
quality, inspiring theatrical experiences 
across the state.

VOLUNTEER OPPORTUNITIES
Good Theater offers a variety of 

volunteer opportunities for businesses 
and individuals. Front of House roles 
include ushering at performances, assist-
ing with pre- or post-show receptions, 
and distributing promotional materials 
throughout the community. Backstage 
support includes moving platforms, flats, 
costumes, and props; carpentry from 
basic building to advanced structural 
work; sewing and costume construction; 
painting, from basic walls to scenic or 
ladder-based painting; prop sourcing and 
creation; and welding or metal fabrica-
tion. Volunteers with other specialized 
skills are also welcome. These hands-on 
opportunities allow community mem-
bers to contribute directly to the the-
ater’s operations, support productions, 
and engage meaningfully with Maine’s 
vibrant local arts scene. 

BOARD OFFICERS
Justin Cote 
Incoming Board President 
Management, Martin’s Point Health Care

Jeannine Lefevre 
Secretary 
Retired (former Sales Leader, WMTW)

Richard Trub 
Treasurer 
Retired (serves on the Board of Maine 
Medical) 

BOARD MEMBERS
Jennifer Ceide 
Public Health Educator, University of New 
England

Lindsay Conrad 
Director of Development, Portland Trails

Erik Fiebert 
Retired Financial Executive 

Edward Gatta, Jr. 
Entrepreneur, Designer 

Jeanne Handy 
Interior Designer

Ashanti Williams 
Actor and former City Council Member for 
Biddeford

Brian P. Allen
Artistic Director & 
Co-Founder

 AT A GLANCE

Established: 2001, 501(c)3 status
received in 2003 / Employees: 4 FTE,  
2 PTE / Annual revenue: $975,000

TOP FUNDING SOURCES*

  62% Subscription 
    and single ticket 
    sales

  29% Donations 
    and grants

  �6% Sponsorships 
and company partnerships

  3% Venue rentals (projected)

* NOTE: The theater was closed for
renovations during the last fiscal year,
resulting in minimal earned revenue and an
atypical reliance on contributed income. As a
result, historical data is being used to provide
a more accurate and representative
breakdown of typical revenue sources.

CONTACT
Good Theater at Stevens Square
631 Stevens Ave., Unit 104
Portland, ME 04103
www.goodtheater.com

 @goodtheater
  TheGoodTheater

AWARDS/ACCOLADES
Selected as the new theater-in-residence
at Stevens Square Theater, Good Theater
was also nominated for 41 Broadway
World Maine Awards in 2024, received
grants from the Maine Community
Foundation and the Morton-Kelly
Charitable Trust, and was ranked among
the top-10 theaters in Portland on Yelp.

MISSION STATEMENT
Good Theater is a professional nonprofit
theater and Maine’s largest employer of
local artists. Founded in 2001, it
produces high-quality, inspiring work. As
resident company and booking manager,
Good Theater is transforming Stevens
Square Theater into a vibrant cultural
hub, fostering local collaboration and
expanding access to exceptional, diverse
performances statewide.

SERVICE LOCATIONS
Primarily Androscoggin, Cumberland and
York counties, but actors and audiences
come from across the state.

Good Theater

Gusta Johnson 
MBA
Executive Director

http://www.goodtheater.com


INVEST IN MAINE’S
CREATIVE ECONOMY

Good Theater is Maine’s largest employer of local theater artists and has been
producing acclaimed professional theater for over 20 years. Now, with our move to
the 480-seat Stevens Square Theater, we’re creating a state-of-the-art cultural hub
where artists thrive, other cultural nonprofits gain access to a premier performance
space, audiences connect, and businesses like yours can make a lasting impact.

Professional Nonprofit Theater 
with 20+ Year Track Record

Largest Employer 
of Maine-Based
Theater Artists

2025-26 Season Features Local Talent and Broadway Stars!

631 Stevens Avenue, Ste 104
Portland, ME 04103

goodtheater.com

207-835-0895

Join us in shaping the future of Maine’s
arts and culture. Together, we can build a
stage that inspires, educates, and
strengthens our community.

Email: gusta@goodtheater.com
Visit: goodtheater.com

Partner Perks:
Exclusive Events or
Nights at the Theater!

mailto:gusta@goodtheater.com
https://www.goodtheater.com
https://www.goodtheater.com
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goodwillnne.org

At Goodwill Northern New England, we believe in the power of work to transform lives. As a nonprofit serving 
Maine, New Hampshire, and Northern Vermont, we help people overcome barriers to employment. From job 
training to career support, we empower people to build skills, gain confidence, and thrive in their communities. 
Every donation and purchase fuels this mission because when people succeed, communities grow stronger. 

Goodwill NNE’s 30+ retail locations across Maine, New 
Hampshire, and Vermont divert over 50 million pounds 
of donated stuff from local landfills each year, while 
offering an accessible and affordable reuse shopping 
option for people in our communities. Retail revenues 
help fund Goodwill’s mission to invest in people who 
need support to achieve their work and life goals, and 
over 1,400 stable, flexible jobs are provided by the 
organization for folks at all stages of their employment 
journey. 

Empowering people to overcome barriers through work 
is at the heart of our mission. That’s why we offer five 
core services and comprehensive support to help people 
build stable, fulfilling futures: 

Workforce Solutions 
Goodwill empowers people to achieve stability through work, 
offering training, and employment to build inclusive, thriving 
communities across six coastal counties in Maine.  

Employee Life Navigation 
Our internal Life Navigation program provides individualized, 
holistic assistance to help employees achieve stability and thrive 
both at work and beyond by connecting them with vital resources 
and guidance. 

Vocational Rehabilitation 
Goodwill supports youth and adults with disabilities through job 
training, paid work experiences, and holistic support, removing 
barriers to fulfilling, long-term employment. 

SNAP E&T 
Our SNAP E&T program connects Mainers with career advisors, 
training, and financial support to help overcome employment 
barriers and build lasting career pathways. 

AmeriCorps 
Goodwill manages AmeriCorps programs that place members in 
nonprofits, schools, and municipalities, strengthening communities 
across Northern New England through service and long-term 
support. 

Good Works Here

 More Than Just A Store

Established: 1933 / Employees: 1,405 
/ Annual revenue: $92,130,108

TOP FUNDING SOURCES

  �54.3% Stores
  �17.8% Health care 

services
  �8.6% Aftermarket
  �7.7% Grants
  �6.6% Workforce 

development
  2.2% Good Clean
  2.0% Other
  0.8% Philanthropy

CONTACT

34 Hutcherson Drive
Gorham, ME 04038
(207) 774-6323
www.goodwillnne.org  

    @goodwillnne

AWARDS/ACCOLADES

• 2024 Sustainability Award for 
Organizational Culture from the New 
Hampshire Business for Social 
Responsibility 
• 2023 Sustainability Award for 
Governance from the New Hampshire 
Business for Social Responsibility 
• 2022 Highest Accreditation (3-year) 
awarded by CARF International

MISSION STATEMENT

Goodwill Northern New England invests in 
people who need support to achieve their 
work and life goals.

SERVICE LOCATIONS

Maine, New Hampshire, and nine 
northern counties in Vermont.

 AT A GLANCE

Goodwill Northern  
New England

BOARD OFFICERS
Tiffany Breau-Metivier 
Board Chair 
Vice President Transformation 
Management Lead, Unum

Liza Casella 
Board Vice Chair 
Senior Director Business Development and 
Strategy, Casella Waste Management

David Damour 
Board Treasurer 
Community Volunteer

Lynn Currier  
Board Secretary 
Executive Director, NH Chapter; Interim 
Executive Director, VT Chapter; National 
Association of Social Workers

BOARD MEMBERS
Kimberly Bridgham  
Community Volunteer  

Christopher Hutchinson  
Camden National Bank  

Andy Mayo  
Community Volunteer 

Rob McGregor  
Community Volunteer 

Sarah Morton  
Special Ed Tech III, Saco School District 

Melissa Murphy  
Community Volunteer 

Mimi Simpson  
Emerita, Dartmouth

Rick Stauffer  
Attorney, Preti Flaherty 

Jennifer Stickney  
Idexx 

Matthew Witten  
Senior Vice President, Director of 
Information Security, Camden National 
Bank 

Tripp Harrison 
President and CEO

Tiffany 
Breau-Metivier
Board Chair

Goodwill Employee in office setting

  �37% Fundraising Events
  �21% Contributions
  �18% CPR Training Revenue
  �14% Other Revenue
  �10% Bequests

2026 GOALS
Goodwill Northern New England’s 
vision is that everyone can achieve and 
maintain personal stability with the 
help of Goodwill’s holistic approach to 
services and employment. In 2017, we 
set a goal to help 10,000 people achieve 
personal stability by 2027. This is a goal 
that Goodwill just surpassed in June 
2025, two years early!

FUNDRAISING EVENTS/
OPPORTUNITIES
Donating to and shopping at Goodwill 
Northern New England stores directly 
supports our mission and impact. 
Goodwill stores provide local employment 
opportunities, while all store revenue 
funds programs that help people overcome 
barriers and achieve long-term stability. 
And don’t forget to Round Up! 

GIVING OPPORTUNITIES
Make a gift to support our programs 
and sustainability initiatives on our 

website at www.goodwillnne.org or by 
contacting Keith.Crowley@goodwillnne.
org. Visit our website or contact us to 
learn more about will and estate gift 
opportunities.

VOLUNTEER OPPORTUNITIES
Email info@goodwillnne.org to learn 
more about volunteer opportunities at 
Goodwill Northern New England.

Goodwill Employee in retail store

Adult Goodwill shopper

Young adult Goodwill thrift shopper

http://www.goodwillnne.org
http://www.goodwillnne.org
mailto:info@goodwillnne.org


goodwillnne.org

At Goodwill Northern New England, we believe in the power of work to transform lives. As a nonprofit serving 
Maine, New Hampshire, and Northern Vermont, we help people overcome barriers to employment. From job 
training to career support, we empower people to build skills, gain confidence, and thrive in their communities. 
Every donation and purchase fuels this mission because when people succeed, communities grow stronger. 

Goodwill NNE’s 30+ retail locations across Maine, New 
Hampshire, and Vermont divert over 50 million pounds 
of donated stuff from local landfills each year, while 
offering an accessible and affordable reuse shopping 
option for people in our communities. Retail revenues 
help fund Goodwill’s mission to invest in people who 
need support to achieve their work and life goals, and 
over 1,400 stable, flexible jobs are provided by the 
organization for folks at all stages of their employment 
journey. 

Empowering people to overcome barriers through work 
is at the heart of our mission. That’s why we offer five 
core services and comprehensive support to help people 
build stable, fulfilling futures: 

Workforce Solutions 
Goodwill empowers people to achieve stability through work, 
offering training, and employment to build inclusive, thriving 
communities across six coastal counties in Maine.  

Employee Life Navigation 
Our internal Life Navigation program provides individualized, 
holistic assistance to help employees achieve stability and thrive 
both at work and beyond by connecting them with vital resources 
and guidance. 

Vocational Rehabilitation 
Goodwill supports youth and adults with disabilities through job 
training, paid work experiences, and holistic support, removing 
barriers to fulfilling, long-term employment. 

SNAP E&T 
Our SNAP E&T program connects Mainers with career advisors, 
training, and financial support to help overcome employment 
barriers and build lasting career pathways. 

AmeriCorps 
Goodwill manages AmeriCorps programs that place members in 
nonprofits, schools, and municipalities, strengthening communities 
across Northern New England through service and long-term 
support. 

Good Works Here

 More Than Just A Store

https://www.goodwillnne.org
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2026 GOALS

Goal 1: Clinical and operational efficiency, 
emphasizing improvements in technology 
and infrastructure. 

Goal 2: Financial sustainability, ensuring 
the organization’s long-term viability.

Goal 3: Staff wellness, focusing on 
workforce retention, development, and 
recruitment.

Goal 4: Community engagement and 
partnerships, fostering stronger relationships 
with local organizations, donors, and 
the media to expand the organization’s 
reach and impact.

GIVING OPPORTUNITIES

�	Healthy Community Fund: Your 
donation will support the care of 
GPH patients who do not have 
insurance or cannot afford the cost 
of their health care, supporting our 
commitment to accept all patients 
regardless of ability to pay.

�	Sunshine Fund: Your donation 
will help GPH staff assist patients 
with purchasing prescriptions, over-
the-counter medications, and basic 
necessities such as socks or a meal. 

VOLUNTEER OPPORTUNITIES

Those interested in volunteering 
may find more information at www.
greaterportlandhealth.org/volunteer. 
Volunteers help maintain HIPAA security, 
manage filing, and contact patients.

Greater Portland Health 
Established: 2009 / Employees: 195 / 
Annual revenue: $22,892,460

TOP FUNDING SOURCES
  �47% Net patient service revenue
  43% Grants, contracts and support
  �7% 340B contract 

pharmacy revenue
  �3% Other 

operating revenue

CONTACT
180 Park Ave., 
Portland, ME 04102 
(207) 874-2141
greaterportlandhealth.org  

  Greater Portland Health 
  @GPortlandHealth   
  @greaterportlandhealth
  Greater Portland Health 

AWARDS/ACCOLADES
2024 Maine Primary Care Association’s 
Team-Based Excellence Award – Greater 
Portland Health Dental Team; 2024 and 
2023 Community Health Quality 
Recognition Badges – Health Disparities 
Reducer and Access Enhancer; 2024 
Geiger Gibson Emerging Leader award 
– Samantha Pinard, Community Health 
Worker Supervisor; 2024 American 
Association of Nurse Practitioners’ 
(AANP) State Sward for Excellence 
– Courtney Pladsen, DNP, FNP, RN; 2023 
MPCA’s Team-Based Excellence Award 
– Recuperative Care Team; 2023 
Practice Administrator or General 
Excellence Award – Nichole Brown; and 
Patient Centered Medical Home. 

MISSION STATEMENT
Greater Portland Health’s mission is to 
provide high-quality, patient-centered 
health care that is accessible, affordable, 
and contributes to a healthier community.

SERVICE LOCATIONS
Cumberland County

 AT A GLANCE

Paul Santomenna 
Board President, 
Director, 
Communications 
and Public Affairs, 
MaineHealth 
Medical Group & 
ACO

Ann Tucker 
CEO

BOARD OFFICERS
Isabella Borrero 
Board Vice President 
Portland Public Health Lab Director

Richard “Skip” White 
Board Treasurer  
Consultant 

Christine Caulfield 
Board Secretary 
Retired

BOARD MEMBERS
Chris Dana 
Assistant Vice President, Legal Counsel, 
Unum 

Dr. Marie Guay 
Retired

Isaac MacDougal 
Owner

Axel Nimbona  
Medical Coordinator Assistant at Safe 
Residential Care, LLC

Conor O’Neill 
CEO & Managing Partner, SMT Staffing 
Group

Julien Powers-Candelmo 
Clinical Supervisor and Psychotherapist

Eileen Skillings  
Retired 

Grete Zemans  
Retired 

Greater Portland Health Postpartum Party

Greater Portland Health’s Dental Team

http://www.greaterportlandhealth.org/volunteer
http://www.greaterportlandhealth.org/volunteer
https://www.greaterportlandhealth.org


D

ONATE TODAY!

CARING FOR THE WHOLE COMMUNITY

Greater Portland Health provides high-quality,

patient-centered medical, dental, vision, and

behavioral health care that is accessible, affordable,

and contributes to a healthier community. We serve

16,500 patients across 17 health centers in the

Greater Portland area.

SERVICES INCLUDE:
• Primary Health Care

• Mental Health Care

• Dental Health Care

• Physicals and Exams

• Optometry/Vision Care

• Sick Visits

• Immunizations

• Chronic Disease Management

• HIV/AIDS, TB, Hep C,

   Infectious Disease

   Management

• Recuperative Care Services 

• Women's Health Care

• Maternal Health Care

• Substance Use Counseling

• Lab Work

• Support & Education Groups

• Financial Assistance

  Counseling

Greater Portland Health Greater Portland Health @GPortlandHealth 207-874-2141 greaterportlandhealth.org@greaterportlandhealth

https://www.greaterportlandhealth.org
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2026 GOALS
We envision a future in which the 
ecosystem, economy, and communities 
of the Gulf of Maine region thrive amid 
rapid change. To achieve this, our five-
year goals are structured around four 
strategic initiatives:
� 	Adapting Fisheries & Seafood: 

Our goals include better forecasts 
for state and federal fisheries, 
increased market share for Gulf 
of Maine seafood, and sharing 
seafood and fisheries knowledge 
with coastal communities.

� 	Building Climate-Ready 

Communities: We aim to provide 
localized climate data for Maine’s 
tidally-influenced communities, 
mobilizing financing for municipal 
climate actions, and expanding 
access to knowledge for students, 
educators, businesses, and 
community leaders.

� 	Developing the Blue Economy 
& Supporting Working 
Waterfronts: Our approach 
centers on delivering in-depth 
workforce development, providing 
advisory services to entrepreneurs 
and small businesses, and 
protecting working waterfronts 
with dedicated access.

� 	Supporting Energy Solutions: 
Our focus is on facilitating 
community input on marine 
renewables, increasing electrical 
grid resilience for communities, and 
providing resources for engaging in 
climate-related project financing.

FUNDRAISING EVENTS/
OPPORTUNITIES
Sea State Series – Starting in 2006, 
we began inviting scientists, seafood 
experts, fishermen, and other community 
members and partners into our building 
every year to lead timely and important 
conversations centered on the Gulf of 
Maine and the communities that rely 
on it. This year’s series centers on the 
transformative efforts we are taking with 
our partners in our five-year strategic 
plan to secure a sustainable, resilient 
future for this region and beyond. Learn 
more at gmri.org/seastate.

GIVING OPPORTUNITIES
We thrive on the support of our individual, 
foundation, and corporate donors. Now 
more than ever, your support puts our 
science and education to work on behalf 
of our Gulf of Maine communities and 
beyond.

Individuals
By making an annual gift, you provide 
steady revenue for our work. Consider 
joining our Wind Rose Society, con-
sisting of donors who are GMRI com-
munity leaders. By making a Wind Rose 
Society-qualified gift, members receive 
access to organizational leadership, 
unique events, and insider information 
and expertise. Learn more about how to 
become a Wind Rose Society member 
at gmri.org/donate/wind-rose-society.

Corporations & Foundations
Support LabVenture – Since 2005, 
170,000+ Maine middle school students 
have participated in our LabVenture 
program, where they use the scientific 
process to investigate ecosystem change 
in the Gulf of Maine. Your support of 
LabVenture inspires the next generation 
of climate leaders. Reach out to mmcnell@
gmri.org to explore this opportunity.

VOLUNTEER OPPORTUNITIES
Contribute Data to our Community 
Science Projects

We need your help collecting local 
data that will inform future decisions 
that prioritize community resilience. 
•   Coastal Flooding – Help pinpoint 

high-risk flooding areas in your com-
munity. Community members can 
identify the weather and water level 
conditions during flooding events, and 
describe how the flood impacts their 
community. Learn more at gmri.org/
coastalflooding.

•   Mussel Bed Mapping – Help us track 
mussel beds as they retreat further 
into the ocean. Send us your photos of 
mussel beds during low tides, and we 
will develop an acoustic mapping plan. 
Learn more at gmri.org/musselbeds.

If you’re interested in corporate vol-
unteer opportunities, contact mmcnell@
gmri.org to learn more.

BOARD OFFICERS
Abigail Wark, Ph.D. 
Vice Chair 
Rockledge Labs

Lisa C. Hook 
Treasurer 
Senior Vice President, Senior Commercial 
Lending Manager, Androscoggin Bank

Pat Panaia 
Secretary 
Chief Executive Officer, Kinotek

BOARD MEMBERS
Tawny Alvarez

Dr. Susan K. Avery

George Bell

Michael W. Bonney

Peter R. Bryant

Richard E. Curran, Jr.

Jill Duson

Jay Espy

Eric Haley

Luke Holden

Margaret Honey, Ph.D.

Lisa C. Hook

Eric Kolben, CFP®

Richard L. Merrick, Ph.D.

Steven Murawski, Ph.D.

Matthew C. O’Reilly

John Park

David E. Smith, CPA

Glenn Prickett
President & CEO

 AT A GLANCE

Established: 1968 / Employees: 99 / 
Annual revenue: $22,100,249

TOP FUNDING SOURCES

  50% State and federal
  25% Individuals
  �15% Other
  10% Corporations 

    and foundations

CONTACT

350 Commercial St.,
Portland, ME 01401
(207) 772-2321
gmri.org  

 @gulfofmaineresearchinstitute
 gulfofmaine 

AWARDS/ACCOLADES
Our Aquaculture Apprenticeship Program 
received a Seafood Industry Climate 
Award (SICA) from Acme Smoked Fish, 
TD Bank, and the Builders Initiative in 
2024 for our efforts to address 
sustainability challenges. 

Our Chief Education Officer was 
appointed to the National Academies of 
Science, Engineering, and Medicine’s 
Committee on Education for Thriving in 
a Changing Climate.

We maintain a four-star rating with 
Charity Navigator, a platinum rating with 
Candid, and are a proud member of 1% 
For the Planet. 

MISSION STATEMENT
The Gulf of Maine Research Institute 
develops and delivers collaborative 
solutions to global ocean challenges.

SERVICE LOCATIONS
We serve communities across all of 
Maine’s 16 counties and throughout 
New England, while providing interna-
tionally recognized leadership in the 
climate and oceans space.

Gulf of Maine Research 
Institute

Sampling inshore waters as part of 
our long-term research project to 
monitor changes in Casco Bay

Denise DesChenes
Board Chair
Retired Partner/
Managing Director, 
Sard Verbinnen & Co. 
(now FGS Global)

GMRI researcher and East End Community 
School students looking at small intertidal 
animals found in their seine nets

https://www.gmri.org
https://www.gmri.org/donate/wind-rose-society
mailto:mmcnell@gmri.org
https://www.gmri.org/coastalflooding
https://www.gmri.org/musselbeds
mailto:mmcnell@gmri.org
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Habitat for Humanity of Maine is part of 
the global, nonprofit housing organization 
now known as Habitat for Humanity 
International. Founded on the conviction 
that every man, woman and child should 
have a simple and decent place to live in 
dignity and safety, we are dedicated to 
eliminating substandard housing locally 
and worldwide through constructing, 
rehabilitating and preserving homes; 
by advocating for fair and just housing 
policies; and by providing training, 
support and access to resources to help 
families improve their living conditions. 
Together, we build strength, stability and 
self-reliance through shelter.

GIVING OPPORTUNITIES

Financial contributions: Your financial 
contributions help build and repair 
homes across Maine. Each local affiliate 
accepts donations by mail or online 
payment. Please consider becoming a 
monthly donor or contributing through 
donor advised funds, stock donations, 
memorial, milestone or celebration gifts, 
matching gifts, and through planned 
giving opportunities.

Donate and shop at our local ReStore: 
Transform lives with your generous in-kind 
donations. Help us empower others by 
contributing furniture, appliances and 
building materials. Proceeds from the 
sale of your items fund our homebuilding 
and home repair efforts.

Cars for Homes: Did you know by 
donating your vehicle to Habitat you can 
help build and repair affordable homes 
while also helping the environment? 
In addition to cars and trucks, the 
Cars for Homes program welcomes 
RVs, motorcycles, boats and farm and 
construction equipment. We make it 
fast and easy to donate a vehicle and 
you may qualify for a tax deduction. Call 
(877) 277-4344 or visit www.habitat.org/
carsforhomes.

VOLUNTEER OPPORTUNITIES

Volunteers are the heart of Habitat and 
help us to ensure our homes remain 
affordable. Opportunities are available 
on the construction/repair sites, in our 
ReStores or on a committee or board. 
Each affiliate offers something different. 
We encourage individuals, corporate 
and community groups to get involved 
no matter how much time you have 
to give. No experience is needed to 
volunteer on the construction site as 
staff and volunteers will happily show 
you the ropes.

Habitat for Humanity of Maine
Affiliate Support Organization
P.O. Box 82
Saco, ME 04072
(207) 331-5465
www.habitatmaine.org
Year Established: 2009
Total number of Employees: 1
Executive Director:  Amy Nucci
Board Chair: Tia Anderson 

MAINE AFFILIATES
Habitat for Humanity York County
P.O. Box 267
Kennebunk, ME 04043
(207) 985-4850
www.habitatyorkcounty.org
Year established: 1985
Total number of employees: 12
Annual revenue: $1,837,925*
Area served: York County
Executive Director: Jeff Hassel
Board Chair: Bill Southwick 

Habitat for Humanity of Greater Portland 
659 Warren Ave.,
Portland, ME 04103
(207) 772-2151
www.habitatportlandme.org
Year established: 1985
Total number of employees: 12
Annual revenue: $3,911,730*
Area served: Cumberland County
Executive Director: Chad Mullin
Board Chair: Paul Lones

Habitat for Humanity 7 Rivers Maine
11 Elsinore Ave.,
Bath, ME 04530
(207) 504-9332
www.habitat7rivers.org
Year established: 1991
Total number of employees: 8
Annual revenue: $1,132,000*
Area served: Lincoln and Sagadahoc counties, 
Greater Brunswick and Greater Harpswell
Executive Director: Adam Lacher
Board Chair: Charlotte Kaplan

Habitat for Humanity of Waterville
P.O. Box 1972
Waterville, ME 04903
(207) 616-0166
www.watervilleareahfh.org
Year established: 2001
Total number of employees: 1
Annual revenue: $165,000*
Area served: Greater Waterville/Augusta
Executive Director: Drake Zimba
Board Chair: Robin Getchell

Midcoast Habitat for Humanity 
799 West St.,
Rockport, ME 04856
(207) 236-6123
www.midcoasthabitat.org
Year established: 1989
Total number of employees: 7

Annual revenue: $2,350,000*
Area served: Knox County
Executive Director: Tia Anderson
Board Chair: Peter Berke

Habitat for Humanity of Greater Bangor
382 Harlow St.,
Bangor, ME 04401
(207) 942-8977
www.habitatbangor.org
Year established: 1986
Total number of employees: 6.5
Annual revenue: $1,234,544*
Area served: Greater Bangor
Executive Director: Melissa Huston
Board Chair: Lawrence Diehl 

Hancock County Habitat for Humanity 
P.O. Box 343
Ellsworth, ME 04605
(207) 702-9457
www.hancockhabitat.org
Year established: 1989
Total number of employees: 1.5
Annual revenue: $208,000*
Area served: Hancock County
Executive Director: Sherry Billings
Board Chair: Mike Sealander

Habitat for Humanity of Waldo County
93 High St.,
Belfast, ME 04915
(207) 338-2344 
www.waldocountyhabitat.com
Year established: 2009 
Total number of employees: 3
Annual revenue: $125,000*  
Area served: Waldo County
Executive Director: Vicki Keller 
Board Chair: Mary Tripp

* approximate

 AT A GLANCE

CUMULATIVE STATE 
IMPACT

Established: 1985 / Employees: 52 / 
Annual revenue: $10,964,199

TOP FUNDING SOURCES

  60% Program 
revenue

  20% Government 
grants

  �10% Corporate/
individual donors

  �10% Foundation grants

**approximate as percentages varies from 
affiliate to affiliate

  www.facebook.com/Habitat.ME 

MISSION STATEMENT
Seeking to put God’s love in action, 
Habitat for Humanity brings people 
together to build homes, communities 
and hope. Habitat offers affordable 
homeownership opportunities and 
low-cost home repairs to families 
throughout Maine.

SERVICE LOCATIONS
See detailed information included for 
each affiliate.

Habitat for Humanity of Maine

http://www.habitat.org/carsforhomes
http://www.habitatmaine.org
http://www.habitatyorkcounty.org
http://www.habitatportlandme.org
http://www.habitat7rivers.org
http://www.watervilleareahfh.org
http://www.midcoasthabitat.org
http://www.habitatbangor.org
http://www.hancockhabitat.org
http://www.waldocountyhabitat.com
http://www.facebook.com/Habitat.ME


Every Mainer deserves
a decent, affordable
place to call home.

We believe affordable housing
plays a critical role in strong and
stable communities

www.habitatmaine.org

http://www.habitatmaine.org
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Our primary goal is  to provide 
comprehensive hospice care to people 
with a prognosis of six months or less to 
live, and their families. Care is provided 
by an interdisciplinary team of physicians, 
nurse practitioners, nurses, social workers, 
hospice aides, grief counselors, chaplains, 
and volunteers. It focuses on meeting 
the patient’s end-of-life goals, including 
pain control, symptom management, and 
emotional, social, and spiritual support 
as needed or desired. Financial support 
from the community allows us to care for 
anyone needing our services, regardless 
of insurance coverage or ability to pay. In 
the past 20 years, we have cared for more 

than 25,000 people in our community, 
at home or Gosnell Memorial Hospice 
House in Scarborough.

FUNDRAISING EVENTS/
OPPORTUNITIES

Hospice of Southern Maine hosts a variety 
of events throughout the year. Anyone 
may attend, and business sponsorships 
are welcomed. Sponsorships range from 
$250 to $10,000 and include marketing 
benefits.

� Hike for Hospice (Oct. 25, 
2025) - A fun annual walk on the 
Eastern Trail to raise awareness 
and support for hospice care in 
southern Maine.

� Thresholds Conference (May 
2026) – A community education 
conference held each May focusing 
on various end-of-life topics such 
as starting conversations about 
end-of-life wishes, caregiving, 
grief, etc.

� Twilight in the Park 
(September 2026) – A 
remembrance event held every 
September in Deering Oaks Park. 
At dusk, thousands of personalized 
luminarias illuminate the Park. 
Open to the community.

GIVING OPPORTUNITIES

� Naming Opportunities – Leave a 
legacy by naming a room or space. 
($10,000 and up). 

� Event Sponsorship – Gain 
promotional and marketing 
benefits while also supporting a 
great cause! Three annual events 
offer sponsorship opportunities 
with benefits. ($250 and up).

� Annual Fund – Support our 
general operations with a gift to 
the Annual Fund at any level. This 
can be a gift in memory of an 
employee or simply a thank you 
for the service we provide.

� Throw your own fundraiser – 
Many groups donate proceeds 
from golf tournaments, pub crawls, 
concerts, art shows, and other 
types of fundraisers they host. 

* * Donors of $1,000 or more will be 
recognized as Circle of Caring members 
in our Annual Report, and on any 
relevant signage, as appropriate.

VOLUNTEER OPPORTUNITIES

Our hospice volunteers play various 
important roles in helping to carry out 
our mission. Some provide non-medical 
aid and support to patients in home 
hospice or at Gosnell Memorial Hospice 
House. Others provide service with tasks 
such as assisting with special events and 
fundraising activities, mailings, and indirect 
patient care. For more information, call 
or email Kathy Leddy, Volunteer Services 
Manager, at (207) 289-3652 or kleddy@
hospiceofsouthernmaine.org.

BOARD OFFICERS
Patricia Weigel 
Vice Chair 
Community Member

Chris Coon 
Treasurer 
MaineHealth Maine Medical Center 
Portland

Moya Elliot 
Secretary 
Cambridge Trust

Melanie Feinberg 
Past Chair 
Community Member

BOARD MEMBERS
Daryl J. Cady  
Ex-Officio 
CEO, Hospice of Southern Maine 

Fernando Moreno, MD  
Ex-Officio  
Medical Director, Hospice of Southern 
Maine 

Katherine Audet, Esq.  
Brennan & Rogers, PLLC 

Cecilia Caldwell, MD  
Community Member 

Susan Hall Dreher  
Community Member 

Kimberly Giamportone  
Community Member 

Annette Gosnell 
Honorary Director 
Community Member 

Frank McGinty 
Community Member 

Nathan Wilson, MD  
Community Member 

Mark Wrona, MD  
New England Cancer Specialists

Daryl J. Cady 
Chief Executive 
Officer

Mark Jones 
Board Chair
President, Saco & 
Biddeford Savings 
Institution

 AT A GLANCE

Established: 2004 / Employees: 161 
employees (FTE is 126.5) / Annual 
revenue: $22,826,135

TOP FUNDING SOURCES

  88% Medicare, MaineCare and other     
     insurance reimbursements

  7% Fundraising (unrestricted
    contributions)

  �3% Investment and 
other income

  �2% Restricted 
contributions

CONTACT

390 U.S. Route 1
Scarborough, ME 04074
207-289-3640
hospiceofsouthernmaine.org  

  @HospiceofSouthernMaine
  @hospiceofsouthernmaine
  @hospiceofsouthernmaine450 
  @hospice-of-southern-maine

AWARDS/ACCOLADES
• Hospice Honors Elite Award Recipient 
- 2022 
• Best of 207 – 2024 Best Home Care/
Hospice - Silver 
• Best of 207 – 2023 Best Home Care/
Hospice - Silver 
• Best of 207 – 2022 Best Home Care/
Hospice - Gold 

MISSION STATEMENT
Compassion, care, and comfort through 
end of life.

SERVICE LOCATIONS
Sixty-eight towns and islands in southern 
and western Maine, including all of York 
and Cumberland counties, and part of 
Androscoggin, Oxford, and Sagadahoc 
counties.

Hospice of Southern Maine

Thresholds Conference

Hike for Hospice Twilight in the Park

https://www.hospiceofsouthernmaine.org
mailto:kleddy@hospiceofsouthernmaine.org


https://www.hospiceofsouthernmaine.org
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WHO WE ARE
As one of nine independent Outward 

Bound schools in the U.S., Hurricane 
Island Outward Bound School (HIOBS) 
represents one of the top educational 
brands focusing on character develop-
ment, leadership, and service.

HIOBS expeditions are transfor-
mative life experiences that inspire 
self-discovery, confidence, connection, 
teamwork, and resilience. With a sup-
portive crew and the outdoors as their 
teacher, students learn to dig deep, find 
greater compassion for each other and 
the world around them, and push beyond 
what they thought possible. Through our 
Outward Bound Professional programs, 
we also partner with executives and 
organizations committed to building 
collaborative, compassionate cultures.

2026 GOALS
At HIOBS, we believe everyone 

deserves a transformative wilderness 

experience, regardless of income, identity, 
or zip code. Our 2025 philanthropic goals 
focus on access, excellence, and impact:
�  Expand access to life-changing 

expeditions for youth and educa-
tors through increased scholarship 
funding and outreach to underserved 
communities.

� Support veterans and their families 
through courses that provide per-
spective, connection, and a renewed 
sense of purpose.

�  Deepen program impact through 
curriculum refinement and expanded 
alumni engagement.

�  Grow partnerships with schools, 
nonprofits, and mission-aligned busi-
nesses to reach more participants.

�  Foster long-term sustainability 
through diversified funding and 
donor engagement strategies to 
reduce financial barriers to an Out-
ward Bound education.

These goals position HIOBS to meet 
rising demand while staying true to 
our mission as a leader in wilderness 
education.

FUNDRAISING EVENTS/
OPPORTUNITIES

HIOBS hosts mission-driven events 
throughout the year that bring together 
alumni, supporters, and new friends. 
Our signature Annual General Meeting 
features a classic Maine lobster bake, 
stories from the field, and a celebration of 
the impact of our programs. We also hold 
smaller donor and alumni gatherings 
in Maine and across the country to 
strengthen our community and inspire 
connection. In 2026, we’re excited to 
bring Mountainfilm on Tour back to 
Portland and share this powerful film and 
fundraising event with our supporters 
and the southern Maine community.

Businesses and individuals can get 
involved through sponsorships, in-kind 

donations, or employee engagement. 
These opportunities provide meaningful 
connections, strong brand alignment, 
and the ability to provide life-changing 
programs for Maine youth and veterans 
through scholarships.

GIVING OPPORTUNITIES
Every gift to HIOBS helps launch 

someone into challenge, discovery, and 
growth. 
�	Individual Donors fuel scholarships, 

gear, and the hands-on learning that 
defines our courses. 

� Corporate Partners amplify impact 
through program sponsorships, 
matching gifts, and in-kind support.

� Monthly Donors can join our Blue 
Peter Society and provide the steady 
support that helps build lasting change.

� Our Compass Collective offers the 
chance for a growing network of donors 
to make bold annual investments in 
youth and veteran leadership.

� Planned Giving supporters shape the 
future by including HIOBS in their 
estate plans.

Together, we break down barriers 
to access and deliver life-changing 
expeditions that build courage, confidence, 
and community – for life.

VOLUNTEER OPPORTUNITIES
While our remote, expedition-based 

model doesn’t lend itself to traditional 
volunteer roles, we deeply value the 
time, skills, and energy our community 
brings. Businesses and individuals can 
support HIOBS by serving on planning 
committees, hosting friend-raisers, or 
lending expertise in areas like market-
ing, logistics, or fundraising.

We welcome volunteers who want to 
help tell our story, expand our reach, and 
support our mission behind the scenes. 
Have an idea? Let’s talk.

 AT A GLANCE

Established: 1964 / Employees: 16 / 
Annual revenue: $4,061,292

TOP FUNDING SOURCES

  �55% Earned income 
(course fees, etc.)

  �25% Individual 
donors

  15% Grants
  5% Foundations

CONTACT
21 Elm St., 
Camden, ME  04843 
(855) 802-0307

www.hiobs.org
 

  Hurricane Island Outward 
Bound School

  @outwardboundhurricane

MISSION STATEMENT

To change lives through challenge and 
discovery.

SERVICE LOCATIONS

Headquartered in Camden, Maine, 
HIOBS serves people of all ages through 
wilderness expeditions and professional 
programming in Maine, Costa Rica, the 
Bahamas, and throughout the Americas.

Hurricane Island Outward 
Bound School

Eric Denny 
President and 
Executive Director

Michael Perlis 
Chairman of the 
Board

HURRICANE ISLAND
OUTWARD BOUND SCHOOL

Photo/Naman Sharma

BOARD OFFICERS
Gregg Marston 
Vice Chair of the Board

Jeffrey Brandenburg 
Secretary 

James Cabot 
Treasurer 

Daniel Miner, MD 
Council Co-Chair  

Nejdat Mulla 
Safety 

Jack Nicolet, MD 
Medical Advisor      

Jack Peat 
Immediate Past Chairman of the Board 

BOARD MEMBERS
Clay Fowler

Bill Frederick

Brooks Giles

Brad Klein

Alan MacEwan

Carolyn Mathis

Lori Sparrow

Mac Weymouth

Victoria Woodhull

High school students row a 30-foot 
open sailboat on the Maine Sailing & 
Backpacking expedition

Climbing the mountains in western 
Maine as part of the Maine to Bahamas 
Leadership Semester

Students have a little post-course fun at 
our basecamp in Spruce Head, Maine

http://www.hiobs.org


https://www.hiobs.org
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ILAP will respond to an increasingly 

harsh immigration policy landscape, 
defending immigrants from expanded 
enforcement, detention, and harmful 
policies that threaten family unity and 
due process. We will continue provid-
ing high-quality legal services while 
expanding capacity to meet asylum and 
humanitarian relief needs. We aim to 
strengthen our Pro Bono Panel, deepen 
partnerships in underserved regions, 
and enhance our data and technology 
systems through a new CRM. We will 
also invest in staff wellness and sustain-
ability, ensuring ILAP remains a trusted 
advocate for immigrants across Maine. 
Throughout, we will uphold dignity, 
equity, and the voices of our clients – so 
that immigrant communities can build 
safe, stable, and meaningful lives, even 
in the face of rising threats.

FUNDRAISING EVENTS/
OPPORTUNITIES

ILAP’s annual spring gathering brings 
together supporters to celebrate Maine’s 
immigrant communities with cultural 
food, music, and activities that honor the 

diversity, resilience, and contributions 
immigrants bring to our state. The event 
not only raises funds for our legal services 
but also builds community and elevates 
immigrant voices and work. Businesses 
can support the event by sponsoring 
or contributing in-kind goods and 
services – a meaningful way to advance 
immigrant justice and demonstrate 
a commitment to a more welcoming 
Maine. Email contact@ilapmaine.org 
for more information

GIVING OPPORTUNITIES
ILAP welcomes support through 

annual appeals, workplace giving, and 
one-time or recurring gifts. Monthly 
giving offers a simple, sustainable way 
to stand with immigrants year-round, 
and our Giving Circles recognize donors 
who deepen their commitment and help 
build a more welcoming Maine. We 
also invite gifts of stock or legacy gifts 
through a will or trust.

Businesses can support ILAP by 
sponsoring events, matching employee 
donations, or contributing in-kind ser-
vices and professional expertise. Indi-
viduals and community members can 
also host house parties or fundraisers 
to raise awareness and inspire giving.

Supporters can also join our Maine 
Home for All campaign by purchasing 
merchandise or downloading and print-
ing a sign to display at home, work, or in 
the community – spreading a message 
of welcome across the state. Learn more 
at ilapmaine.org/home-for-all.

Every gift – of any size or form – 
helps protect immigrant families and 
strengthens our community. Make a 
donation at ilapmaine.org/donate and/or 

stay connected at ilapmaine.org/connect.
Members of the Maine Bar can 

contribute to ILAP’s work through the 
Campaign for Justice at campaignforjustice.
org, a special collaborative fundraising 
effort by Maine’s legal community to 
support legal aid.

VOLUNTEER OPPORTUNITIES
ILAP’s work is powered by volunteers 

who generously share their skills, time, 
and energy. We welcome attorneys to 
join our Pro Bono Panel to represent 
asylum seekers and other immigrant 
clients. Volunteers are also vital for inter-
pretation, translation, event support, and 
fundraising activities. Businesses can 
help amplify our advocacy campaigns 
and encourage staff to volunteer their 
time or expertise. Volunteers ensure 
that clients feel supported and valued, 
especially during complex and stressful 
legal processes. By sharing their talents, 
volunteers help ILAP keep services 
accessible, responsive, and community-
centered. To learn more visit ilapmaine.
org/volunteer.

 AT A GLANCE

Established: 1993 / Employees: 32 / 
Annual revenue: $3,303,801

TOP FUNDING SOURCES

  �58% All grants 
(private, corporate, 
state, MCLSF, 
IOLTA)

  �39% Individual 
donations and 
special events

  3% Interest and other revenue

CONTACT
489 Congress St., 3rd Floor 
Portland, ME 04101

P.O. Box 17917  
Portland, ME 04101 

P.O. Box 1376  
Lewiston, ME 04240 

207-770-4499

ilapmaine.org 
  @ILAPmaine
  @ILAPmaine

AWARDS/ACCOLADES
• Seal of Transparency – Candid Platinum
• Four Star Charity – Charity Navigator
• Maine Black Excellence Ally Award – The 
Third Place
• No. 1 in “Best Immigrant Charities” 
– Nonprofit Point 

MISSION STATEMENT

The Immigrant Legal Advocacy Project 
helps low-income immigrants improve 
their legal status and works for more just 
and humane laws and policies affecting 
immigrants. We advance justice and 
equity through legal services, community 
education, and systemic advocacy, so all 
immigrants in Maine can thrive with 
dignity and security.

SERVICE LOCATIONS

ILAP serves immigrants statewide across 
Maine, including urban areas like 
Portland and Lewiston as well as rural 
communities in all 16 counties.

Immigrant Legal Advocacy 
Project

MAINE
HOME
for ALL

ilapmaine.org

Susan Roche 
Executive Director

Thomas Douglas, 
Esq. 
President

Douglas, McDaniel 
& Campo

Photo/Christopher Penler

Photo/Molly Haley

mailto:contact@ilapmaine.org
https://www.ilapmaine.org
https://www.ilapmaine.org/home-for-all
https://www.ilapmaine.org/donate
https://www.ilapmaine.org/connect
https://www.ilapmaine.org/volunteer
https://www.campaignforjustice.org
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The IFOB thrives on memberships, 

sponsorships, and volunteers. We aim to 
grow engagement statewide – not just 
with family business owners, but also 
their employees – while maintaining 
our 95% retention rate.

This year, we launched the Maine 
Futures Scholarship for graduating 
seniors from public, private, or homeschool 
backgrounds pursuing post-secondary 
education at Maine institutions. With 
over 40 impressive applicants, we awarded 
$2,500 to one student and $1,000 to 
another, renewable for up to four years. 
We wish we could support them all!

From networking events and peer 
groups to educational programs, golf 
instruction, our annual scramble and 
gala, plus a robust website featuring 
job boards, member directories, special 
offers, a portal, and podcasts – IFOB is 
a one-of-a-kind resource for Maine’s 
family businesses. We want more families 
and their teams to discover how we can 
help them connect, grow, and succeed.

FUNDRAISING EVENTS/
OPPORTUNITIES

We host 40-plus events annually 
with hundreds of attendees – from our 
“How To” educational series and Chit 
Chat with Derek & Cat podcast, to the 
Maine Family Business Awards and 
trade show, New Year Party, National 
Family-Owned Business Day, Wine & 
9 women’s golf clinics, and our 9- and 
18-hole Golf Scramble. Peer groups include 
CEO Central, Women’s Leadership 
Forum, Next Gen Exec I, Next Wave, 
Working Parents, EOS Think Tank, 
and our newest initiative – the Maine 
Futures Scholarship.

Businesses and individuals can support 
IFOB by becoming members, sponsoring 
programs, donating, and attending events. 
Our funding comes entirely from those 
who value the vital role of family-owned 
businesses. Every dollar raised directly 
fuels this programming and helps us 
continue growing our impact and the 
economy.

GIVING OPPORTUNITIES
Our events foster prime networking, 

relationship-building, and education 
among those navigating the unique 
challenges and opportunities of family-
owned businesses.

We offer two membership types:
 1. Family Business Members – Two 
or more family members working in or 

owning a business with a shared long-
term vision.
 2. Associate Partners – Non-family 
service providers (e.g., banks, attorneys, 
coaches, and sole proprietors).

Members receive benefits like educa-
tional programs, directory and job list-
ings, special offer promotions, company 
news, podcast features, and more.

Sponsorship opportunities include 
exposure in our Kindred Connector (bi-
monthly e-newsletter with 3,500+ read-
ers), awards program, website, and trade 
show. Our gala draws over 500 attendees 
and live stream viewers. We welcome cre-
ative in-kind contributions, donations, 
estate giving, and scholarship support – 
and invite all to nominate family-owned 
businesses each year.

VOLUNTEER OPPORTUNITIES
We are always looking for guest speakers 

who can share their educational wisdom 
with our audience or be a guest on our 
video podcast. We welcome ambassa-
dors to usher in our guests at our events 
including our awards, New Year party, 
Scramble and Business After Hours. We 
have 21 board members and a few com-
mittees that help us with our mission. 

Institute for Family-Owned 
Business

Established: 1994 / Employees: 2 / 
Annual revenue: $304,991

TOP FUNDING SOURCES

  44% Sponsorship
  �31.5% Family 

Business 
Membership

  �15% Associate 
Partner Membership

  9% Program revenue
  0.5% Scholarship donations

CONTACT
PO Box 3364
Portland, ME 04104
(207) 798.2667
www.fambusiness.org  

  @instituteforfamilyownedbusiness

  @ifobme

  ifob   
  Institute for family-owned  

      business Maine

  Chit Chat with Derek & Cat on 
      Spotify, Apple Podcasts and Amazon  
      Music

AWARDS/ACCOLADES
Since 2000, the Institute for Family-
Owned Business has awarded 129 
Maine family businesses for large and 
small business, community service, 
customer service, innovation and 
technology, first generation, and 
environmental leadership. On Oct. 8, 
2025, we’ll announce seven more 
winners live! Come join us!

Our Executive Director, Catherine Wygant 
Fossett, received a 2024 Mainebiz 
Women to Watch award. 

MISSION STATEMENT
We promote, support, and champion the 
success of family-owned businesses 
– the backbone of our economy – with 
education, networking, and other 
services. 

AREA SERVED
Statewide with in-person events in 
Cumberland County and Zoom meetings 
throughout the rest of Maine. We are 
affiliated with the Family Business 
Alliance and share resources with 50 
centers throughout the U.S. and Canada.

 AT A GLANCE

Joe Capozza III 
Chair 

President, Capozza 
Floor Covering 
Center 

BOARD OFFICERS
Dottie Chalmers Cutter, Past Chair, 
4th Generation Owner & COO, Chalmers 
Insurance Group

Deirdre Wadsworth, Vice Chair, President, 
Hardypond Construction

Jacques Santucci, Treasurer, President, 
Opus Consulting

Jeffrey Messer, Secretary, President/
Owner, Messer Truck and Van

David R. Ciullo, HR Liaison, CEO, Career 
Management Associates (CMA)

BOARD MEMBERS
Mike Anderson, Broker, Malone 
Commercial Brokers

Gary Bergeron, Managing Director, The 
Breakwater Group at Morgan Stanley

Nick DiMatteo, Senior Vice President, 
Commercial Services Officer, Katahdin 
Trust

Jessica D’Ottavio, Commercial Credit 
Manager, TD Bank 

Joshua Ellis, Vice President, Clark 
Insurance A Marsh & McLennan Agency Co.

Shae-Li Fendler, Director, Underwriting 
Analyst, MEMIC

Jon Levesque, President, The Computer 
Place, Inc.

Lucie Narukundo, Owner, Moriah Store

Neal Richard, Principal and COO, Richard 
Brothers Financial Advisors

Katie Rooks, Charitable and Community 
Relations Manager, M&T Bank

Christopher R. Smith, Partner, Verrill

Linda Varrell, Founder, Broadreach Public 
Relations

Christopher Wasileski, Independent Real 
Estate Consultant

Seth Webber, Principal, BerryDunn 

Charlie Zachau, Director of Special 
Projects, Zachau Construction

Catherine Wygant Fossett and Brooke 
Stewart - Engineer and Conductor

Catherine Wygant 
Fossett
Executive Director

http://www.fambusiness.org


Shows the makeup of our membership representing nearly 200 businesses and thousands of employees in all kinds of industries

The Institute for Family-Owned Business (IFOB) is a nonprofit 
organization dedicated to the success of your family-owned 

business – the backbone of our economy.

Family First

fambusiness.org

Donate here!

https://www.fambusiness.org
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Program Development

Vocational Training: Further grow 
programs that help individuals who are 
blind gain skills for employment

Assistive Technology:  Provide in-depth 
training on the latest assistive devices 
and software to foster independence

Community Engagement
Awareness Campaigns:  Increase public 

understanding of visual impairments 
through a variety of events

Support Networks: Encourage and 
promote platforms for individuals to 
connect, share experiences, and reduce 
isolation

  
Accessibility Initiatives

Resource Distribution: Provide 
best and most recent essential tools to 
those in need

Advocacy: Provide essential tools 
and adaptive devices for those in need

 
Evaluation and Growth

Feedback Mechanisms: Further 
develop systems to gather input from 
those that utilize our services for improve-
ment purposes

Sustainability Plans: Continue 
exploring and developing the current 
opportunities to increase long-term 
funding and resource management

FUNDRAISING EVENTS/
OPPORTUNITIES

The Iris Network has its Annual White 
Cane Walk on the first Saturday of each 
October to advocate for individuals 
who use a white cane or a guide dog 
to navigate their communities, and the 
importance of drivers yielding the right-
of-way to them. Businesses are able to 
be a sponsor of this event by contacting 
giving@theiris.org. 

The agency will be holding the First 
Annual Charles E. Prinn, III Indoor 
Golf Tournament on April 1, 2026 at 
X-Golf in Portland. Businesses are able to 
be a sponsor of this event and/or sign up 
a foursome. Contact giving@theiris.org.

GIVING OPPORTUNITIES
The Iris Network has two annual cam-

paigns each year; one in the Spring and 
one during the holiday season. The agency 
has wonderful donors who contribute 
to help provide services and programs 
to those in the State of Maine who are 
visually impaired or blind.

The Iris Network also has a Planned 
Giving program and information on 
this can be requested by emailing giv-
ing@theiris.org.

Donations of gently used equipment 
that would benefit an individual with 
vision loss are accepted by calling the 
agency at (207) 774-6273 and asking for 
the Development Department.

VOLUNTEER OPPORTUNITIES
The Iris Network has many volunteer 

opportunities for community members, 
including being a personal shopper/
shopping driver for those who are visu-
ally impaired, or leading arts and crafts, 
game night, music night, dancing, yoga, 
exercise or other outdoor recreational 
activities for the residents of our Iris 
Park Apartments. Bring your passion 
and kind heart.

The Iris Network

Established: 1905 / Employees: 28 / 
Annual revenue: $3,200,000

TOP FUNDING SOURCES

  49.8% State of Maine
  �35.5% Sales
  �10.8% Private donations
  1.5% Events	 	

fundraisers
  1.4% Grants/

foundations
  1.1% Federal 

agencies

CONTACT
189 Park Ave.,
Portland, ME 04102
(207) 774-6273
www.theiris.org  

  TheIrisNetwork

  theirisnetworkme

  the-iris-network-maine   
  TheIrisNetwork

MISSION STATEMENT
The Iris Network has a MISSION of 
helping people with vision impairment or 
blindness attain independence and 
community integration. 

AREA SERVED
The Iris Network provides programs and 
services throughout the State of Maine. 

 AT A GLANCE

Jane Eberle 
Board Chair

Retired 

BOARD OFFICERS
Pauline Lamontagne 
Vice-Chair 
Retired Attorney

Merrill E. Barter, CPA 
Treasurer 
Baker, Newman, Noyes

Andrew B. MacLean 
Secretary 
Maine General 

BOARD MEMBERS
Ellen Benson 
Education, JMG Master Specialist

Nicholas Giudice, Ph.D. 
Associate Professor, University of Maine

Brian Graves 
Retired Entrepreneur

Terri Grijalva 
Retired, Vice President, Claims Technology

Todd Mckee 
Owner/Producer/Director, Bulldog Media/
Bulldog Aerials, LLC

Holly Knight McCarthy, O.D. 
Doctor, Maine Eye Center 

David J. Stuchiner, MD, FACEP 
Retired Doctor 

A photo of a few staff members of The Iris 
Network in front of the Ryan Building on the 
agency campus in Portland.

David Barnwell, 
DBA
President and CEO

A photo of a visually impaired man with his white cane and guide dog enjoying a sunny day. 

A photo of the Iris Network Annual White Cane Walk fosters community awareness of 
individuals who use a white cane or guide dog for mobility.

mailto:giving@theiris.org
mailto:giving@theiris.org
mailto:giv-ing@theiris.org
mailto:giv-ing@theiris.org
http://www.theiris.org


Helping people 
with vision 

impairment or 
blindness in Maine 

for 120 years

189 Park Ave., Portland, ME 04102  |  207-774-6273
www.theiris.org

A photo of Helen Keller who held a fundraiser 
for The Iris Network in the early 1900’s, raising 
$1,000 for the agency and its programs.

A photo of visually impaired individuals making and selling brooms, 
which was one of the first employment opportunities at the original 
Maine Institution for the Blind.

A photo of an 
Iris Network 
Certified 
Assistive 
Technology 
Instructional 
Specialist 
teaching a Voice 
Over class

http://www.theiris.org
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Building on more than 90 years of 

leadership in genetics and genomics, The 
Jackson Laboratory ( JAX) is entering a 
bold new chapter. In alliance with The 
New York Stem Cell Foundation, we are 
poised to transform disease research and 
accelerate the discovery of life-changing 
therapies.

In 2025 and 2026, our goals are clear:
 

•  Advance discoveries that will 
change outcomes for patients facing 
cancer, Alzheimer’s disease, diabetes, 
Parkinson’s disease and other urgent 
health challenges.

•  Educate and empower scientists at  
every stage — from high school 
students to early-career researchers 
— ensuring the next generation is 
equipped to lead.

•  Share our resources globally, 
enabling the scientific community to 
move faster, together.

This is a pivotal moment for JAX — 
and for the future of human health.

COMMUNITY IMPACT
At JAX, we believe that science should 

serve humanity. From our home in Maine 
to communities around the world, we 
are accelerating breakthroughs that bring 
hope to patients and families.

By integrating genetics, genomics, 
disease modeling and bioinformatics, 
JAX is driving progress across a wide 
spectrum of diseases including age-
related conditions, Alzheimer’s disease, 
cancer, cardiovascular disorders, diabetes 
and neurodegenerative diseases. Our 
research is not confined to the lab; it is 
designed to change lives.

Education is central to our mission. 
For over a century,  JAX has launched 
and advanced the careers of tens of thou-
sands of learners. Our Clinical Education 
programs equip health care providers to 
use genetic and genomic information 
in patient care – from identifying who 
should be tested to interpreting results 
and guiding treatment decisions.

In Maine, Teaching the Genome Gen-
eration (TtGG) has trained 107 teachers, 
representing 96 different schools and 
over 14,000 students who have benefit-
ted from TtGG lessons and laboratory 
experiments. Our unique ability to engage 
learners from high school to practicing 
physicians sets JAX apart.

Our commitment to education extends 
beyond the classroom. The JAX College 
Scholarship Program supports first-
generation Maine students pursuing 
STEM-related degrees, helping to build 
a more innovative future.

At JAX, we are not just imagining a 
healthier world – we are building it with 
the people of Maine, for the benefit of all.

GIVING OPPORTUNITIES
JAX is a nonprofit biomedical research 

institution where philanthropy accelerates 
scientific research, discovery and educa-
tion. Charitable gifts – including estate 
gifts – provide our scientists the flexibility 
to pursue bold, innovative approaches in 
their research as they advance treatments 
and cures for human disease. Your support 
also helps us train and educate scientists 
at every stage of their careers who are 
committed to building a healthier, more 
hopeful future. Join us today and be part 
of the next great breakthrough. Learn 
more about donating to JAX by email-
ing advancement@jax.org, calling (800) 
474-9880 or visiting www.jax.org/give.

VOLUNTEER OPPORTUNITIES
JAX welcomes volunteers to the Maine 

State Science Fair, managed by JAX and 
the Maine Mathematics and Science 
Alliance. The science fair encourages 
high school students to submit a science 
or engineering project and volunteers 
with STEM expertise are needed to 
judge at the event.

The Jackson Laboratory

BOARD OFFICERS
Dan Hoag

Corporate Secretary

Douglas Abbott

Treasurer

BOARD MEMBERS
Thomas C. Barry

Otis W. Brawley, M.D.

Joshua Broder

Carla E. Brodley, Ph.D.

Roger Crandall

Timothy Dattels

Jeffrey M. Friedman, M.D., Ph.D.

Melissa Guzy

Stewart J. Hen

Eric Horvitz, M.D., Ph.D.

George Montgomery

Jenny Rooke, Ph.D.

Janet Rossant, Ph.D., FRS, FRSC

Dinakar Singh

Geoffrey W. Smith, J.D.

Sandra Elaine Waite, J.D.

Mary Kate Wold, J.D.

Lon Cardon, Ph.D., 
FMedSci
President and CEO

Neal B. Milch, J.D.
Board Chair

Established: 1929 / Employees: 2,837 
/ Annual revenue: $658M

TOP FUNDING SOURCES

  �78% Genetic resources and clinical/
research services 

  �18% Grants and 
philanthropic gifts

  �4% Investment 
return

CONTACT

600 Main St.,
Bar Harbor, ME 04609
(207) 288-6000
www.jax.org

  jacksonlab.bsky.social 
  JacksonLaboratory
  jaxlab
  jacksonlaboratory 
  jacksonlab

 
AWARDS/ACCOLADES
2025: LuAnn Ballesteros, vice president, 
external and government affairs, honored 
as one of three The Junior Achievement 
of Maine Business Hall of Fame 
Laureates.

2024: 
• JAX Cancer Center’s National Cancer 
Institute designation renewed with the 
highest rating of ‘exceptional,’ marking 
its best score since 1983.

• Leah Graham, program director of the 
Laboratory’s Maine Cancer Genomics 
Initiative, earned Mainebiz’s 40 Under 
40 award.

• Mary Dickinson, executive vice 
president and chief scientific officer, 
joined the ranks of Fellow of the 
American Association for the 
Advancement of Science. 

• Charles Lee, professor and Robert 
Alvine Family Endowed Chair, elected to 
the Royal Society of Canada.

• LuAnn Ballesteros awarded the Maine 
Development Foundation’s Kenneth M. 
Curtis Leadership Award.

• JAX awarded the Ellsworth Chamber of 
Commerce’s 2024 President’s Award.

MISSION STATEMENT

We discover precise genomic solutions 
for disease and empower the global 
biomedical community in our shared
quest to improve human health.

MAINE LOCATIONS

Bar Harbor, Ellsworth and Portland.

 AT A GLANCE

mailto:advancement@jax.org
http://www.jax.org/give
http://www.jax.org


TRANSFORMING CANCER CARE
IN MAINE, TOGETHER.

Because of donors like you, cancer patients in rural Maine have access to world-class 
care through The Jackson Laboratory’s Maine Cancer Genomics Initiative (MCGI).

MCGI represents a breakthrough in bringing the benefits of precision genomic 
medicine to rural communities — but there are no breakthroughs without you.

Let’s keep Maine at the forefront of innovation and ensure 
every patient has access to the care they deserve.

SUPPORTING 
MAINERS
• 2,500+ rural and underserved

patients provided access to
advanced cancer genomics.

• 100% of Maine community oncology
practices participate across the state
independent of the health care system.

T H E  J A C K S O N  L A B O R A T O R Y

SHARING 
EXPERTISE
• Meeting directly with

providers and creating
robust resources for
patients to help them 
navigate complex genomic 
information for better 
health outcomes.

DELIVERING 
RESULTS
• Helping doctors apply effective

personalized therapies.

• Matching patients with appropriate clinical
trials and increasing treatment options. 

• Connecting global experts
directly to local practices.

Scan here to learn 
more and support 



VOL. XXX I  NO. XX I I62 GIV ING GUIDE 2025 –2026

NONPROFIT  PROFILE

2026 GOALS

� Junior Achievement of Maine aims 
to accelerate economic mobility for 
students by preparing them for mean-
ingful careers and long-term success 
in the world of work.

� Each year it forges stronger connec-
tions between Maine’s business and 
educational communities.

� It continues to highlight the diverse 
career pathways available to students, 
from those that are global to those 
that are unique to Maine.

� By encompassing diverse career path-
ways, JA Maine is focused on recruit-
ing volunteers that not only reflect 
these pathways, but the diversity of 
the people within them. 

� Through this work, JA Maine helps 
students reach their full potential 
and supports the development of a 
robust talent pipeline that meets the 
needs of Maine’s economy – now and 
in the future.

FUNDRAISING EVENTS/
OPPORTUNITIES

Join over 400 business leaders from 
across the state at JA’s Maine Business 
Hall of Fame for an evening celebrating 
visionary laureates and hearing powerful 
stories from students whose lives have 
been transformed by their JA experi-
ence. This is JA Maine’s largest fund-
raiser of the year.

JAM Fest brings over 200 people from 
our business, education, and volunteer 
communities together for a celebration 
and as a way to say “THANK YOU” to 
everyone who makes the success of JA 
Maine possible.

JA Titan offers a direct way for compa-
nies to share career pathways to students 
preparing to graduate and is JA Maine’s 
most immersive learning experience. Over 
300 students are mentored by community 
members representing over 40 different 

companies in Maine as they compete in 
a statewide challenge, putting them in 
the CEO seat of a simulated company.

JA Maine hosts two golf tournaments 
in Auburn and Presque Isle, providing 
opportunities to connect with other com-
panies and clients throughout the state.

Career Speaker Panels are industry 
or company specific and offer organiza-
tions the opportunity to get in front of 
Maine students and cultivate Maine’s 
future talent pipeline.

GIVING OPPORTUNITIES

Businesses can become a corporate 
partner and provide funding to develop 
Maine’s workforce by supporting learning 
experiences that address economic 
mobility and cultivate entrepreneurial 
mindsets in students.

Event sponsorship is a great way to 
align your company with JA Maine’s 
mission and get in front of the business 
community.

Donate at jamaine.org/donate. Recurring 
donations, planned giving, and an annual 
appeal campaign are all ways to support 
JA Maine’s mission on an individual level.

VOLUNTEER OPPORTUNITIES

Junior Achievement volunteers impact 
a student’s life by instilling a sense of 
possibility, encouraging ideas, and being 
part of an educational solution to address 
economic mobility. The future of Maine’s 
workforce is strengthened when you 
volunteer with JA Maine!

JA volunteers bring a variety of learning 
experiences to students throughout the 
state through multi-week or single-day 
programs, job shadowing, career speaker 
opportunities, and mentorship.

JA provides all the materials and training 
so that volunteers are prepared and 
empowered to share their own life and 
work experiences.

Junior Achievement of Maine 
(JA Maine)

EXECUTIVE COMMITTEE
Colleen McCracken, Chair, CEO/Founder 
CLMC LLC

Robert Banaski, Vice Chair, Northeast 
Bank

Al Bugbee, Dead River Company

Anthony DiSotto, KeyBank

Brian King, Bank of America

Sara McKersie, PhD, WEX Inc.

Tom Morgan, Breakthrough Sales 
Solutions LLC

Cheryl Rogers, L.L.Bean, Inc.

Jennifer Turgeon, Tyler Technologies

BOARD MEMBERS
Janet Britton, Esq., IDEXX Laboratories, Inc.

Dustin Carson, TD Bank

Josh Chase, Varney Financial

Jim Darroch, United Insurance

Douglas Freeman, Acadia Insurance

Denis Garriepy, Landry/French 
Construction

Lucie Hannigan, Machias Savings Bank

Kevin Heatley, Maine Community Bank

Owen McCarthy, MedRhythms

Jodi Mezzanotte, Educate Maine

Joy Michaud, Unum

Diane Nadeau, PhD, Scarborough School 
Department

Sarah Olson, BerryDunn

Gary Quintiliani, Bangor Savings Bank

Karen Schwartz, MEMIC

Jaime Shapiro Berg, Alkami Technology

Katelyn Shorey, Live + Work In Maine

Renée Smyth, Camden National Bank

Dave Vasconcelos, Pro Search, Inc.

Michelle Anderson 
President and CEO

Jill Jamison
Vice President and 
COO

Established: Founded in 1965 / 
Employees: 6 / Annual revenue: 
$1,023,126

TOP FUNDING SOURCES

  �45% Events
  34% Corporate 

partners
  �10% Other
  7% Private    

foundations
  �4% Individuals

CONTACT

565 Congress St., Suite 306
Portland, ME 04101
(207) 347-4333
www.jamaine.org 

  @jaofmaine 
  @jaofmaine
  @jaofmaine

AWARDS/ACCOLADES

GuideStar Gold Seal of Transparency 

MISSION STATEMENT

Junior Achievement of Maine accelerates 
economic opportunity and mobility for 
the state’s students. It bridges the gap 
between in-school learning and 
real-world opportunity by delivering 
hands-on learning experiences that 
empower students with skill sets in 
financial literacy, entrepreneurship and 
work and career readiness so that they 
can envision choice-filled futures.

SERVICE LOCATIONS

JA Maine is statewide, bringing learning 
experiences to 792 classrooms from 
Aroostook County to York County in FY25.

 AT A GLANCE

Junior Achievement of Maine is accelerating economic 
mobility for students and strengthening Maine’s workforce 
by equipping young people with the critical skill sets and 
mindsets they need to thrive, and by connecting students with 
career pathways in Maine. JA empowers students to believe in 
their potential, develop an entrepreneurial spirit, and envision 
a future full of opportunity.

http://www.jamaine.org
https://www.jamaine.org/donate


Bridging the gap between in-school learning
and real world opportunity through hands-on

experiences, building skill sets, and highlighting
career pathways in Maine.

Partner. Donate. Volunteer.Partner. Donate. Volunteer.

believe their work ethic was
positively influenced by JA

programming.

agree it opened 
them up to new

work opportunities.

believe it played 
an important role 

in shaping their 
belief that they 

can achieve their 
goals.

87%87%
89%89%

57%57%

JA alumni reflections on
their learning experiences.

JA alumni reflections on
their learning experiences.

Based on a 2025
Ipsos study.

Accelerating

economic mobilit� 
for Maine students
and develo�ing our
state’s future
workforce.

Accelerating
economic mobility 
for Maine students
and developing our
state’s future
workforce.

jamaine.org | 565 Congress St., Suite 306, Portland, ME | 207.347.4333 | @jaofmaine 

https://www.jamaine.org
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2026 GOALS
As an official Certified Community 

Behavioral Health Clinic (CCBHC), 
one of the organization’s main goals is to 
implement Care Coordination services 
agency-wide. Care Coordinators are 
specially trained to support clients in 
navigating their care journey, coordinate 
with primary care providers to help address 
chronic health issues, and connect clients 
with needed resources and support in 
the community.

As part of becoming a CCBHC, KBH 
will also update all of its branding to 
ensure consistent, accurate and engaging 
messaging. The organization is in the 
process of updating its website, print 
materials and digital platforms to better 
reflect its enhanced service-delivery.

KBH’s Human Resources Department 
is implementing a five-year strategic vision 
for the 2025-26 year. The department’s 
goal is to advance work across five key 
pillars: strengthening infrastructure and 
efficiency through updated systems and 
policies; deepening collaboration with 
leadership to enhance supervisory support; 
improving recruitment and onboarding 
processes to ensure alignment with 
organizational values; fostering growth 
through training, performance feedback, 
and development planning; and driving 
employee engagement and retention 
through meaningful connection and 
appreciation.

KBH is also working to build a 
more supportive safety and emergency 
preparedness infrastructure by evaluating 
physical plant layout and security, 
enhancing staff training and readiness, 
and strengthening our approach to drills 
and incident debriefings, all informed 
by staff feedback.  

FUNDRAISING EVENTS/
OPPORTUNITIES

Kennebec Behavioral Health will be 
hosting its 10th annual fundraiser on 
Oct. 18, 2025 from 6-9 p.m. in Augusta. 
A Night Out of Dueling Pianos will 
feature the Vegas-style, dueling pianos 
showcase, “Keys to the City,” featuring 
Jim Ciampi and Seth Holbrook. Guests 
can also enjoy appetizers, cash bar, silent 
auction and raffle. An online auction 
goes live on Oct. 6, 2025 and ends dur-
ing the in-person event. Tickets start 
at $50 and can be purchased at www.
kbhmaine.org/anightout.

Businesses can become regular spon-
sors and/or in-kind sponsors. A Night 
Out has five sponsorship levels, some 

of which include tickets to the event. 
Sponsors may donate a gift certificate, 
item or basket for the raffle and online 
auction. Funds raised through the event 
benefit KBH’s College Scholarship 
Fund and support our future mental 
health providers.

GIVING OPPORTUNITIES
At KBH, we believe community change 

happens when we come together – and 
our business partners are at the heart 
of that impact. From our A Night Out 
event to new Mental Health Awareness 
Month initiatives like a community film 
screening and our Signs of Hope 5K 
raising awareness and supporting access 
to critical care – each event is powered by 
the generosity of sponsors and donors. 
Whether through monetary support, 
in-kind contributions, or aligned cause 
marketing, your partnership helps us 
provide hope, healing, and stability to 
our neighbors.
Visit www.kbhmaine.org/give to learn 
more about giving opportunities such 
as recurring gifts, planned gifts and 
gifts-in-kind or contact Amber Kruk, 
Director of Development and Community 
Engagement, to explore how we can 
make an impact together.

VOLUNTEER OPPORTUNITIES
Kennebec Behavioral Health offers 

volunteer opportunities at the Board 
level. We have four separate corporations 
– KBH Programs and Services, Kennebec 
Mental Health Associates (KMHA) 
Foundation, KMHA Real Estate and 
the KMHA Parent Board.

Kennebec Behavioral Health

Established: 1960 / Employees: 490 / 
Annual revenue: $45,522,720

TOP FUNDING SOURCES
  �77% Patient Services (including 

MaineCare and private insurance)
  18% Grants and contracts (state, 

    federal and foundations)
  3% Miscellaneous 

    revenue
  �1% Fundraising
  �1% Rental income

CONTACT
Waterville Clinic & 
Administrative Offices: 67 Eustis 
Parkway, Waterville, ME 04901
Augusta Clinics: 10 & 11 Caldwell 
Road and 66 Stone St., Augusta, ME 
04330
Skowhegan Clinic: 5 Commerce Drive, 
Skowhegan, ME 04976
Winthrop Clinic: 736 Old Lewiston 
Road, Winthrop, ME 04364
Farmington Clinic: 115 Mt Blue Circle, 
Suite 3, Farmington, ME 04938
(888) 322-2136
www.kbhmaine.org 

  @Kennebec Behavioral Health 
  @kennebecbehavioralhealth

AWARDS/ACCOLADES
KBH was voted as one of the Best 
Places to Work in Maine, three years in a 
row. KBH was awarded the Platinum level 
status by Breathe Easy in recognition of 
our commitment to addressing tobacco 
use and nicotine dependence and was 
declared a recovery friendly workplace.

MISSION STATEMENT
Kennebec Behavioral Health’s mission is 
to promote the well-being of persons 
who experience mental illness, emotional 
difficulties or behavioral challenges.

SERVICE LOCATIONS
KBH has clinics in Waterville, Augusta, 
Winthrop, Skowhegan and Farmington 
and vocational clubhouses in Waterville, 
Augusta, Lewiston and Topsham. 
Community-based services are offered 
throughout Maine.

 AT A GLANCE

BOARD OFFICERS
Walter “Winn” Price, KMHA Parent Board 
Vice President/Treasurer

Lori Fiandaca, KMHA Foundation Board 
President/Secretary

Marjorie Downing, KMHA Foundation 
Board Vice President/Treasurer

Karen Normandin, KBH Programs & 
Services Board President/Secretary

Guy Cousins, KBH Programs & Services 
Board Vice President/Treasurer

Benjamin Murray, KMHA Real Estate 
Board President/Secretary

BOARD MEMBERS
Carol Axtell

Melissa Bartlett

Chief Dave Bucknam

Kim Croswell

Cynthia Currier

Brittney Dunphy

Patsy Garside Crockett

Bruce Harrington

Thomas Kenny

Raegan LaRochelle

Matthew L’Italien

Thomas Longstaff

Geoff Miller

Daniel Stevens, Esq.

Terri Vieira

Thomas McAdam 
CEO

Lisa Landry, Esq. 
KMHA Parent Board 
President/Secretary

The KBH Connections Team hosts KBH’s annual fundraiser featuring a 1980s 
mystery show

KBH staff in Augusta dress up for “Wear 
Red” day

http://www.kbhmaine.org/anightout
http://www.kbhmaine.org/anightout
http://www.kbhmaine.org/give
http://www.kbhmaine.org


MAKE 
A GIFT 

TODAY

M e n t a l  H e a l t h  & 
SUBSTANCE USE DISORDER SPECIALISTS

Kennebec Behavioral Health provides a continuum of high 
quality, community-based prevention, education, treatment 

and rehabilitation services in mid Maine for children, adults and 
families experiencing mental illness, substance use disorders, 

emotional difficulties or behavioral challenges.

CONNECT WITH US

WWW.KBHMAINE.ORG 888.322.2136 INFO@KBHMAINE.ORG
Kennebec

B E H A V I O R A L  H E A L T H

mailto:INFO@KBHMAINE.ORG
https://www.kbhmaine.org
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Kennebec Valley Community 
Action Program

2026 GOALS

KVCAP’s primary goal has not changed in 
60 years – to create sustainable solutions 
to poverty for individuals, families and 
communities.

KVCAP’s four overarching strategic 
goals (2022-2025) are to:

1. Strengthen systemic infrastructure to 
support organizational growth.

2. Increase availability of safe and afford-
able housing.

3. Increase family stability through a 
Whole Family approach.

4. Enhance transportation options in 
Kennebec and Somerset counties.

FUNDRAISING EVENTS/
OPPORTUNITIES

KVCAP hosts an annual golf tournament 
each June to raise funds for transporta-
tion. The proceeds are used as required 
match for Federal Transit Funding. The 
11th Annual Tee-off for Transportation, 
held on June 20, 2025, raised $21,500, 
infusing $43,000 into KVCAP pub-
lic transit in Kennebec and Somerset 

counties. Our 2026 Tournament will 
be held at Lakewood Golf Course in 
Madison on June 26.

GIVING OPPORTUNITIES 
We have many giving opportunities at 
KVCAP.

Donors can make a one-time or recurring 
gift on our website: kvcap.org.

KVCAP holds annual appeals in the 
spring and fall to raise unrestricted funds 
to support agency capacity. Donors may 
also choose to designate their gift to a 
specific program or initiative.

Employer matching gifts, planned gifts 
and gifts of stock are always welcomed.

Become a Community Investor! Sign up 
and receive a weekly email highlighting 
a specific need for a local neighbor 
when no other resource exists. KVCAP 
Community Investors are lifesavers, 
financially contributing to address 
situations that threaten an individual’s or 
family’s stability. Common requests are 
for car repairs, beds, and medical items.

To learn more about all our giving 
opportunities, please contact Andrea 
Pasco at andreap@kvcap.org.

VOLUNTEER OPPORTUNITIES

KVCAP is always seeking new Volunteer 
Drivers for our Transpor tation 
Department. Drivers are reimbursed 
for their mileage, bringing people to and 
from medical appointments. Our South 
End Teen Center in Waterville invites 
volunteers who are willing to dedicate 
their time engaging with members, 
sharing a talent or passion, or providing 
homework support. Our Social Services 
Department welcomes volunteers to 
help sort and package diaper donations 
and baby clothing. For more information 
about volunteer opportunities, contact 
Andrea Pasco at andreap@kvcap.org.

BOARD OFFICERS
James Alberico 
Vice President 
Vice President, Skowhegan Savings 

Heather Merrow 
Secretary 
CNA III, Lakewood Continuing Care Center

Dr. Richard Staples 
Treasurer 
Clinical Psychologist, Private Practice 

BOARD MEMBERS
Joel Alexander	  
Real Estate Broker, Better Homes & 
Gardens 

Bobby Jo Bechard 
Director, LINC Center

Denver Brown 
Ex Officio 

L. Dennis Carrillo, Esq.	  
Attorney, Capitol City Law PLLC

Flavia DeBrito	  
House Representative, Maine State Capitol

Ericka Deering 
Administrative Director, MaineGeneral 
Medical Center

Dana Hamilton 
Retired

Thomas McAdam 
CEO, Kennebec Behavioral Health

Mary-Gene Rumery 
Parent, Head Start Policy Council

Betty St. Hilaire	  
Executive Director, United Community 
Living Center

Richard St. Pierre	  
Executive Vice President, CFO & Treasurer, 
Norway Savings Bank

Suzanne Walsh 
CEO

Dr. Pamela 
Thompson 
President

Professor, St. 
Joseph’s College of 
Maine

Established: 1965 / Employees: 289 
FTE / Annual revenue: $43,858,144

TOP FUNDING SOURCES

  �55.05% Grants
  �27.72% Contracts
  �11.69% Program 

revenue
  �3.97% Other 

revenue
  �1.57% In-kind

CONTACT
Corporate office:
101 Water St., Waterville, ME 04901
Skowhegan office:
28 Research Drive, Skowhegan, ME 04976
Augusta office:
225 Western Ave., Augusta, ME 04330
(207) 859-1500; (800) 542-8227
info@kvcap.org
www.kvcap.org 

  @KVCAP
  @kvcap
  @kennebec-valley-community-action 

-program

AWARDS/ACCOLADES
• KVCAP’s Maine Families Home Visiting 
received national recognition in 2022 as 
a Blue Ribbon Affiliate affirming that it is 
a high-quality member of the home 
visiting field.
• KVCAP holds “Exemplary Status” as a 
NeighborWorks America Chartered 
Member. NeighborWorks is a network of 
excellence comprising nearly 250 
nonprofit organizations across the U.S., 
focused on homeownership/financial 
capability, housing development, lending, 
community engagement and resident 
leadership development.
• The Educare Central Maine School is 
part of a national research model, 
operated by KVCAP Head Start and Child 
Care for high quality early care and 
education. The program is accredited by 
the National Association for the 
Education of Young Children.

MISSION STATEMENT
KVCAP’s mission is to strengthen 
individuals, families and communities 
through direct services and community 
collaborations that create solutions to 
poverty. 

SERVICE LOCATIONS
KVCAP is the Community Action Agency 
serving Kennebec and Somerset 
counties; we also provide limited services 
in Lincoln and Sagadahoc counties.

 AT A GLANCE

Photo of a child participating at our annual 
Skowpendous Family Event in April.

Photo of staff at a recent Open House 
for the home we renovated at 158 
Water St. in Waterville to be sold at an 
affordable price.

mailto:andreap@kvcap.org
mailto:andreap@kvcap.org
mailto:info@kvcap.org
http://www.kvcap.org
https://www.kvcap.org


Since 1965, KVCAP’s vision for the Kennebec Valley region is thriving 
communities made up of individuals and families who are healthy,  

financially secure, and able to reach their fullest potential. 
 

101 Water Street, Waterville, Maine 04901  1-800-542-8227  kvcap.org 

 
 
For Children & Families 

 Early Head Start and Head Start 
 Childcare and Preschool 
 Before & After School Care 
 Maine Families Home Visiting 
 Parenting Classes & Concrete Supports 
 Support Groups &  Playgroups 
 Whole Family Coaching 
 South End Teen Center 

 
For the Home 

 Heating and Utility Assistance 
 Weatherization and Home Repair  
 Heating System Upgrades 
 Homebuyer Education  
 Foreclosure Intervention 
 Financial Counseling 
 Resource Navigation & Referrals 
 Real Estate Development 

 
Transportation Options 

 Kennebec & Somerset Public Transit 
 KV Van Services 

https://www.kvcap.org
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2026 GOALS
�	Continuous commitment to the 

relentless focus of serving every 
individual in need of KidsPeace 
services.

�	Create new and expanded programs 
and services utilizing resources to 
meet identified community needs. 

�	Establish partnerships and affiliations 
that fuel growth, provide access to 
capital, creative economies of scale, 
broaden and support, or improve the 
quality of KidsPeace programming.  

FUNDRAISING EVENTS/
OPPORTUNITIES

Each June, KidsPeace New England 
hosts its Annual Charity Golf Scram-
ble, offering businesses and donors the 
opportunity to support through sponsor-
ships, team entries, cart or tee signs, raffle 
prizes, food and beverage donations for 
the snack cart, and more. Sponsorship 
levels range from Bronze to Platinum-
Premiere, and gifts can also be made 
online at KidsPeace.org/#Donate.

GIVING OPPORTUNITIES
Each year, KidsPeace New England 

provides the community with a Statement 

of Need, highlighting critical 
areas where support can 
change lives. This annual 
outreach offers businesses 
the opportunity to align with 
a trusted nonprofit that has 
served children and families 
for more than 140 years. 

This year, in addition to 
ongoing program needs, 
we are proud to share that 
KidsPeace is engaged in an 
active Capital Campaign 
to fund the relocation of the 
school to Orono. This move 
will expand our capacity, 
enhance accessibility, and create a state-
of-the-art learning environment for the 
children we serve. We invite the community 
to join us in this transformative effort 
by investing in brighter futures while 
strengthening our community.

VOLUNTEER OPPORTUNITIES
KidsPeace thrives because of the 

generosity of community members who 
offer their time and services. Business and 
individuals can make a lasting difference 
by volunteering in ways that match their 
skills and passions. Opportunities include 

hosting donation drives, assisting with 
special events like our Annual Charity 
Golf Scramble, or joining our Board of 
Associates, our volunteer fundraising 
board. These acts of services not only 
enhance the programs and environment 
for the children we serve but strengthen 
our community. Community involvement 
brings hope, help, and joy to children 
and families in need. Together, with our 
community, we can change lives.

KidsPeace New England

Established: 1991 / Employees: 260 / 
Annual revenue: $18,556,054

TOP FUNDING SOURCES

  99.99% Client 
revenue

  �.01% Donations

CONTACT
KidsPeace New England 
Centers –  
Maine Executive Office
16 KidsPeace Way 
Ellsworth, ME 04605
www.kidspeace.org  

    KidsPeace Maine 
Residential & Education Services 

AWARDS/ACCOLADES
Joint Commission Accreditation since 
2021

MISSION STATEMENT
To give hope, help, and healing to 
children, adults, and those who love 
them. 

AREA SERVED
Aroostook, Cumberland, Hancock, 
Penobscot and Piscataquis counties 

 AT A GLANCE

Rachel Bousquet

Executive Director 
of KidsPeace New 
England

BOARD OFFICERS
Daniel Stewart 
Board of Associate President

BOARD MEMBERS
Bridgette Shorey 
Vice President Maine Savings Federal 
Credit Union

Christina Smart 
Vice President Maine Savings Federal 
Credit Union

James Mark Worth 
Retired State of Maine Representative and 
Educator

Leisa Tucker 
Retired Human Resources Manager

Honorable Annie Graham 
Maine State Legislator, Retired Pediatric 
Nurse Practitioner

John Thibodeau 
Windsor Associates, LLC

Michael Slack
President/CEO

Ciara Darby, Site Coordinator of KidsPeace 
Old Town, and Samantha McBreairty, 
Assistant Director of Education, attending 
the UMO Career Fair in Orono

Nicole Grohoski, Maine State Senator, 
and Rachel Bousquet, Executive 
Director of KidsPeace New England

Clinical Café with multi- disciplinary 
teams at Bangor Public Library

Rebecca Greenlaw, Community Outreach Specialist; Molly Warren, Clinician; Valerie Neal, Family 
Transition Specialist/Clinical Intern; Rachel Bousquet, Executive Director of KidsPeace New 
England; Robert Kennedy, Associate Clinical Director; Samantha Farrar, Clinician; Rochelle Dorr, 
Case Manager/Clinical Intern; and Heather Gosselin, Associate Director and Clinical Director, 
attending a conference in Bangor

Heather Gosselin, Associate 
Director, with Samantha Farrar, 
Clinician, at the KidsPeace New 
England 5th Annual Charity Golf 
Scramble

http://www.kidspeace.org
https://www.KidsPeace.org/#Donate


KidsPeace New England

Hope. Help. Healing.

For information about Residential and Education Services
Call 207-667-0909

For information about Foster Care and Community Programs
Call 207-771-5700

or visit kidspeace.org

Providing mental and
behavioral health service to
Maine youth since 1991

Residential Services- Ellsworth
Education Services-Ellsworth,
Millinocket, and Old Town
Foster Care and Community
Programs- Bangor, Lisbon Falls,

       and South Portland

https://www.kidspeace.org
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2026 GOALS
�	Expand access to critical care and 

medical transport for patients across 
the state of Maine.

�	Ensure we continue to operate at 
the forefront of emergency medical 
response and critical care transport, 
continuing to be a national leader in 
safety and clinical excellence.

�	Strengthen our connections with 
our EMS and hospital partners by 
expanding joint training opportunities, 
so that our patients receive the swiftest, 
safest, and most advanced critical care 
possible.

� Raise $3.5 million to support critical 
capital investments at LifeFlight of 
Maine.

� Expand our partnerships with the 
business community, matching the 
urgent needs of LifeFlight and Maine’s 
health care system with companies 
seeking to make a lifesaving impact 
in their communities.

� Continue to grow LifeFlight’s Grateful 
Patient Program, creating an engaged 
community of former patients and 
families.

FUNDRAISING EVENTS/
OPPORTUNITIES
The Cross for LifeFlight, which takes 
place every August, is our most important 
fundraising event. Every mile we “Cross” 
and every dollar we raise ensures that 
the next person in Maine who faces a 
life-threatening medical emergency has 
access to advanced critical care with 

the speed of a helicopter. Participants 
choose where, when, and how they 
want to “Cross” for LifeFlight, either 
on their own or at one of our organized 
events. We welcome support through 
participation or sponsorship opportunities 
and are always looking to build new 
partnerships.

GIVING OPPORTUNITIES
As the challenges facing health care 
and EMS in Maine mount, the demand 
for LifeFlight of Maine’s services 
continues to grow. LifeFlight delivers 
ICU-level care where and when it is 
needed, serving as a vital connector 
between Maine communities and the 
state’s larger medical centers. We raise 
funds for capital projects, including 
aircraft, aviation and communication 
infrastructure, medical equipment, 
wellness and support for the flight 
crew, and ongoing education for the 
LifeFlight team and our EMS partners. 
Our donors and supporters from the 
business community are essential to 
our mission. We work with each one 
to build meaningful partnerships and 
identify giving opportunities that align 
with their values and interests.

VOLUNTEER OPPORTUNITIES
Each year through our Community Giving 
Program, we reach out to municipalities 
across Maine asking for support. We 
invite our friends and advocates in each 
community to help us by speaking in 
favor of this request for support with 
their town councilors and at their 
community’s annual budget meeting. 

LifeFlight is the only EMS service 
in the state that carries units of blood, 
which can be lifesaving for patients. We 
encourage everyone to find a blood drive 
and roll up their sleeve – LifeFlight 
partners with the Red Cross several 
times a year to host blood drives, but 
appointments with the Red Cross are 
available daily. 

We encourage anyone interested in 
supporting LifeFlight’s mission to reach 
out with their ideas and get involved!

Established: 2003 / Employees: 8 / 
Annual revenue: $4,274,666

TOP FUNDING SOURCES

  55% Individuals
  �22% LifeFlight of 

Maine
  �13% 

Foundations/
grants

  �6% Corporate giving
  �4% Community giving

CONTACT

Henry Frank, Director of Communications 
The LifeFlight Foundation
P.O. Box 859, Augusta, ME 04332
207-631-4307; hfrank@lifeflightmaine.org
www.LifeFlightMaine.org

  LifeFlightOfMaine 

  @lifeflightmaine

AWARDS/ACCOLADES
• LifeFlight of Maine received the 2025 
“Salute to Excellence Safety Award” from 
Vertical Aviation International, the leading 
association for helicopter aviation 
worldwide. The award recognizes 
“exceptional contributions to enhancing 
safety and safety awareness in vertical 
aviation operations.”
• LifeFlight was recognized in 2025 as 
among the “Best Places to Work in 
Maine.”

MISSION STATEMENT
LifeFlight of Maine’s mission is to ensure 
that every person, in every community in 
Maine, has access to critical care and 
medical transport when they need it. The 
LifeFlight Foundation makes that mission 
possible by raising funds and public 
awareness for LifeFlight.

SERVICE LOCATIONS
LifeFlight serves every hospital and 
community in Maine, from the mountains 
to the islands and everywhere in between.

Kate O’Halloran 
Executive Director, 
The LifeFlight 
Foundation

David G. Humm

Chair, LifeFlight 
Foundation Board 
of Trustees

Retired Management 
Consultant, Booz 
Allen Hamilton

 AT A GLANCE

The LifeFlight Foundation

BOARD OFFICERS

Quentin Walz, Vice Chair, LifeFlight 
Foundation Board of Trustees, Fundraising 
Lead, DataKind

Brian Elowe, Treasurer, LifeFlight 
Foundation Board of Trustees, CEO, Boys & 
Girls Club of Southern Maine 

Cynthia J. Williams, Secretary, LifeFlight 
Foundation Board of Trustees , Retired 
Partner, Dechert LLP 

BOARD MEMBERS

P. David Berez, Outdoor Marketing 
Manager, Maine Sport Outfitters 

Zachary Brandwein, Attorney, Dentons 

Chris Fife, Public Affairs Manager, 
Weyerhaeuser 

Karen “KC” Ford, Retired College Access 
Advisor, Mid-Maine Technical Center 

Dayana Krawchuk, PhD, Associate 
Director, Faculty and Visitor Relations, The 
Jackson Laboratory 

Rachel Malcolm, Manager of Animal 
Welfare and Regulatory Compliance, The 
Jackson Laboratory 

Robert Montgomery-Rice, President and 
CEO, Bangor Savings Bank 

Lori Beth Schwartz, Founder and Former 
Senior Vice President, Identity, Inc. 

Linda Varrell, Founder/Owner, Broadreach 
Public Relations 

Joe Kellner 
CEO, LifeFlight of 
Maine

mailto:hfrank@lifeflightmaine.org
http://www.LifeFlightMaine.org


There when you need us.

Your support doesn’t 
just fuel helicopters.

It fuels hope.

LifeFlight of Maine is the connection 
between Maine communities and major 

medical centers. Every 3 hours, every day 
and night of the year, our crews are there 

for someone facing a life-threatening 
medical emergency.

Support our mission.  |  LifeFlightMaine.org/foundation

https://www.LifeFlightMaine.org/foundation
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NONPROFIT  PROFILE

2026 GOALS
Over recent years, MANP and our 

growing network of 1,300+ member 
organizations have faced unprecedented 
challenges – from the pandemic to ongoing 
federal policy shifts impacting programs, 
funding, and communities. Through it all, 
we’ve strengthened connections, shared 
resources, and amplified nonprofit voices.

Building on our learnings, MANP 
is meeting the moment by uniting 
our network to collaborate, advocate, 
problem-solve, and adapt. We focus 
on creating a stronger nonprofit sector 
in Maine by:

1. Inspiring change through advocacy 
and storytelling

2. Weaving connections to spark inno-
vation and collaboration

3. Championing a healthy and sustainable 
workforce

4. Helping nonprofits reimagine strategy 
amid uncertainty

5. Building boards that center purpose 
and impact

As Maine’s go-to resource for charitable 
organizations, MANP builds nonprofit 
capacity, connections, and cross-
sector influence. We invite businesses 
and community leaders to join us in 
strengthening Maine’s mission-driven 
work. 

 
FUNDRAISING EVENTS/
OPPORTUNITIES

Sponsorship opportunities are avail-
able for Together for Good: Maine’s 
Nonprofit Gathering, MANP’s year-end 
event which brings together hundreds 
of nonprofit changemakers from across 
Maine. Taking place this December in 
Portland, it’s a day of connection, inspi-
ration, and collaborative learning for the 
people powering Maine’s mission-driven 
work. Showcase your business to Maine’s 
nonprofit sector (which employs 1 in 
6 Maine workers!) while investing in 
the collective capacity of organizations 
working to make Maine a better place 
to live, work, and play.

Corporate donors can also help 
nonprofits access MANP’s educational 
programs and services by contributing 
to MANP’s scholarship fund, which 
supports nonprofit members who would 
otherwise not be able to participate due to 
financial barriers. Because nonprofits are 
local and respond to community needs, 
these contributions have a direct impact, 
enabling organizations to strengthen their 
capacity, better serve their communities, 
and build leadership within Maine’s 
nonprofit sector.

GIVING OPPORTUNITIES
Businesses and individuals may join 

MANP’s membership as a “Friend 
of MANP” starting at $100 annually. 
Sponsorship opportunities of MANP’s 
programs and services are also available 
(separate from membership) and provide 

valuable marketing opportunities and 
brand exposure to a statewide network 
while supporting resources that help 
Maine’s mission-focused organizations 
operate more effectively.

Opportunities include in-person and 
virtual events, MANP’s popular job board, 
biennial publications, programs in the 
Get on Board initiative, and many other 
nonprofit management development 
happenings.

VOLUNTEER OPPORTUNITIES
Consider board service with a Maine 

nonprofit! Nonprofit organizations rely 
on dedicated and committed volunteers 
– specifically board members – to 
achieve their missions. Maine nonprofits 
consistently name board recruitment as 
a top challenge. On the flipside, many 
community members are interested in 
sharing their skills and perspectives 
and growing as leaders through board 
or committee service, but aren’t sure 
where or how to find an opportunity 
that feels right.

MANP created Board Explorer as a 
way to connect nonprofits with people 
with purpose. This free service facilitates 
connections between individuals interested 
in serving on a board and organizations 
looking to enhance their boards/committees 
with new perspectives and talents. 
Get started anytime by visiting: www.
NonprofitMaine.org/BoardExplorer.

Maine Association of 
Nonprofits (MANP)

Jennifer Hutchins 
Executive Director

Shirar Patterson 
Board President 
President & CEO, 
Heart of Maine 
United Way

Established: 1994 / Employees: 8 / 
Annual revenue: $1,006,001

TOP FUNDING SOURCES

  �48% Membership dues
  �31% Programs and 

services
  �10% Contributions 

and grants
  �9% Sponsorships
  �2% Other income

CONTACT

30 Danforth St., Suite 213
Portland, ME 04101
207-871-1885
manp@NonprofitMaine.org  
www.NonprofitMaine.org  

      @MaineNonprofits

AWARDS/ACCOLADES

Jennifer Hutchins, MANP’s Executive 
Director, proudly serves on the board of 
the National Council of Nonprofits. 

Mary Alice Scott, MANP’s Director of 
Advocacy, was honored as one of 
Mainebiz’s 40 Under 40 in 2024.

MISSION STATEMENT

MANP’s mission is to enrich the quality 
of community and personal life in Maine 
by strengthening the leadership, voice 
and organizational effectiveness of 
Maine nonprofits.

SERVICE LOCATIONS

MANP serves nonprofits statewide, with 
members and partners in all 16 counties 
of the state.

 AT A GLANCE

MANP team members (from left to right): 
Ellis Ivy, Network Engagement Manager; 
Molly O’Connell, Assistant Director; John 
Clark, Program Coordinator; and Mary Alice 
Scott, Director of Advocacy.

Leadership Institute class 
graduates receiving their 
certificates in May 2025.

BOARD OFFICERS
Justin Strasburger 
Vice President  
Executive Director, Full Plates Full Potential

Jason Parent 
Secretary  
Executive Director, Aroostook County Action 
Program

Peter Montano 
Treasurer  
Director, PGM LLC

BOARD MEMBERS
Meredith Anderson 
Community Outreach Director, Southern 
Maine Agency on Aging

Jeannette Andre 
CEO, Maine Philanthropy Center

Lisa Hallee 
Principal, Hallee Group LLC

Scott Krouse 
Account Executive, United Insurance

Laura Lee 
Vice President of Community Impact, 
Maine Community Foundation

Heide Lester 
Deputy Director, EqualityMaine

Gabriela Montoya-Eyerman 
Finance Director, Sunrise County Economic 
Council

Linda Nelson 
Economic and Community Development 
Director, Town of Stonington

Kate O’Halloran 
Executive Director, LifeFlight Foundation

Firooza Pavri 
Director of Muskie School of Public 
Service, University of Southern Maine

Laura Quinn 
Principal, Laura S. Quinn Consulting

Wendy Richards 
Attorney, Richards Nonprofit Law

Charlene Virgilio 
Principal, CMV & Associates

Abbie Yamamoto 
Executive Director, Portland Adult 
Education

http://www.NonprofitMaine.org/BoardExplorer
http://www.NonprofitMaine.org/BoardExplorer
mailto:manp@NonprofitMaine.org
http://www.NonprofitMaine.org


NonprofitMaine.org/Join

Nonprofits Get It Done – 
A New National Campaign Featuring Maine Nonprofits

Acadia Benefits, an IMA Company
Baker Newman Noyes
Bangor Savings Bank
Bath Savings Institution
Broad Reach Foundation
Bernstein Shur
Camden National Bank
Davis Family Foundations
Elmina B. Sewall Foundation
Harold Alfond Foundation
Harpswell Advisors
Harvard Pilgrim Health Care 
Healey & Associates, Inc.
John T. Gorman Foundation
Kennebunk Savings

Help Nonprofits Get It Done
Foundations and corporate partners are invited to join their peers in supporting MANP’s work 

to build our state's nonprofit capacity, connections, and cross-sector partnerships.

The Maine Association of Nonprofits (MANP) has partnered with the National Council of Nonprofits 
to launch   Nonprofits Get It Done,  a bold, new national campaign that highlights the 

essential work of nonprofits across the country.  Learn more at NonprofitsGetItDone.org
Nonprofits Get It Done,

Thank you to our corporate and philanthropic partners for investing in Maine's nonprofit sector.

Law Office of Robert Levin
Lebel & Harriman
Lesher Family Foundation
Libra Foundation
Lighthouse Credit Union Foundation
M&T Bank
Machias Savings Bank
Maine Community Foundation
Maine Health Access Foundation 
Mainebiz 
MainStreet Foundation | Androscoggin Bank
Northeast Delta Dental
Onion Foundation
Osher Map Library Foundation
PGM, LLC

Providentia Group
Quimby Family Foundation
RoundTable Technology
Sam L. Cohen Foundation
Seth Sprague Educational and Charitable
Foundation
Starboard Leadership Consulting LLC
Systems Engineering
The Betterment Fund
The Bingham Program
United Insurance
UST Workforce Solutions
Your Part-Time Controller

https://www.NonprofitMaine.org/Join
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NONPROFIT  PROFILE

2026 GOALS
Maine Cancer Foundation (MCF) 

is committed to reducing the impact 
of cancer in all of Maine’s 16 coun-
ties. Our grantmaking focuses on the 
following:

� Access to Care: Everyone deserves 
access to the best possible care, 
regardless of their income level 
or where they live. MCF supports 
efforts to ensure the availability of 
the best treatments for all Mainers. 
With financial distress only increas-
ing for cancer patients, MCF also 
funds programs addressing food 
insecurity, mortgage/rental assis-
tance, household expenses, medical 
expenses, transportation, and other 
important basic needs.

 
� Prevention: The best way to beat 

cancer is to prevent it from occurring. 

MCF supports statewide prevention 
efforts, focusing on preventative 
care, healthy lifestyles, and reducing 
tobacco use.

� Early Detection: Finding cancer 
early, when it is most treatable and 
beatable, saves lives. MCF supports 
programs that improve and increase 
early detection and screening efforts.

In addition, MCF serves as the 
backbone organization for Maine’s 
Impact Cancer Network (MICN). 
This 500-member effort is dedicated to 
reducing cancer’s impact on individuals 
and communities in Maine through 
collaboration and systems improvement.

A critical leader in the state with a 
bird’s eye view of the cancer landscape 
locally and nationally, MCF recognizes 
that only through strong partnerships 
can true success be achieved.

FUNDRAISING/EVENTS 
OPPORTUNITIES

Every dollar raised by our events goes 
directly to Maine communities.

�  Sugarloaf Charity Summit Weekend, 
Jan. 23-25, 2026, Carrabassett 
Valley, ME – Join Sugarloafers for 
the Widowmaker Welcome Party, 
Charity Challenge fundraiser, Charity 
Gala and Live Auction.

� Mary’s Walk, March 29, 2026, Saco, 
ME – A family-friendly welcome to 
spring that fights cancer with every 
step the community takes together.

�  Tri for a Cure, July 12, 2026, 
South Portland, ME – Celebrating 
strength, community, and hope, this 
all-women triathlon is Maine’s largest 
one-day fundraiser!

FUNDRAISING/EVENTS
�	Sponsor MCF events and showcase 

your business’ commitment, com-
munity engagement, and passion to 
fight cancer.

�	Host your own Community Fundraiser. 
We welcome creative fundraising 
efforts from across the state. Maybe a 
flotilla concert on the water, collecting 
cans and bottles, student snow cone 
sales at a school, a sporting event, you 
choose!

�	Register to participate in our events.

�	Donate in honor or in memory of 
a loved one, make a gift of stock, or 
support a participant in one of our 
events. 

�	Establish your legacy with a planned 
gift.

VOLUNTEER OPPORTUNITIES
�	Event volunteers are critical to our 

success. Watch for online sign up for 
all of our events. It takes over 500 
volunteers for Tri for a Cure alone.

�	Maine’s Impact Cancer Network 
(MICN) is comprised of members 
from nonprofit organizations, the 
business community, those with lived 
experience with cancer, and government 
representatives and organizations. 
Visit JoinMICN.org today!

BOARD OFFICERS
Laura Pfeiffenberger 
Board Vice President 
Vice President, ESOP Client Advisor, 
Spinnaker Trust

Amy Beveridge 
Board Secretary 
News Director, WMTW Channel 8

Katie Rutherford 
Board Treasurer 
Executive Director, Frannie Peabody Center

BOARD MEMBERS

John Benoit 
Vice President and Senior Benefits 
Strategist, Cross Benefit Solutions

Devon Evans, MD 
Oncologist and Partner, New England 
Cancer Specialists

Brenda Farnham 
Associate Vice President of Oncology 
Services, Northern Light Cancer Institute

Linda Halleran 
Community Outreach Manager, Town & 
Country Federal Credit Union

Kate Knox 
Election Law Attorney, Bernstein Shur

Kathie Marquis-Girard 
Retired, Public Education

Tina Pettingill 
Director, Government Affairs, Groups 
Recover Together

Bethany Sanborn 
Senior Director, MaineHealth

Lenroy Shaw 
Morgan Stanley

Carol Taranko 
Associate Head of School, Thornton 
Academy

Andrea Tetzlaff 
Publisher, Mainebiz

Kaitlyn Umphrey 
Oncology Nurse Navigator, Northern Light 
AR Gould

Mary Warren Libby 
Director of Recruiting, ProSearch

Established: 1976 / Employees: 8 / 
Annual revenue: $4,104,635

TOP FUNDING SOURCES

  �59% MCF signature events
  �21% Contributions 

and gifts
  8% Community 	  

    fundraising events
  �8% Interest and 

dividends
  �4% Foundation grants

CONTACT

170 U.S. Route 1, Suite 250
Falmouth, ME 04105
(207) 773-2533
mainecancer.org 

  MaineCancerFoundation 
  maine_cancer 
  maine_cancer

AWARDS/ACCOLADES

Maine Philanthropy Center Top 25 Funder

MISSION STATEMENT

MCF leads a statewide effort to reduce 
the impact of cancer in Maine. We invest 
in the most promising and effective 
programs that advance cancer 
prevention, increase screening, and 
improve access to care for all Maine 
people.

SERVICE LOCATIONS

Maine Cancer Foundation serves people 
in all 16 Maine counties.

Ray Ruby 
Executive Director

Justin Lamontagne 
Board President

Partner/Broker, NAI 
the Dunham Group

 AT A GLANCE

Maine Cancer Foundation

MCF Staff at TRI 2025

Maines Impact Cancer Network Annual 
Cancer Conference

Tri for a Cure Volunteers

https://www.mainecancer.org
https://www.JoinMICN.org


Hope That 
Shines Bright.
Together, we’re lighting the path 
toward a future where cancer is
no longer a threat in Maine.

Donate Today!
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2026 GOALS
Maine Children’s Trust priorities are to:

� 	Sustain, strengthen, and expand 
the capacity of programming 
and staff in support of children, 
families, and communities across 
Maine.

� 	Elevate messaging about the 
need to focus on the well-being 
of children and their families to 
create and guide positive changes 
in policies and practices.

� 	Promote effective strategies 
to prevent child maltreatment 
and strengthen families and 
communities.

FUNDRAISING EVENTS/
OPPORTUNITIES

Maine Children’s Trust has 
opportunities to support children, 
families, and programs in every 

county in Maine. Donate to local 
Community Baby Showers 
through our annual Tax Check-Off 
in April 2026, donate during Giving 
Tuesday on Dec. 2, 2025 or sponsor 
one of Maine Children’s Trust’s 
many statewide events, trainings, or 
initiatives!

GIVING OPPORTUNITIES
We offer various giving opportuni-

ties to support Maine Children’s Trust. 
Our annual appeal provides a chance 
to contribute directly to our programs. 
Businesses can also engage through 
sponsorships for our initiatives, includ-
ing our Community Baby Showers, 
which welcomes our newest commu-
nity members.

We also welcome honorarium and 
memorial gifts, offering a meaningful way 
to honor loved ones while supporting our 
mission. Additionally, many companies 

offer corporate matching programs, which 
can double the impact of your donation.

We are seeking support from the 
business community in the form of 
monetary contributions, in-kind donations 
of essential baby items, and partnerships 
that help us expand our reach and services 
to families across Maine. Your support 
helps us provide support to children, 
families, and communities! 

VOLUNTEER OPPORTUNITIES
We invite you to volunteer with Maine 

Children’s Trust. You can help us by 
assisting with diaper and baby drives, 
and by supporting the distribution 
of materials and resources to families 
throughout Maine.

Additionally, we can connect you with 
local programs that offer community 
events, programs, and other efforts in 
your area.

BOARD OFFICERS
Anne Jordan, Esq. 
Vice Chair

Gail Conley 
Treasurer 
Regional Vice President and Director of 
Investment Services, Kennebec Savings 
Bank

BOARD MEMBERS
Rileigh Blanchet 
Social Services Director, Franklin County 
Children’s Task Force

Michael Gahagan 
Retired, Caribou Police Department Chief

Bruce Gerrity, Esq. 
Preti Flaherty

Lori Gramlich 
Representative, Maine State Legislature

Bobbi Johnson 
Director, Office of Child & Family Services

Jeffrey Johnson 
Executive Director, Children’s Center

Danielle Langley 
Executive Director, Aroostook Council for 
Healthy Families

Michele Meyer 
Representative, Maine State Legislature

Mary Beth Mitchell 
Maine State Police

Marianne Moore 
Senator, Maine State Legislature

Wendy Pace 
Division Manager, Penquis

Mandie Pepperman 
Senior Director of Community Supports 
Services, Sunrise Opportunities

Christopher J. Pezzullo, D.O. 
Clinical Director, Maine Primary Care 
Association

Kim Russell 
State Director, Fight Crime: Invest in Kids 
Maine

Charles Soltan, Esq. 
Soltan Bass, LLC

Dr. Puthiery Va 
Director of Maine CDC

Heidi Aakjer
Executive Director

 AT A GLANCE

Established: 1994 / Employees: 11 / 
Annual revenue: $12,790,018.69

TOP FUNDING SOURCES

  61% Federal funds
  38% State funds
  �1% Tax Check-

Off/contributions

CONTACT

56 Leighton Road
Augusta, ME 04330
(207) 623-5120
www.mechildrenstrust.org  
 
AWARDS/ACCOLADES
Community-Based Child Abuse 
Prevention | State Lead; Parents as 
Teachers | State Office; Brazelton 
Touchpoints Site | Maine Touchpoints 
Project; National Alliance of Children’s 
Trust and Prevention Funds | Affiliate; 
Prevent Child Abuse America | State 
Chapter; Strengthening Families | State 
Lead; and National Family Support 
Network Affiliate | State Lead 

MISSION STATEMENT
Maine Children’s Trust works to 
strengthen families, promote healthy 
relationships, and support communities 
to prevent child abuse and neglect.

SERVICE LOCATIONS
Maine Children’s Trust is a statewide 
nonprofit supporting local programs in 
every county across Maine.

Maine Children’s Trust 

Ben Gilman, Esq.
Chair
Drummond 
Woodsum

Welcoming a new baby is joyful, but it can also be 

overwhelming. A Community Baby Shower surrounds 

families with care, community support, and the 

reassurance they’re not alone. Your donation—to 

provide diapers, a stroller, or simply the gift of 

knowing someone cares—helps parents take those 

first steps with confidence. Together, we can ensure 

every baby and family in Maine is supported.

http://www.mechildrenstrust.org


“The value of this
program to the

community resides in
its irreplaceability. It is

more than just
classes, to many it is

a support system
where parents are

able to speak about
hard subjects in
raising children

without judgment.”
Maine Prevention

Council Parent
Participant

Maine Children's Trust is the only
statewide organization that works to
strengthen families, promote
healthy relationships, and support
communities to prevent child abuse
and neglect. Through proven
prevention programs and
approaches, the Trust provides
critical supports for communities,
providers, caregivers, and children
across Maine. We believe by
supporting all Maine families in their
communities, children are nurtured. 

The Trust focuses on education,
public awareness, and initiatives
that strengthen parents’ ability to
care for their children. We also
support the professionals who work
daily with families, helping to shape
better outcomes before
maltreatment occurs. By equipping
them with cutting-edge practices
and resources, we ensure families
receive the best possible support
from those who serve them.

ABOUT US OUR PROGRAMS
These are just a few of our programs and initiatives:

Maine Families Home Visiting program is offered
to all families who are expecting or have a new
baby at home. Maine Families' certified Family
Visitors can provide information, encouragement,
and support around topics that matter to you
regarding health, nutrition, safety, development,
and your family's well-being. Best of all, they will
meet at the family’s home at their convenience
and at no cost to them! 
Maine Prevention Councils are a network of
programs in every county that works to support
and strengthen families. Prevention Councils offer
a wide range of support for families and parents
such as evidence-based parenting education,
support groups, events, and activities. All support
services are free!
The Front Porch Project® is a community initiative
based on the belief that everyone can - and
should - become more aware of how to help
support children and families in their community.
In the workshop, you will explore how to build
relationships by connecting with others in times of
need or stress, foster the idea that it's okay to ask
for and receive help in stressful times, learn how
to be most helpful to other caregivers without
causing harm, and empower yourself to feel
confident in offering support.

www.mechildrenstrust.org

http://www.mechildrenstrust.org
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2026 GOALS
We are committed to expanding access 
to justice and supporting social justice 
efforts throughout Maine. The Foundation 
provides critical funding to civil legal 
aid programs to ensure that all Maine 
people, regardless of income, can access 
the legal help they need. We also fund 
Maine-based nonprofit organizations 
working to advance fairness and justice 
across all areas of Maine society in crucial 
areas such as the legal system, health care, 
education, the workplace, food insecurity, 
natural resources, and housing.

FUNDRAISING EVENTS/
OPPORTUNITIES
Financial Contributions: Your gift 
to the Maine Justice Foundation helps 
ensure access to fairness and justice 
for low-income and vulnerable people 
across Maine. We gratefully accept both 
unrestricted donations and gifts designated 
to one of our existing funds. There are 
many ways to give: becoming a monthly 
or other recurring donor, recommending 
a gift through your donor advised fund, 
making a bequest through your will or trust, 
joining our Fairness & Justice Alliance, 
or becoming a corporate sponsor. Every 
contribution helps advance fairness and 
justice throughout Maine.

GIVING OPPORTUNITIES
Fairness & Justice All iance: 
Become a member of this dynamic and 
inclusive group that champions fairness 
in all aspects of Maine life. https://
justicemaine.org/grants-and-programs/
fairness-and-justice-alliance/

Monthly Donor: Monthly giving provides 
reliable, sustained funding that allows 
us to respond to urgent legal needs and 
support long-term solutions for low-
income and vulnerable Mainers. It’s 
easy, flexible, and ensures your support 
continues year-round. Even a modest 
monthly gift adds up to a meaningful 
impact over time, helping more people 
access legal aid, housing, safety, and 
stability. https://justicemaine.org/donate/ 

Support an Established Fund: Support 
one of our established funds to direct your 
gift toward key justice initiatives across 
Maine. One-time and recurring gifts are 
welcome. Explore available funds and 
programs at https://justicemaine.org/
grants-and-programs/.

Corporate Partnership: Becoming a 
corporate partner with the Maine Justice 
Foundation demonstrates your company’s 
commitment to fairness, justice, and 
community impact. Corporate sponsorship 
supports vital legal aid services across 
Maine while offering meaningful visibility 
and engagement opportunities. Contact 
Linsey MacDougall at lmacdougall@
justicemaine.org for more information.

VOLUNTEER OPPORTUNITIES
If you’re interested in joining our Board 
of Directors or one of our fund advisory 
committees, please contact us at info@
justicemaine.org. We welcome your 
involvement and expertise.

Maine Justice Foundation

Established: 1983 / Employees: 3 / 
Annual revenue: $5.42 million

TOP FUNDING SOURCES

  61% Interest on Lawyers Trust 
     Accounts (IOLTA)

  25% Interest and  
     investment 
     income

  �12% Restricted 
donations from 
private donors

  �2% Unrestricted donations from 
private donors

CONTACT
124 State St., Suite 2
Augusta ME, 04330
www.justicemaine.org   

  MaineJusticeFoundation

  maine-justice-foundation  

AWARDS/ACCOLADES
Charity Navigator: The Maine Justice 
Foundation has been awarded a coveted 
four-star rating by Charity Navigator. 
Charity Navigator rates over 160,000 
U.S. nonprofits based on financial 
health, efficiency, governance and 
transparency. We are proud to have 
maintained their highest rating since 
February 1, 2021.

MISSION STATEMENT
The mission of the Maine Justice 
Foundation is to sustain, promote, and 
partner with legal aid providers and 
social justice organizations to inspire 
and support fairness and justice in 
Maine. 

SERVICE LOCATIONS
The Maine Justice Foundation provides 
critical funding to nonprofit organizations 
dedicated to advancing fairness and 
justice statewide supporting communi-
ties throughout Maine.

 AT A GLANCE

Michelle Draeger 
Executive Director, 
Board Secretary

Timothy A. Pease 
Board President

Rudman Winchell

BOARD OFFICERS
Emily Arvizu 
Vice President, Perkins Thompson

Jerrol A. Crouter 
Treasurer, Drummond Woodsum

BOARD MEMBERS
Emily Cain 
Community Member

Emily Cooke 
Pierce Atwood

Jonathan Dunitz 
Verrill

Susan A. Faunce 
Berman & Simmons

Anne McGuire 
Community Member

Shelly Anarado Okere 
Community Member

Rachel Okun 
Okun Law PLLC

Hon. Warren M. Silver 
Community Member

Stacy O. Stitham 
Brann & Isaacson

Adam Swanson 
Swanson Law P.A.

Anna Astvatsaturian Turcotte 
Community Member

Judith A. Fletcher Woodbury 
Community Member

https://justicemaine.org/grants-and-programs/fairness-and-justice-alliance
https://justicemaine.org/grants-and-programs/fairness-and-justice-alliance
https://justicemaine.org/donate/
https://justicemaine.org/grants-and-program/
http://www.justicemaine.org
mailto:lmacdougall@justicemaine.org
mailto:info@justicemaine.org
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2026 GOALS
Having concluded our 2020-2025 strategic 
plan, MMSA is now developing a 2030 
strategic plan that will focus on the 
questions of:
	
1. How can critical educator support 
programs be sustained in an uncertain 
funding climate?

2. How do we leverage research insights 
to inform policy?
	
3. How do we provide access to STEM 
learning when school budgets are so ineq-
uitable from community to community?

Our goals for 2026 specifically are to:

1. Create MMSA’s 2030 strategic plan
	
2. Begin developing MMSA’s advance-
ment plan and team
	
3. Leverage new strategies to share existing 
resources for critical STEM professional 
development with broader audiences
	
4. Expand support networks with and 
for STEM educators and administrators

FUNDRAISING EVENTS/
OPPORTUNITIES
SUPPORT EDUCATORS: Sponsor 
an MMSA workshop, our STEM 
Professional Development Retreat, 
or our CS Summer of Fun week of 
learning. Your support enables educators 
to acquire new skills, expand their 
networks and capacity, and discover 

exciting new resources to engage their 
students. Sponsorships begin at $1,000.
 
SUPPORT STUDENTS: Sponsor the 
Maine State Science Fair and Middle 
School Science and Engineering Fair! 
Your support gives the next generation of 
scientists and innovators the opportunities 
to pursue their STEM ambitions in 
high school and beyond. Sponsorships 
for these high-profile events range from 
$2,500 to $20,000 levels.

GIVING OPPORTUNITIES
Funding for education is more critical 
today than ever. Make a gift to MMSA’s 
Annual Fund to increase accessibility to 
high-quality STEM education across the 
state. Your support has a direct impact 
on educators,  students,  and the com-
munities they serve. Be a changemaker 
for the next generation of innovators 
and STEM leaders by giving at MMSA.
org/donate.

VOLUNTEER OPPORTUNITIES
Become a Maine State Science Fair 
Judge: Recruitment begins in January 
2026! Visit our judges’ page at Maine-
State-Science-Fair.com/judge to learn 
how you can get involved.

Share your STEM Experiences: 
We are always seeking businesses and 
organizations to share real-world STEM 
experiences with educators and students, 
or to partner with us on grant-funded 
projects. Learn more at MMSA.org/
for-organizations.

Maine Mathematics and 
Science Alliance (MMSA)

Established: 1992 / Employees: 30 / 
Annual revenue: $5,020,699

TOP FUNDING SOURCES

  48% Non-federal foundations
  �38.3% Competitive 

federal agency 
grants

  �10.8% Earned 
revenue

  2.9% Donations

CONTACT
343 Water St.
Augusta, ME 04330
www.mmsa.org  

  facebook.com/mmsa.org
  linkedin.com/company/maine- 

mathematics-and-science-alliance/  
  @mmsa_org
  @mmsa_org 

  @mmsa_org

AWARDS/ACCOLADES
• Executive Director, Dr. Ruth Kermish-
Allen, was appointed to the Maine 
Artificial Intelligence Task Force, created 
by Gov. Janet Mills, and was named one 
of the “Top 50 Women Leaders of Maine 
for 2024” by Women We Admire.

• Director of Community Engagement, 
Perrin Chick, presented at the 2025 
National Academies’ Convocation on the 
status of informal STEM education. 

• Research Team Lead, Dr. Heidi Cian was 
selected for the National Science 
Foundation CADRE fellowship. 

• Drs. Ruth Kermish-Allen, Heidi Cian, 
and Danielle Frank were invited to join a 
three-year collaborative hosted by the 
National Academies of Sciences, 
Engineering, and Medicine focused on 
advancing science education policy 
reform. 

MISSION STATEMENT
Maine Mathematics and Science 
Alliance finds inspiring new ways to get 
people excited about science, technol-
ogy, engineering, and math (STEM) today 
so that our youth can become the 
innovators, problem solvers, and 
workforce of tomorrow. 

AREA SERVED
Statewide 

 AT A GLANCE

Susan Bates 
Board Chair

BOARD MEMBERS
Erica Beck Spencer 
Senior Director of Curriculum and 
Certification Programs, The ESOP 
Association 

Lindsay Coe 
Director of Marketing, RSG – Resources 
Systems Group, Inc. 

Andrew Forbes 
Executive Vice President – Chief Human 
Resources Officer, Camden National Bank

Kevin Hathaway 
Vice President of Professional Services, 
StreetLight Data

Angela Lett 
Interim Director Development & 
Communications, Eliot School of Fine & 
Applied Arts

Lily J. Lu 
Vice President, Deputy General Counsel 
& Chief Corporate & Securities Counsel, 
IDEXX Laboratories, Inc.

Andrea Mercado 
Professional Learning Specialist, World-
Class Instructional Design and Assessment 

Joel Pike 
Director of Energy Strategy, ND Paper

Stu Rich 
Software CTO and Industry Lead, Retired

Glen Widmer, EdD 
Principal, Ames and Weymouth Schools 
(RSU#71/Greater Belfast)

(left) Math educators in action at a 
Computational Fluency workshop.

(below) Staff welcomes attendees 
at MMSA’s 2025 STEM PD Retreat.

Ruth Kermish-
Allen, PhD
Executive Director

http://www.mmsa.org
https://www.MMSA.org/donate
https://www.MMSA.org/for-organizations
https://www.Maine-State-Science-Fair.com/judge


EMPOWERING 
EDUCATORS
TO INSPIRE FUTURE
INNOVATORS

MMSA supports educators with high-quality 
professional development and innovative, 
research-backed programs to prepare Maine’s 
youth for tomorrow’s STEM workforce.

Supported 

1,700 
EDUCATORS 

Impacted 
approximately

34,000 
YOUTH

Reached more than

150
MAINE

COMMUNITIES

Learn more at MMSA.org

https://www.MMSA.org
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 AT A GLANCE

Maine Seacoast Mission

BOARD OFFICERS
Matthew T. Skaves 
Board Chair, Business Owner and Financial 
Professional

Christopher Murphy 
Vice Chair, Retired Insurance Executive

Josephine Iannelli 
Treasurer, Executive Vice President, CFO 
and Treasurer, Bar Harbor Bank & Trust

Joanne Harris 
Human Resources Consultant

BOARD MEMBERS
Fred Benson, III 
Retired Full Colonel of U.S. Army

Ruth M. Colket 
Philanthropist and Community Volunteer

Honorable Dennis S. Damon 
Former Maine State Senator

Rex H. Garrett, Jr. 
Retired Chaplain

Honorable Jill M. Goldthwait 
Former Maine State Senator

Sarah Haskell

Hewlett Kent 
Inventor

Henry C. Lee 
Retired Banking Executive

Dean Lunt 
Founder, Islandport Press

Robert J. Mancini 
Vice President and CFO, Jasper Wyman & 
Son 

Dan McKay, Former Board Chair 
Retired Of Counsel, Eaton Peabody 

Scott Peasley 
Retired Vice President, Machias Savings 
Bank 

Ronald Ramsay 
Retired Superintendent of MSAD 37

Josh Rosen 
Attorney, Foley Hoag LLP 

Nancy Rankin 
Retired Consultant and Teacher

Timothy P. Schieffelin 
President, P.O.V. LLC

Diehl Snyder, MD 
Retired Psychiatrist

Jaime Weir 
General Manager, John Williams Boat Co.

2026 GOALS
�	In the 2024 comprehensive plan, the 

Mission renews its commitment to 
thriving island and coastal communi-
ties through partnership, community 
building, health care, and education.

�	Refresh how the Mission serves island 
and Downeast coastal communities 
of Maine while reinforcing the vital 
familiar services that our communities 
continue to depend on.

FUNDRAISING EVENTS/
OPPORTUNITIES
Sunbeam Award Gala – Taking place each 
August in Bar Harbor, our signature fun-
draising event honors organizations and 
individuals making a positive impact in 
our communities. Past recipients include 
artist and author Ashley Bryan, Mount 
Desert Island Hospital, Sunrise County 
Economic Council, Maine Community 
Foundation, Rossi Foundation, Maine 
CDC, Acadia Senior College, Island 
Institute, Ruth and Tristram Colket, 
Former Maine State Sen. Hon. Jill M. 
Goldthwait, Earl Bechlin and Alan Baker, 
and Sigma Kappa.

GIVING OPPORTUNITIES
The Mission Fund – Gifts and grants 
provide operating or project support for 
mission programs.

The Hope Society – Including the Mission 
in estate plans provides critical support 
and hope for generations to come.

Corporate Sponsorship – Become a 
sponsor for our organization and create 
a customized package to best fit your 
organization’s goals.

VOLUNTEER OPPORTUNITIES
Mount Desert Island – Historical 
archives, Sunbeam and islands, events, 
and Christmas Program.

Downeast – Housing Improvement 
Service Tours; mentorship of high school 
students in the Journey and Christmas 
programs; and Food Security program 
opportunities such as food deliveries to 
seniors, assistance in the Mission’s food 
pantry, and community meal preparation.

Established: 1905 / Employees: 31 
full-time employees; 65 part-time 
employees / Annual revenue: 
$5,833,684

TOP FUNDING SOURCES

  �42% Endowment Fund
  �29% Foundation 

grant
  25% Annual giving 

    and special events
  �4% Trust income

CONTACT

Administrative Office:
6 Old Firehouse Lane
P.O. Box 600
Northeast Harbor, ME 04662
seacoastmission.org

Mission Downeast Campus:
6 Weald Bethel Lane
P.O. Box 460
Cherryfield, ME 04622

  @seacoastmission 
  @seacoastmission
  @seacoastmission
  linkedin.com/company/

maine-seacoast-mission

 
AWARDS/ACCOLADES

2021-2025 Gold Seal of Transparency 
awarded by GuideStar; 2022 Community 
Partner of the Year awarded by Mount 
Desert Island Hospital; 2022 Community 
Partner of the Year awarded by Maine 
Academy of Modern Music

MISSION STATEMENT

Rooted in a history of compassionate 
service and mutual trust, the Mission 
seeks to strengthen coastal and island 
communities by educating youth, 
supporting families, and promoting good 
health.

SERVICE LOCATIONS

The Mission delivers services across a 
9,500 square-mile area that includes 
Maine’s unbridged islands and 
Washington County, which combined more 
than 90,000 Mainers call home.

John Zavodny 
President

Matthew T. Skaves 
Board Chair

Milbridge Elementary School students take a pause during the Mission’s afterschool program, 
which is offered at seven sites.



This is what
your support
looks like.

When you give to Maine Seacoast Mission, you have a direct 
impact on communities and people living in Maine’s 
Downeast and outer islands regions.

You help students become confident and resilient. You give families a safe space to call home. 
Offer health care to isolated communities. Ensure kids have presents on Christmas morning. 
Welcome lobstermen aboard Sunbeam for coffee, cookies, and chats. You make a difference.

Maine Biz Ad 2024.indd   1Maine Biz Ad 2024.indd   1 7/15/2024   3:23:27 PM7/15/2024   3:23:27 PM

To support our work through donations, sponsorships, 
volunteer opportunities, and more, scan the QR code or visit 
our website https://sseeaaccooaassttmmiissssiioonn..oorrgg. Inquiries may be 
directed to ddmmaacckk@@sseeaaccooaassttmmiissssiioonn..oorrgg or  ((220077))  228888--55009977..

https://seacoastmission.org
mailto:dmack@seacoastmission.org
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WHO WE ARE
Founded as the Maine Camp Directors 

Association in 1934, today Maine Summer 
Camps is the public face of the Maine 
Youth Camping Foundation (MYCF), 
a 501(c)(3) nonprofit and the Maine 
Youth Camp Association (MYCA), a 
501(c)(4) nonprofit. MYCF and MYCA 
work closely together for the benefit of 
summer camps in Maine and the benefit 
of children from Maine, New England, 

the U.S. and around the world. MYCA 
focuses solely on government relations 
and advocacy. MYCF provides free camp 
information to the public, including an 
online camp search tool. https://main-
ecamps.org/find-a-camp/

MSC offers education, technical 
assistance, and support exclusively 
tailored to the needs of Maine’s camp 
professionals and camp staff members 
and administers a camp financial aid 
program for underserved populations 
of school-aged children in Maine for 
whom such experiences would otherwise 
be unavailable.

2026 GOALS
�	Increase the number of Maine children 

thriving at youth camps in Maine by 
growing corporate and foundation 
support. Invite new corporate and 
foundation donors to join L.L.Bean 
to make summer camp possible for 
Maine children, for whom such 
experiences – and the unique benefits 
of attending camp – would otherwise 
be unavailable.

�	Grow the number of MSC Business 
Members providing goods and services 
to camps.

�	Deliver educational programs and 
support to the camp professionals who 
power Maine’s world-renowned youth 
camps, assisting them in responding 
to the needs of today’s children, 
parents, and families.

�	Create visibility for the extraordinary 
impact of Maine camp experiences on 

optimal youth development. Partner 
innovatively with youth development 
and education professionals on behalf 
of children and young people.

FUNDRAISING EVENTS/
OPPORTUNITIES

Join MSC’s mini-trade show, the Busi-
ness Networking Extravaganza, free to 
Business Members, in South Portland 
scheduled for Feb. 4, 2026, following 
MSC’s major in-person educational 
workshop. Camp leaders and decision 
makers are eager to learn more about the 
products and services offered by Business 
Members in attendance at this popular 
mini-trade show.

GIVING OPPORTUNITIES
Consider these essential forms of sup-

port by scanning the QR code on the 
right page. For sponsorship opportuni-
ties of programs serving MSC Camps 
and Camp Members, email camps@
mainecamps.org.

• Become a Business Member with
listings in print and online directories
that are widely distributed and access
to Camp Member contact information.

• Donate to camperships for Maine
children, MSC’s Level Ground Ini-
tiative, MSC’s Junior Maine Guide 
program, and ongoing professional 
development opportunities for camp 
leaders and employees.

• Volunteer with your corporate team
on a unique summer camp project.

MAINE YOUTH CAMPING 
FOUNDATION (MYCF DBA 
MAINE SUMMER CAMPS) 
OFFICERS: 2025-2026
President: Terri L. Mulks, Camp Susan 
Curtis

Vice President: Karen Malm

Secretary: Matt Cornish, Camp Beech Cliff

Treasurer: Fritz Seving, Camp Wildwood

Past President: Matt Pines, Maine Teen 
Camp

For a full list of MSC board members 
and appointed and ex officio members, 
visit: https://mainecamps.org/about-us/
board-of-directors/

MAINE YOUTH CAMP 
ASSOCIATION (MYCA) 
OFFICERS: 2025-2026
President: Laura Ordway, Winona Camps

Vice President: Peter Hirsch, Camp 
Androscoggin

Secretary: Maja Toncic, Camp Pinecliffe

Treasurer: Steve Sudduth, Wyonegonic 
Camps

For a full list of MYCA board members 
and appointed and ex officio 
members, visit: https://mainecamps.
org/about-us/board-of-directors/
myca-board-of-directors/

Lucy J. Norvell 
Executive Director

Maine Summer 
Camps (MSC) & 
Maine Youth Camp 
Association (MYCA)

Terri L. Mulks 
President, Maine 
Summer Camps

Director, Camp 
Susan Curtis

 AT A GLANCE

Established: 1934 / Employees: 2+ / 
Annual revenue: $566,747

TOP FUNDING SOURCES

  53.4% Membership dues
  23.0% Corporate donors
  �12.5% Program 

revenue
  �6.2% Foundation 

donors
  �2.9% Other
  �2.0% Individual 

donors

CONTACT
Office Address: 
550 Forest Ave., Suite 203
Portland, ME 04101

Mailing Address: 
P.O. Box 1861
Portland, ME 04104
(207) 518-9557
mainecamps.org

 MaineSummerCamps
 @mainesummercamps

AWARDS/ACCOLADES
In May 2024, the MSC Indigenous 
Neighbors Working Group received a 
Special Recognition Award from the 
American Camp Association at its 
national conference. The award 
recognized the working group’s focus on 
positive change and its sustained, 
inclusive efforts to bring attention to 
issues relating to camps and Indigenous 
communities. https://mainecamps.org/
camp-members/
indigenous-peoples-understanding-and-
resources/

MISSION STATEMENT
Maine Summer Camps supports and 
promotes meaningful developmental, 
educational, environmental, and 
recreational experiences for children. We 
engage in activities that enhance the 
quality and effectiveness of Maine’s 
youth camps.

SERVICE LOCATIONS
Statewide

Maine Summer Camps

Maine Summer Camps supports and promotes meaningful developmental, educational, 
environmental, and recreational experiences for children. We engage in activities 

that enhance the quality and effectiveness of Maine’s youth camps.

E Providing financial aid
so Maine children 
experiencing economic 
hardship have the 
chance to thrive 
at Maine camps.

E Certifying youth ages 9-18 in Junior Maine Guide
(JMG), an outdoor skills program created in partner-
ship with the Maine Department of Inland Fisheries 
and Wildlife. The JMG progression begins with 
Jr. Maine Woodscraft and Maine Woodscraft 
programs, offerd by many MSC camps. 

E Offering summer camp experiences through the
Level Ground Initiative, free of charge, to under
served populations of school-aged children in 
Maine for whom such experiences would otherwise 
be unavailable, guided by a commitment to racial 
and economic diversity.

Your support of 
the programs and 
services of Maine 
Summer Camps
means the world 
to us and to the 
camps and campers 
we support.

E Developing and offering educational workshops,
roundtables, webinars and technical assistance
exclusively tailored to camp professionals working 
throughout Maine, who impact the lives and 
learning of 60,000+ campers and 20,000+ staff 
each summer.

Scan the QR 
code to join 
Maine Summer 
Camps in . . .

https://main-ecamps.org/find-a-camp/
https://mainecamps.org/about-us/board-of-directors/
https://mainecamps.org/about-us/board-of-directors/myca-board-of-directors
https://mainecamps.org/camp-members/indigenous-peoples-understanding-and-resources/
https://www.mainecamps.org
mailto:camps@mainecamps.org
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2026 GOALS
In 2024–2025, Maine Youth Thriving 

(MyT) aims to ignite a statewide culture 
of youth mattering through three core 
goals: 

(1) Elevate youth voice, ensuring young 
people are co-designers of programs, 
messaging, and training;

(2) Equip caring adults with research-
based tools and training to create 
environments where youth feel seen, 
heard, and valued; and 

(3) Drive systems change by convening 
cross-sector leaders, creating community-
driven strategies, and embedding the 
science of resilience and Positive Childhood 
Experiences across schools, communities, 
and organizations. 

We will launch a centralized Learning 
Hub, grow our membership network, 
expand youth-led storytelling and 
PSAs, and host a statewide REVIVE 
Summit. Internally, we are building our 
team capacity and diversifying funding 
to sustain this movement long-term. 
Every effort is grounded in our mission: 
to ensure all Maine youth can thrive 

in positive environments, rich with 
connection and opportunity.

FUNDRAISING EVENTS/
OPPORTUNITIES

In 2025, Maine Youth Thriving will 
host two signature events: the REVIVE 
Summit on Oct. 10 and a You Matter 
Plunge: Every Splash Shows Youth 
in Maine They Matter in February. 

The Summit features keynote speaker 
Jennifer Wallace, Award-winning 
journalist and bestselling author of Never 
Enough, and Richard Weissbourd, 
EdD – renowned psychologist, senior 
lecturer at Harvard, and director of 
the Making Caring Common Project. 
There will also be special offerings like a 
Wellbeing Room, Seaside Yoga, and 
the Resilience Changemaker Awards, 
honoring Maine organizations creating 
positive relationships, experiences, and 
environments for youth. 

Businesses can sponsor keynote 
sessions, breakout workshops, wellness 
experiences, or award presentations 
to align their brand with a statewide 
movement for youth thriving. In-kind 
donations and sponsorships help ensure 
these events are accessible, restorative, 
and deeply impactful for both youth-
serving professionals and caregivers 
across Maine.

GIVING OPPORTUNITIES
Businesses and donors can support 

Maine Youth Thriving through our 
membership program and Mattering 

Movement Fund – which fuels training, 
youth-led storytelling, community 
programming, and statewide expansion. 
We welcome sponsorships for special 
campaigns and initiatives, as well as 
in-kind contributions such as event space, 
printing, wellness products, or supplies 
for trainings and caregiver retreats. 
Businesses can underwrite scholarships, 
tools, or regional pilot programs that 
create positive environments, experiences, 
and relationships for youth. Whether 
it ’s a one-time donation, an annual 
commitment, or a creative partnership, 
your support helps build a Maine where 
every young person knows they matter.

VOLUNTEER OPPORTUNITIES
Volunteers play a vital role in help-

ing Maine Youth Thriving advance our 
mission. Businesses can host employee 
volunteer days to support event setup, 
registration, or hospitality at our REVIVE 
Summit or You Matter Plunge: Every 
Splash Shows Youth in Maine They 
Matter. Professionals with expertise in 
marketing, design, evaluation, or facilita-
tion can offer pro bono services or join 
a planning committee. Volunteers are 
also needed to help assemble caregiver 
kits, support youth storytelling proj-
ects, or serve as local ambassadors for 
our Mattering Movement. Whether 
contributing a few hours or an ongo-
ing commitment, your time helps create 
positive experiences, relationships, and 
environments that help Maine youth 
and families thrive. 

BOARD OFFICERS
Daniel J. Puhlman, PhD, LMFT 
Board President 
Assistant Professor in the Child and Family 
Studies program, College of Education and 
Human Development, University of Maine, 
and a Marriage and Family Therapist

J. Kenneth Stewart III 
Board Treasurer 
Senior Vice President Banking, M&T Bank

Leslie A. Forstadt, PhD 
Board Secretary 
Extension Professor in Human 
Development and Human Development 
Specialist, University of Maine

BOARD MEMBERS
Catharine Biddle 
Director, School of Educational 
Leadership, Higher Education and Human 
Development Director, Center for Applied 
Research on Education and Schools 
and Associate Professor of Educational 
Leadership

Samantha Hackney 
Co-Founder & Principal, Marigold Strategy

Shaun Haskins 
Co-Director and Director of Development, 
Cobscook Institute

Amanda Methot Vigue, MSW, JD 
Owner Methot Method Consulting

Kristy Ouellette, PhD 
Extension Professor/Positive Youth 
Development Specialist, Maine 4-H 
Leadership Team, University of Maine

Jim Roche 
President, Maine Bankers Association

Delvina Miremadi-
Baldino, Ph.D., 
Ed.M., CAPP
Executive Director

 AT A GLANCE

Established: 2019 / Employees: 3 / 
Annual revenue: $460,000

TOP FUNDING SOURCES

  42.9% Grants/contracts
  29.6% Private 

philanthropy
  �8.9% Dues
  7.4% Fees/

services
  �5.9% Fundraising
  �3.0% Sponsorships
  �1.5% Individual donations

CONTACT

PO Box 385
Gorham, ME 04038
(207) 807-3334
maineyouththriving.org  

 @MaineYouthThriving
 maineresilience  

MISSION STATEMENT
Maine Youth Thriving supports Maine’s 
communities by promoting research-
based resilience practices that foster 
positive environments, experiences and 
relationships, ensuring a healthy, 
connected, and flourishing future for all 
our young people.

SERVICE LOCATIONS
Statewide

Maine Youth Thriving

MAINE YOUTH THRIVING IS ON A MISSION TO CHANGE THAT.

65%

less likely to have 
considered suicide 

in the past year.

57%

less likely to have
had depressive 

symptoms in 
the past year.

24%

less likely to be 
currently using
any substances.

KIDS WHO FEEL THEY 
MATTER ARE...

ONLY 50%

FEEL THEY 
MATTER.

Studies show that feeling valued as a child is one of the best predictors of health and wellness as an 
adult. Our team of experts provide trauma-informed, equity-centered professional development, 
comprehensive programs, and resources to youth-serving professionals, healthcare providers, educa-
tors, caregivers and community members. Through these grassroots efforts we have built the Maine 
Mattering Movement to inspire and equip communities to ensure every young person feels seen, 
heard, and valued. Together, we’re creating a state where all youth can flourish. Join us.

DONATE NOW!

Visit maineyouththriving.com to learn more.

of Maine high
school students 

Daniel J. Puhlman, 
PhD, LMFT
Board President

Behind the scenes of 
our Youth Mattering PSA 
campaign—where young 
people bravely share what 
it means to feel seen, 
heard, valued, and to add 
value.

This powerful moment 
from one of our recent 
events captures what 
happens when young 
people are given 
the space, support, 
and respect to lead 
conversations that shape 
their communities. 
Together, we’re building a 
state where every young 
person feels seen, heard, 
and valued.

https://www.maineyouththriving.org
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Visit maineyouththriving.com to learn more.

of Maine high
school students 

https://www.maineyouththriving.com
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2026 GOALS
The goal of Make-A-Wish Maine is to 
reach every eligible child. We collaborate 
with partners in the medical community 
to aid in this effort and a team of more 
than 200 volunteers state-wide to assist in 
delivering our mission. In our upcoming 
fiscal year, we have a goal of granting 
90 wishes, which is an average of one 
wish every four days. Our mission serves 
children between the ages of 2.5-18 who 
have a critical illness.

FUNDRAISING EVENTS/
OPPORTUNITIES
Wish Night: Our signature event in 
Southern Maine each fall with live music, 
entertainment, and dancing.

Trailblaze Challenge: A 23.4-mile 
hike in September where participants 
can tackle the terrain of the Maine Hut 
Trail – all in one amazing day!

Wishing Under the Stars Gala: An 
evening of celebration in Bangor with 
an auction, entertainment, and dancing.

Tee Up for Wishes: A golf tournament 
hosted by the Young Leaders Council.

Share the Power of a Wish Telethon: 
A day-long celebration of the Make-
A-Wish Maine mission presented by 
WGME CBS13.

We are always looking for corporate 
partners and volunteers for these inspiring 
events and more! Learn more at wish.
org/maine.

GIVING OPPORTUNITIES
We depend on individuals, companies, 
and community partners through cash, 
in-kind, and volunteer support to deliver 
our mission. We welcome the opportunity 
to share more information about how 
companies can help strengthen our 
communities by providing these essential, 
life-changing experiences for Maine 
wish kids while inspiring its employees 
and customers to be heroes at the same 
time. From annual appeal donations and 
event sponsorship to cause marketing and 

WishMakers at Work, there are many 
ways a business can make a difference in 
the life of Maine’s wish kids and we look 
forward to discussing how a partnership 
would benefit both Make-A-Wish and 
the companies we work with.

VOLUNTEER OPPORTUNITIES
Your time and unique talents are critical 
to bringing strength and hope to wish 
kids when they need it the most. In fact, 
our volunteers are at the heart of every 
wish experience. 

Make-A-Wish volunteers consider their 
work impactful and meaningful. And 
their efforts are rewarded – not in dollars 
or cents, but in the incredible difference 
they make in the lives of our wish kids. 
Volunteers even have the freedom to 
choose when and how they would like to 
help transform lives in our community.

Whether its volunteering at an event, 
a wish send-off, or collecting items 
through a wish closet drive, there are 
many ways for businesses and individuals 
to volunteer their time. Learn more at 
wish.org/maine/volunteer.

Make-A-Wish Maine

Established: 1992 / Employees: 8.5 / 
Annual revenue: $3,198,336

TOP FUNDING SOURCES

  �61% Special events
  �27% Direct public 

support
  �9% Corporate 

support
  �3% Grants

CONTACT
66 Mussey Road
Scarborough, ME 04074
(207) 221-2306
www.wish.org/maine  

    @makeawishmaine 

AWARDS/ACCOLADES
Make-A-Wish is the No. 1 Most Trusted 
Nonprofit Operating Locally Across 50 
States; No. 2 Most Loved Nonprofit in 
the U.S.; and Top 20 Most Admired 
Employers (2024 Morning Consult®). 

Awarded Gold Seal of Transparency from 
GuideStar and the highest possible 
rating as a Four-Star Charity from Charity 
Navigator.

MISSION STATEMENT
Together, we create life-changing wishes 
for children with critical illnesses. 

SERVICE LOCATIONS
We serve the entire state of Maine, 
granting wishes in all 16 counties. Since 
1992, Make-A-Wish Maine has granted 
over 1,975 wishes to local children.

 AT A GLANCE

Brian Franks 
President & CEO 
(and Wish Dad)

Harry Lanphear, 
MBA 
Board Chair

Management 
Consultant

BOARD OFFICERS
Susan Walther 
Board Vice Chair 
Vice President, WGME/WPFO - Sinclair 
Broadcast Group

Philip Doucette		   
Board Treasurer 
Managing Partner, Austin Associates

Jessica Madsen 
Board Secretary 
Principal, RSU 16 (and Wish Mom)

BOARD MEMBERS
Ryan Albert, Senior Vice President, 
Director of Human Resources & Employee 
Development, Bangor Savings Bank

Airlia Ball, Real Estate Agent, NextHome

Jon Breed, Senior Director, Corporate 
Communications, Avangrid

Jessica Chamberlain	, Licensed Clinical 
Professional Counselor

Win Dodge, Owner, Bill Dodge Auto Group

Emily Downing, Director, Corporate 
Communications, Unum

Adam Dunbar, Partner, Steward Partners 
Global Advisory

Emily Getchell, Vice President, Regional 
Planning Consultant, Fidelity Investments

Katelyn Isaac, M.S., ACNP, Acute Care 
Nurse Practitioner, Oncology/Hematology, 
Maine General Medical Center

Ann Marie Lane, Executive Vice President, 
Chief Growth Officer, TruChoice FCU

Ellen Miller, CEO, Mpowered, LLC

Andrew Smith, CPA, Principal, Baker 
Newman Noyes

John Stibal, Senior Vice President, Sales 
and Client Management, Unum

Sarah Tracy, Partner, Pierce Atwood LLP

Katie Treem, Realtor, Nichols & Treem Real 
Estate/Keller Williams

Peter Van Alstine, CPA, Retired, Allen 
Financial Group

Jeremy Ward, Chief Information Security 
Officer, Tyler Technologies

Trailblaze Challenge: The finish line of the Trailblaze Challenge, a 23.4-mile hike where 
participants tackle the terrain of the Maine Hut Trail.

Wish Night: Attendees celebrate Wish Night, Make-A-Wish Maine’s signature event held 
each fall in Portland. 

http://www.wish.org/maine
https://www.wish.org/maine
https://www.wish.org/maine/volunteer


Wishes aren’t just nice.
They are necessary.

“Nobody chooses to be a Make-A-Wish family, but when you become 
one you access a level of community that the rest of the world 

doesn’t get to see. It’s so beautiful and inclusive.” 
— Silvana, wish mom

www.wish.org/maine  |  207-221-2306  |  66 Mussey Road, Scarborough, ME 04074 
  @makeawishmaine

I wish to have  
a hot tub

 
Santi, 5

nervous system disorder

Make-A-Wish Maine grants, on average, one wish every 
four days to a child battling a critical illness in our state.  
A wish introduces hope when it is needed most and in  
turn, inspires all who are involved in making it come true.

P R E S E N T E D  B Y

http://www.wish.org/maine
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2026 GOALS
PWH continues to expand its Medical 
Equipment & Supply Collections 
Program throughout New England 
with a special focus on Massachusetts 
health care partners. We now have a 
Hospital Network Relations Manager 
focusing on procurement across the 
state. Meanwhile, the organization has 
seen a dramatic increase in the number 
of people utilizing the local Medical 
Supply Purchase Program, which 
makes medical equipment and supplies 
available at drastically reduced costs to 
low-income and new Mainers. PWH 
is also expanding its Container & 
Shipment programs, providing vital 
medical equipment and supplies to 
the Global South and other areas in 
critical need, with an ambitious goal of 
35 shipments in 2025. We couldn’t do 
what we do without the support of our 
volunteers. Whether they’re micro-sorting 
in the warehouse or traveling on a medical 
service trip, over 180 routine volunteers 
make the work at PWH possible, and 
we’re always recruiting more!

FUNDRAISING EVENTS/
OPPORTUNITIES
PWH offers a wide variety of events to 
support the organization’s work, 90% of 
which is conducted by volunteers. We 
celebrated our 15th anniversary in 2024 and 
continue to look for corporate sponsors 
for events such as our signature Blue 
Wrap Runway event, the Thanksgiving 
Day 4-Miler, and our International 
Artisan Fair.

GIVING OPPORTUNITIES
PWH offers opportunities for corporate 
sponsorship at various giving levels, each 
with associated benefits. The organiza-
tion routinely seeks funding through 
direct appeals and welcomes support 
from individuals for its annual fund, 
biomedical equipment fund, and emer-
gency response fund. PWH also offers 
monthly donor programs, major and 
planned giving support, intern support, 
and container shipment sponsorships to 
communities in need of humanitarian 
support. In addition, PWH hosts in-
service days for businesses large and 
small, and offers volunteer opportunities 
at both the individual and group levels.

VOLUNTEER OPPORTUNITIES
PWH can achieve so much with a small, 
dedicated staff because of the many 
volunteers who help with every aspect of 
our operation. We need people to drive 
our trucks to collect and deliver supplies. 
We rely on warehouse volunteers to sort, 
evaluate, and pack supplies, then prepare 
them for shipment. We need office 
volunteers, sewists for various projects, 
and medical and social work staff for 
medical service trips. PWH is always 
eager to find talented, connected people 
to help with committees, task forces, and 
board work. Folks can volunteer for a 
few hours or for longer periods; we also 
have opportunities for those who want 
to work on particular projects. Large 
groups are welcome for in-service days. 
The organization has a strong focus on 
volunteer engagement.

Partners for World Health

Established: 2009 / Employees: 17 / 
Annual revenue: $2.1 million

TOP FUNDING SOURCES

  �61% Philanthropy private donations
  �22% Earned revenue 

– Container and 
Supply Programs

  �11% Grants
  �5% Gifts in kind/

other

CONTACT
40 Walch Drive
Portland, ME 04103
(207) 774-5555
www.partnersforworldhealth.org  

  @PartnersForWorldHealth
  @partnersforworldhealth
  @partners-for-world-health 

AWARDS/ACCOLADES

• Eco-Maine Excellence in Sustainability 
Award 2022

• Koalack District Senegal Commendation 
for Achievement Award for Medical 
Mission: 2023; 2024

• Tivavourve District Senegal 
Commendation for Achievement Award 
for Service to those in need: 2024

MISSION STATEMENT

To improve health care and reduce 
environmental impact by collecting 
surplus medical equipment and supplies 
and distributing them to communities in 
need globally and locally.

SERVICE LOCATIONS

PWH is a Maine-based organization with 
a strong presence throughout New 
England that addresses health inequities 
locally and globally.

 AT A GLANCE

John Kuehnle,
MPH, MBA 
CEO

Claire Deselle 
Chair
Retired

BOARD OFFICERS
Fran Girard 
Vice Chair 
Retired

Ellen Tobias 
Treasurer 
Retired

Karen Thorpe 
Secretary 
Retired

BOARD MEMBERS
Corrine Axelrod

Gordon I. Erikson Jr.

Jaimee Farrin

Ann Glennon

Nancy Kennedy

Egzona Morina

Judy Parkhill

Andrew Stickney

Laurence Wintersteen

OF COUNSEL
Chris Branson, Esq.

Jon Oxman, Esq.

Volunteers from Martin’s Point

Volunteers from Bernstein Shur

(left) The Volunteers 15th 
Anniversary Group photo 
depicts many long-term 
weekly warehouse volunteers

(below) Curtain Call for 
performers at the 2025 Blue 
Wrap Runway Fashion Show

http://www.partnersforworldhealth.org


Scan this QR code to
make a donation today!

(207) - 774 - 5555 partnersfor worldhealth.org info@partnersfor worldhealth.org

PWH has a singular vision: A world where all people

have access to vital medical equipment and supplies to lead

healthy lives on a healthy planet. We are proud to announce that since 2009:

3.4 million 161 shipments 27,000

Partners for World Health welcomes individuals, groups, and organizations to

contribute time, talent, and treasure. Contact PWH for available opportunities.

To hospital partners in 38
countries valued at $48M

People served during
47 Medical Service Trips

Mainers served through Medical
Supply Purchase Program

7,500
Pounds of supplies collected

from healthcare facilities

https://www.partnersforworldhealth.org
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�	Diversify the trades with our 
high-performance carpentry pre-
apprenticeship program aimed at 
underrepresented individuals in Maine.

�	Educate the existing workforce 
in Maine about high-performance 
building.

�	Continue our work to advocate for 
high-performance and passive house 
building.

�	Advance the visibility of building 
science with the opening of our new 
retail, workshop, and exhibition space 
in Freeport this Fall.

�	Support and showcase the high-
performance trades in Maine with 
our lectures, site walks, webinars, and 
community networking events.

FUNDRAISING EVENTS/
OPPORTUNITIES
�	Event Sponsorships: We welcome 

your sponsorship of our annual events, 
including our Winter Forum in 
February and our Retrofit Symposium 
in September.

�	Organization Sponsorships: Support 
our work by becoming a sponsor and 

joining the community of passive house 
and high-performance professionals 
in Maine.

�	Membership: Businesses and indi-
viduals can join the phME commu-
nity by becoming a member.

GIVING OPPORTUNITIES

Consider supporting our mission with 
a one-time or recurring donation! You 
can also be a loud and proud supporter 
of phME by purchasing an item from 
our phME Shop. We also love partnering 
with other groups/businesses in Maine 
for in-kind support.

To learn more about passivhausMAINE’s 
commitment to a low-carbon future or to 
join us as a member or sponsor, visit our 
website or contact our Program Director, 
Dori Lam at dori@passivhausmaine.org.

VOLUNTEER OPPORTUNITIES

Give the gift of your time by volunteer-
ing at one of our annual events, such as 
our Retrofit Symposium in September or 
our Winter Forum in February. We also 
need volunteers to assist us in managing 
our retail and exhibit space in Freeport.

 AT A GLANCE

Established: 2016 / Employees: 4 / 
Annual revenue: $780,717

TOP FUNDING SOURCES

  �57% Federal
  �21% Donations 

and events
  13% State of

     Maine
  �9% Private 

foundations

CONTACT

139 S. Freeport Road
Freeport, ME 04032
info@passivhausmaine.org
passivhausmaine.org 

  passivhausMAINE
  @passivhausmaine

AWARDS/ACCOLADES
• U.S. Department of Energy Building 
Technologies BuildingsUpgrade Prize, 
Phase I and II
• Maine Governor’s Energy Office Clean 
Energy Partnership, Rounds I and II
• North Atlantic Retrofit Initiative through 
the United Nations Environment 
Programme 
• Participation as a member of the 
Enniscorthy Forum 

MISSION STATEMENT

passivhausMAINE is a nonprofit 
organization committed to decreasing 
carbon in the built environment. phME 
supports high performance, building 
science based new construction, low 
carbon building materials and is 
committed to scalable retrofits across 
Maine.

SERVICE LOCATIONS

State of Maine

passivhausMAINE

BOARD OFFICERS
Austin Moore 
Vice Chair 
Superintendent, Zachau Construction

Sarah Coleman, Esq. 
Interim Treasurer 
Presiding Officer & Hearing Examiner, 
Public Utilities Commission Maine

Will Spurzem 
Secretary 
Founder & Principal, Boundary Works

George Cox 
retrofitMAINE Committee Chair 
Principal, Cornish River Properties

BOARD MEMBERS
Katrina Belle 
CEO & President, Maine Passive House

Heather Chandler 
Owner, The SunriseGuide

Erik Derecktor 
Derecktor Shipyards

Sarah Derecktor 
Architectural Designer, SMRT Architects & 
Engineers

Kai Fast 
Sustainability Specialist, Kaplan Thompson 
Architects

Elizabeth Jackson 
Executive Director, Institute for Quantitative 
Social Science

Naomi Beal 
Executive Director

Brad Richards 
Chair

Director of Project 
Management, 
Juniper Design + 
Build

mailto:dori@passivhausmaine.org
mailto:info@passivhausmaine.org


Maine’s resource for 
HIGHEST PERFORMANCE 

CONSTRUCTION and 
BUILDING DESIGN

passivhausmaine.org
139 S. Freeport Road

Freeport, ME 04032

(207) 710-9478

Visit our 
flagship location 
at 35B Main St, 

Freeport 
this fall!

https://www.passivhausmaine.org
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Planned Parenthood of 
Northern New England (PPNNE)

2026 GOALS
� ORGANIZATIONAL RESILIENCE​ - 

Ensure strong, sustainable future for 
PPNNE in the context of ongoing 
disruptions and fiscal challenges 
including threats of defunding.

� ACCESS TO CARE ​- Provide a full 
range of sexual and reproductive 
care, including contraception and 
vasectomy, abortion care, menopause 
services, testing and treatment, and 
preventative services.

�  TEAM WELL-BEING​ - Foster a 
culture of curiosity, inclusivity, and 
accountability.

� SEXUAL & REPRODUCTIVE 
FREEDOM​ - Execute a bold sexual 
and reproductive health agenda tailored 
to the unique attributes of our regions 
and communities through partnerships, 
advocacy, education, organizing, and 
supporter engagement.

FUNDRAISING EVENTS/
OPPORTUNITIES
Throughout the year, PPNNE partners 
with both individuals and businesses to 
raise funds in support of our ability to 
provide reproductive health care. These 
events include large galas, house parties, 
trivia nights, concerts, collaborations with 
breweries, and everything in between. 
Businesses and donors help by providing 
sponsorships, donating products, and 
gifting a percentage of revenue raised. 
We also encourage individual supporters 
to hold their own fundraisers and have 
seen events such as bake sales, yoga 
classes, dinner parties, and handmade 
items for sale. We welcome your ideas 
and collaboration!

GIVING OPPORTUNITIES
� Make a financial contribution at 

www.ppnne.org/donate 
� Join PPNNE’s Sustainer Program, a 

monthly giving program that provides 
a steady stream of income throughout 
the year.   

� Make a gift of stock or securities. 
�  Create your own fundraiser or 

benefit to support our work.
� Sponsor an event and affirm the 

importance of PPNNE’s services in 
your community. 

�  Include PPNNE in your will or 
estate plans.

VOLUNTEER OPPORTUNITIES
� Host our staff and volunteers at your 

business or sign up for a tabling shift.
� Hang a sign of support in your business 

or home window.
� Join our email list at www.ppnne.org 

to learn about volunteer opportunities 
in your local community. 

� Share your story about the importance 
of accessing sexual and reproductive 
health care services. Email supportus@
ppnne.org.    

Established: 1965 / Employees: 194 / 
Annual revenue: $23,850,694

TOP FUNDING SOURCES*

  �48% Philanthropic 
support/
fundraising

  �35% Patient/
insurance revenue

  14% Grants
  �3% Investment/misc. income

*FY24 data

CONTACT

443 Congress St.
Portland, ME 04101
(866) 476-1321
www.ppnne.org 

  @ppnnehealth 
  @ppnne

AWARDS/ACCOLADES

Winner of the 2021 and 2022 Press 
Ganey Guardian of Excellence Award in 
Patient Experience, ranking in the top 
5% out of more than 41,000 health care 
facilities; Rated a four-star organization 
by Charity Navigator, the highest possible 
rating an organization can achieve. 

MISSION STATEMENT

The mission of Planned Parenthood of 
Northern New England is to provide, 
promote, and protect access to 
reproductive health care and sexuality 
education so that all people can make 
voluntary choices about their 
reproductive and sexual health. 

SERVICE LOCATIONS

Fourteen health centers across Maine, 
New Hampshire, and Vermont, including 
four in Southern Maine; Telehealth 
services available to patients living 
anywhere in the region.

 AT A GLANCE

BOARD OFFICERS
Kristin Aiello 
Vice Chair 

Sara Gideon 
Secretary

Elizabeth Stedina 
Treasurer 

BOARD MEMBERS
Katherine Arthaud

Jessica Brumsted

Maulian Bryant

Megan Gean-Gendron

Rob Gips

Martha Hennessey

Matthew Houde

Jane McLaughlin

Nini Meyer

Kristina Powell

Allie Stickney

Lou Turner Zellner

Nicole Clegg 
President/CEO

Harry Chen, MD 
Board Chair

Below: A Planned Parenthood 
staff member and intern table at a 

community outreach event.

A Planned Parenthood patient and clinician discuss birth control options.

http://www.ppnne.org/donate
http://www.ppnne.org
http://www.ppnne.org
mailto:supportus@ppnne.org
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Riding To The Top (RTT) is looking 

towards the future with plans to grow our 
programming in order to accommodate 
more clients and reduce our Wait List. 
We are working on growth in each our 
programs including adaptive/therapeutic 
riding, carriage driving, equine assisted 
learning and therapy programs (PT, 
OT and the addition of mental health 
work). Our goal for the coming year 
includes providing 3,800 visits annually 
to children and adults with disabilities 
through an investment in our human 
resources (staff and volunteers), our 
equine resources (building our herd to 
accommodate growth) and the expansion 
of our existing facilities.

FUNDRAISING EVENTS/
OPPORTUNITIES

RTT’s largest fundraiser is the Triple 
B ~ Boots, Band & BBQ held each 
October, which raises critical funds for 
Rider Scholarships and our Horse Fund 
through a mission-based auction (and 
a great party). In addition to the lively 
auction, the Triple B offers opportunities 
for Business Sponsorships of the event. 
Sponsors receive exposure to thousands 
of RTT supporters through pre- and 
post-event promotions and during the 
night of the event.

RTT also has a number of smaller 
events which take place throughout 
the year. These smaller events include 
Ride-a-Thons, the Beach to Beacon 
Road Race, Giving Tuesday and a 
Wine Tasting. For more information 
visit ridingtothetop.org/events.

GIVING OPPORTUNITIES
Riding To The Top Therapeutic Rid-

ing Center is a private nonprofit 501(c)
(3) founded and built by generous vol-
unteers and donors. Our fees are kept as 
low as possible to provide access to the 
greatest number of clients. Gifts from 
individuals, corporations and founda-
tions support 70% of RTT’s annual 
operations. RTT receives no federal, 
state or municipal funds.

We welcome donations through various 
charitable giving vehicles. Whether a gift 
is made by cash, stock, through an IRA 
retirement plan, a Donor Advised Fund, 
a matching gift through an employer, 
or as a planned gift, all help to provide 
support for RTT’s clients, horses and 
programs. All donations are tax-deduct-
ible as allowed by state and federal law.

VOLUNTEER OPPORTUNITIES
Volunteers are the heart of Riding 

To The Top. On any given week, over 
60 volunteers are at the farm. Annually, 
volunteers contribute over 12,000 hours 
serving in a variety of capacities. While 
the majority of our volunteers assist in 
lessons, they also help with barn chores, 
facility maintenance, administrative tasks, 
events and committee work. Training 
is provided and no horse experience is 
required!

In addition to those who volunteer on 
a regular basis, RTT welcomes corpo-
rate work groups. These groups come for 
anywhere from a few hours to a full day 
of work and help us tackle some of our 
larger projects – fixing fencing, build-
ing trails, spring clean-up or helping to 
set up before (or “tear down” after) the 
Triple B! For more information visit 
ridingtothetop.org/volunteer.

Riding To The Top Therapeutic 
Riding Center

Established: 1993 / Employees: 6 / 
Annual revenue: $771,113

TOP FUNDING SOURCES

  32% Events 
  �18% Foundations
  �18% Program 

fees
  15% Private donor 

    gifts
  10% Restricted gifts
  5% Miscellaneous
  2% Corporate gifts

CONTACT
14 Lilac Drive
Windham, ME 04021
(207) 892-2813 
www.ridingtothetop.org  

  RidingToTheTop

  @ridingtothetop

AWARDS/ACCOLADES

• Professional Association of Therapeutic 
Horsemanship International Premier 
Accredited Center since 2000

• EQUUS Foundation Mentor Organization 
2025

• Candid Platinum Transparency 2025

MISSION STATEMENT
The mission of Riding To The Top 
Therapeutic Riding Center is enhancing 
health and wellness through equine-
assisted services. 

AREA SERVED
While the vast majority of our clients 
(and volunteers) come from Cumberland 
County, we have clients who travel from 
six counties in Maine.

 AT A GLANCE

Carrie Niederman 
Board President

Equine Veterinarian 
(Retired)

BOARD OFFICERS
Carter Loring-Lessard 
Board Vice President and Secretary 
Senior Cash Management Officer, Franklin 
Savings Bank

Michelle Lopes 
Board Treasurer 
Product Manager II, Loyalty and Retention, 
TD Bank

BOARD MEMBERS
Penny Judd 
Chief Financial Officer (Retired)

Terry Keough 
Human Resources Executive (Retired)

Carissa Robb 
Managing Partner, SolomonEdwards Group

Paul Rosenblum 
RTT Parent, Teacher (Retired)

Ryan Trerotola 
Director, Analytics, IDEXX Laboratories

RTT clients, volunteers, and horses enjoy 
the trails around the farm in nice weather!

Sarah Bronson
Executive Director

The Triple B ~ Boots, Band & BBQ is RTT’s biggest annual fundraiser, raising money for 
rider scholarships and horse care.

Volunteers are vital to 
the work done at RTT. 
In 2024, volunteers 
contributed nearly 
12,000 hours of 
time furthering RTT’s 
mission!

Thank you to Headlight Audio 
Visual, Inc. for Sponsoring this Ad

http://www.ridingtothetop.org
https://www.ridingtothetop.org/events
https://www.ridingtothetop.org/volunteer
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�	Invest in Our Workforce: The 

SeniorsPlus workforce is its greatest 
asset and its primary service delivery 
method. We strive to be a leader in 
the community-based organizations 
through pay, benefits and a supportive 
and growth-based environment.

�	Deliver Quality Programming: 
SeniorsPlus seeks to ensure that our 
services are delivered with integrity, 
relevance to meet needs, and that they 
undergo quality assurance review.

�	Outreach: SeniorsPlus is consistently 
seeking opportunities for growth and 
refinement of service activities to 
meet the needs of a growing diverse 
population and service environment.

�	Lewiston Campus Expansion: 
SeniorsPlus will consolidate its facilities 
to the main campus at Falcon Road 
through the acquisition of land and 
construction of a multipurpose building 
that will allow for expansion of the 
Nutrition Services kitchen/programs 
and the education/convening center.

�	Aging Awareness: SeniorsPlus is 
committed to being a leader in the 
anti-ageism movement in Maine. 
Ageism has no place in Maine and 
we will work to ensure it is addressed 
through public policy and influence

FUNDRAISING EVENTS/
OPPORTUNITIES

SeniorsPlus has a Fill the Plate 
Breakfast fundraiser in March to sup-
port Meals on Wheels. Sponsorship and 
attendance opportunities are available.

A Capital Campaign is underway to 
fund our new Encompass Education 
and Nutrition Center in Lewiston. 
SeniorsPlus is building for its future with 
The Encompass Center. As a site for a 
new Meals on Wheels kitchen, packing 
and distribution center, along with direct 
services, a hub for information, educa-
tion, and social connection, this $6.54 
million facility prepares SeniorsPlus to 
evolve alongside the needs of the older 
adults and adults with disabilities we 

proudly serve in Western Maine. We 
are $3.6 million toward our goal and are 
actively seeking donations and naming 
opportunities for the new center.

GIVING OPPORTUNITIES
Along with the opportunities listed 

above, SeniorsPlus conducts an annual 
appeal each fall. We also seek corporate 
donations to help us provide the local 
match required by our federal funding.

VOLUNTEER OPPORTUNITIES
There is a myriad of volunteer oppor-

tunities at SeniorsPlus. Whether it be 
an ongoing or one day experience, we 
welcome and embrace volunteerism. We 
have a need for volunteer kitchen assis-
tance, packing and meal delivery. We also 
use volunteers to host our social dining 
sites, provide administrative support, 
serve on our board and committees as 
well as assist with fundraising activities.

Betsy 
Sawyer-Manter

President and CEO

Dustin Ward
Chair
Racial Equity and 
Reconciliation 
Advocate, It Is Time, 
LLC

 AT A GLANCE

Established: 1972 / Employees: 92 / 
Annual revenue: $37,771,824

TOP FUNDING SOURCES

  47.28% MaineCare
  42.40% State of Maine
  7.58% Federal
  �2.74% Other

CONTACT
8 Falcon Road
Lewiston, ME 04240
Seniorsplus.org  

 www.facebook.com/SeniorsPlus

MISSION STATEMENT
The mission of SeniorsPlus is to enrich 
the lives of older people and adults with 
disabilities, their families and communi-
ties, and to support them to make 
informed choices. We envision a future 
where all older adults and individuals 
with disabilities are engaged and 
respected while living quality, indepen-
dent lives in the communities of their 
choice.

SERVICE LOCATIONS
SeniorsPlus is the designated Area 
Agency on Aging and the Aging & 
Disability Resource Center for 
Androscoggin, Franklin, and Oxford 
counties in Maine, covering 67 rural and 
urban communities.

SeniorsPlus
enc  mpass
education and nutrition center

We’re investing in the future ... you can join us!
• Make a gift today to bring this vision to life.

• Share the campaign with your network.
• Join us in building a stronger, healthier future.

Scan the QR code to give or learn more.

Expanded 
education center 
and programming

• Lifelong learning
and cognitive health

• Tech and financial skills
• Social connection and

increased activity

Fully equipped kitchen  
to support growing demand 

for Meals on Wheels
• Expanded kitchen and storage
• Packing and distribution area

• Dedicated break space
for volunteers

• Pet pantry for Pets on Wheels

Communal dining 
hall and community 

meeting space
• More community meals

to foster connection
• Gathering space for the

greater community
• Privacy pods

This is more than a building.
It’s an investment in health, opportunity, and hope. 

SeniorsPlus supports the lives of older people and adults with disabilities 
throughout Androscoggin, Franklin, and Oxford counties.  

Help us raise $6.5 million to meet our most immediate needs  
and respond to the challenges and opportunities of the future.

8 Falcon Road, Lewiston • 1-800-427-1241 • www.seniorsplus.org

BOARD OFFICERS
Don Berry 
Vice Chair 
Chair, Oxford County Democrats

Gary McGrane 
Secretary 
Retired

Marie Samson 
Treasurer 
Controller, Hebert Construction, LLC

BOARD MEMBERS
Roger Adams 
Account Executive, United Insurance

Nancy Allen 
Retired

Dorothy Berry 
Retired

Colleen Fournier 
Commercial Loan Officer, Androscoggin 
Bank

Roger Fuller 
Retired

Mohamed Mohamed 
Mental Health Case Manager and Elder 
Specialist, Bright Future Healthier You and 
Immigrant Resource Center of Maine

Roland Morin 
Retired

Shawn Wright 
Financial Advisor, Investment Concepts

http://www.facebook.com/SeniorsPlus
https://www.seniorsplus.org
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• Make a gift today to bring this vision to life.

• Share the campaign with your network.
• Join us in building a stronger, healthier future.

Scan the QR code to give or learn more.
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• Packing and distribution area

• Dedicated break space
for volunteers

• Pet pantry for Pets on Wheels

Communal dining 
hall and community 

meeting space
• More community meals

to foster connection
• Gathering space for the

greater community
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This is more than a building.
It’s an investment in health, opportunity, and hope. 

SeniorsPlus supports the lives of older people and adults with disabilities 
throughout Androscoggin, Franklin, and Oxford counties.  

Help us raise $6.5 million to meet our most immediate needs  
and respond to the challenges and opportunities of the future.

8 Falcon Road, Lewiston • 1-800-427-1241 • www.seniorsplus.org

http://www.seniorsplus.org
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Shalom House, Inc.
2026 GOALS

Shalom House is a leader in providing 
a wide array of support services and 
affordable housing options for people 
living with severe mental illness such 
as schizophrenia, depression, and post-
traumatic stress disorder. Shalom House 
provides a flexible continuum of care that 
meets people at their level of need and 
helps them to maintain their highest 
level of independence.

Shalom House assists people in moving 
away from dependence on the mental 
health system and toward community-
based services and natural supports. Our 
overall goal is to help people with mental 
illness break through the barriers that 
make it difficult to recover from their 
illnesses. We accomplish this by: 

�  Providing the tools and support 
necessary for our clients to meet 
their needs so that they may focus 
on their recovery.

� Providing high quality, affordable, and 
stable housing coupled with quality 
mental health services.

� Amplify the voices of the mentally ill 
in the state of Maine so that policy 
makers’ choices are based on information 
rather than stereotypes.

FUNDRAISING EVENTS/
OPPORTUNITIES

We welcome the community to keep 
an eye on our social media pages and 
our website to see all upcoming events! 
There are also opportunities to collect 
in-kind donations of non-perishable 
foods, clothing, and hygiene products 
to benefit those we serve. If you are 
interested in supporting our work, please 
reach out to Emily Mitchell at Emily.
Mitchell@ShalomHouseInc.org.

GIVING OPPORTUNITIES
Shalom House welcomes financial 

contributions from individuals and 
organizations who wish to support 
those we serve. Contributions can be 
designated to a program or made without 
a designation.

� Annual Appeal
	 This direct mail and online appeal 

supports all programs administered 

by Shalom House. Contributing to 
the Annual Appeal allows donors to 
play a major role in providing those 
with mental illness with tools and 
opportunities to enhance their lives 
and regain their independence.

� Workplace Giving and 
    Matching Gifts
     Businesses can participate in nonprofit 

campaigns and matching programs 
to benefit Shalom House.

� Art Cards 
     By purchasing greeting cards featuring 

selected works from various Shalom 
House artists, donors can support the 
intersection of art and mental health. 
All proceeds benefit the Art Program, 
https://www.shalomhouseinc.org/shop/

� In Kind Donations
    We are always accepting donations for 

our clients. Check out our wish list 
here: https://a.co/aOaobtN

VOLUNTEER OPPORTUNITIES
The best way to support Shalom House 

as a volunteer is to join our Board of 
Directors! Our board is comprised of 
dedicated community members who are 
passionate about supporting those living 
with mental illness. We encourage anyone 
with interest in supporting our work to 
reach out to Emily Mitchell, Development 
and Communications Manager at Emily.
Mitchell@ShalomHouseInc.org.

BOARD OFFICERS
Holly Burbank 
Vice President 
BangorHousing

James Ascanio 
Treasurer 
Managing Principal, McLeod Ascanio

Kelly Webber 
Assistant Treasurer 
Local Business Owner

Richard Fischer 
Secretary 
Retired, Mental Health Professional

BOARD MEMBERS
Shawn Baldwin, Senior Consultant, BCM 
Advisory Group

Aaron Bilodeau, COO, Northeast 
Residential Services

Brian Kilgallen, Development Officer, 
Community Housing of Maine

Susan Lichtman Maataoui, Ph.D, 
Geriatric Psychologist, VA Maine

Tessa Metcalfe, Senior Property Manager, 
Avesta Housing

Haley Pogachefsky, Occupational 
Therapist, Hummingbird OT

Gary Rogers, Community Member

Mike Sprague, Director of Asset 
Management, Evernorth

Jennifer Yahr, Psychotherapist, APRN, CSJD

Mary Haynes-Rodgers 
Executive Director

Mark Adelson 
President, Retired, 
Portland Housing 
Authority

Established: 1972 / Employees: 238/ 
Annual revenue: $38,588,135 

TOP FUNDING SOURCES

  �59.2% Department of Housing and 
Urban Development 

  �39.8% MaineCare
  �1% Grants

CONTACT

106 Gilman St.,
Portland, ME 04102
(207) 874-1080
www.shalomhouseinc.org 

 @SHIPortlandME
 @ShalomHouseMaine

AWARDS/ACCOLADES
In 2025, Shalom House was the recipient 
of a multi-year grant from the Onion 
Foundation to support the Shalom House 
Art Program, and a one-year grant from 
the John T. Gorman Foundation to support 
the Shalom House Basic Needs Fund.

MISSION STATEMENT

Shalom House offers hope for adults 
living with severe mental illness by 
providing an array of community-based 
mental health services and a choice of 
quality housing that help people lead 
stable and fulfilling lives in the 
community..

SERVICE LOCATIONS

Shalom House owns and operates 27 
properties that offer a safe, affordable 
home for those living with mental illness 
in Cumberland and York counties.

 AT A GLANCE

(top) Jill, Director of Housing & 
Development, and Karissa, Training 
Coordinator, unpacking donations from 
Stroudwater Food Pantry for our clients!

(left) Our subsidies team visiting Maine 
Wildlife Park as a team enhancement 
activity! Can you spot the team member 
they Photoshopped in?

mailto:Emily.Mitchell@ShalomHouseInc.org
https://www.shalomhouseinc.org/shop/
https://a.co/aOaobtN
mailto:Emily.Mitchell@ShalomHouseInc.org
http://www.shalomhouseinc.org


content_id:138551394

Shalom House has been opening doors since 1972.
We began as a halfway house for adults living with 
severe mental illness in Portland. This home helped 
form a groundbreaking model that laid the foundation 
for the services we offer today.

Our mission remains strong. We provide a range of 
housing options and mental health services that help 
people build stability, connection, and lead fulfilling 
lives.

Shalom House offers a choice of affordable and safe housing options 
ranging from group living and supported housing, to independent 
apartments. We also administer housing subsidies to individuals who 
qualify.

We offer community-based mental health services to help our clients 
gain the skills and confidence they need to achieve their own goals and to 
successfully reintegrate into the community.

Lastly, the Shalom House Art Program provides a safe, supportive 
environment where artists can freely explore and express ideas, learn new 
skills and discover their strengths and abilities.  

Shalom House, Inc.
Portland ME 04102

(207)874-1080
www.shalomhouseinc.org

http://www.shalomhouseinc.org
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2026 GOALS
� Open a new regional Peer Center in 

Brunswick

� Open a new substance use IOP in 
Brunswick

� Open new mobile crisis field offices 
in Oxford and Franklin counties 

� Fundraise for and rehab an existing 
8,000 square-foot building on our 
Saco campus to create Maine’s first 
Psychiatric Residential Treatment 
Facility  

FUNDRAISING EVENTS/
OPPORTUNITIES

Sweetser holds both large-impact 
events and community-based events with 
our corporate partners and supporters 
to fuel our mission including:

� Jack Chevrolet Golf Classic: a popu-
lar charity tournament held each year 
at Dunegrass in Old Orchard Beach

� Auction & Gala: our largest annual 
fundraising event held in September at 
Brick South on Thompson’s Point with 
live music, hors d’oeuvres, hundreds 
of silent and live auction items to 
bid on, and hosted by News Center 
Maine’s Lee Goldberg

� Smiles for Sweetser Comedy Show: 
a night of laughs with regional come-
dians at the Italian Heritage Center 
with our friends at Binnie Media

� Benefit Concerts: talented local 
musicians support our mission with 
performances at venues like Vinegar 
Hill

� Spring Into Hope Maine Fashion 
Show: highlights the creative arts while 
reducing mental health stigma with 
our friends at WMTW Channel 8. 

GIVING OPPORTUNITIES
In addition to event sponsorships, you 

can help bring Maine children home 
and give Maine families hope. 

Sweetser is constructing Maine’s first 
psychiatric residential treatment facility 
in Saco. Such a program doesn’t exist in 
Maine. Currently, over 70 youth are sent 
out of state to expensive care as far away 
as Oklahoma, away from their natural 
supports like family and friends. In 
addition, Maine’s most at-risk youth are 
languishing in ERs because of a lack of 
therapeutic space and treatment options.

Together we can develop a solution.
You have an opportunity to be part of this 
great project as a corporate or individual 
Partner in Hope. Every child deserves 
access to treatment, support, and hope.

FMI contact our Development Director, 
Jodie Hansen, at (207) 294-4476 or 
jhansen@sweetser.org. Give hope today.

VOLUNTEER OPPORTUNITIES
Last year, over 900 volunteer hours were 
completed by our corporate and civic 
group partners. Volunteers enhance the 
quality of life for the Maine children and 
families we serve at our various campuses.
If you’re looking for ways to have a greater 
impact, you can become a Corporator, 
join our Development Committee or 
event-specific committees, or serve on 
our Board of Directors. Your contribution 
will be vital in helping us fight mental 
health stigma and increase access to 
treatment.

Sweetser

BOARD OFFICERS
James A. Nylund 
Vice Chair 
Partner/Vice President, GoodNylund-
Wealth Management of Steward Partners

William J. Zafirson 
Treasurer 
Senior Vice President, Chief Lending 
Officer, Bellwether Community Credit Union

Michele C. Del Tergo 
Secretary 
Portfolio Manager, Bangor Savings Bank

BOARD MEMBERS
Craig Alie 
Retired (Chief Revenue Officer, 
Computershare)

Anna-Marie DiPasquale 
Retired (Social Worker, Concord High 
School)

Diane H. Donaldson 
Senior Vice President, Commercial Banking 
Team Lender, Bangor Savings Bank

Michelle R. LaChapelle 
Director of Engineering; Product, Strategy, 
& Compliance, Liberty Mutual

Jay McCreight 
Retired (Maine Legislature)

Steve McGrath 
Retired (CFO, H.A. Mapes Inc.)

Gregory R. Prince 
Retired (Account Manager, Franklin 
Printing)

Brynn Riley 
Clinical Quality Director, Anthem Blue 
Cross Blue Shield

Dr. Margaret A. Shepp 
Retired (Physician)

Ludmila Tutunaru 
Retired (CFO, Volunteers of America NNE)

Jayne Van Bramer 
President & CEO

Jessica A. Demers 
Chair

Lawyer

Established: 1828 / Employees: 560 / 
Annual revenue: $53,300,000

TOP FUNDING SOURCES

  62% MaineCare
  �17% Grant funding
  �9% State 

agencies and local 
school districts

  �8% Private insurance 
and self-pay 

  �2% Fundraising
  �1% Endowment return earmarked for 

operations
  �1% Other 

CONTACT

50 Moody St.,
Saco, ME 04072
www.Sweetser.org 

  SweetserMentalHealth 
 @SweetserMaine 
  SweetserMentalHealth
  sweetser

AWARDS/ACCOLADES

Sweetser’s President & CEO, Jayne Van 
Bramer, made the Top Women Leaders of 
2025 list by Women We Admire; 
Sweetser’s Chief HR Officer, Holly Hall, 
was awarded the 2025 PDS Vista 
Leadership Award; Sweetser’s Chief 
Communications Officer, Justin Chenette, 
was named to Mainebiz’s 40 Under 40 
list and the University of Maine at 
Augusta awarded him a Distinguished 
Alumni Award

MISSION STATEMENT

Sweetser envisions a world where mental 
health stigma is eliminated and access 
to treatment and recovery is possible for 
all. Sweetser is a behavioral health 
nonprofit that provides evidence-based 
treatment, support and hope through a 
statewide network of community-based 
mental health, recovery, and educational 
services, serving over 12,000 Maine 
children, adults, and families.

SERVICE LOCATIONS

Walk-in Hope & Healing Centers in 
Brunswick, Sanford, and Lewiston along 
with statewide coverage of various 
programs and services.

 AT A GLANCE

Bath-Brunswick Regional Chamber ribbon cutting of our full-service pharmacy at our Brunswick 
Hope & Healing Center

mailto:jhansen@sweetser.org
http://www.Sweetser.org


Bring Maine kids HOME.  Give Maine families HOPE.

BECOME A PARTNER IN HOPE

giving@sweetser.org - Sweetser.org/Donate

Support construction of Maine's 1st Psychiatric Residential Treatment Facility for 
our most at-risk youth in need of higher level care, support, & HOPE. 

Kids should not languish in ERs or be sent out of state due to a lack of programs.

*COMING IN 2026 TO SACO WITH YOUR HELP*
Renderings by SMRT

mailto:giving@sweetser.org
https://www.sweetser.org/donate


VOL. XXX I  NO. XX I I104 GIV ING GUIDE 2025 –2026

NONPROFIT  PROFILE

2026 GOALS
In 2025-26, The Third Place will:

�	Identify key corporate partners in each 
of our five advisory regions to support 
community-driven recruitment and 
retention of BIPOC professionals 
across sectors.

�	Improve collaboration between 
BIPOC-led outdoor, health care 
and wellness initiatives to expand 
impact, streamline services, reduce 
duplication of efforts and identify 
business development opportunities.

�	Expand consulting services to deliver 
sector-specific, community-informed 
workforce inclusion strategies that 
address recruitment, retention, and 
equity.

�	Diversify revenue by scaling earned-
income opportunities through train-
ing, ERG support, and consulting 
services for Maine-based employers.

�	Hire a Program Director to manage 
SHIFTMaine sector network priorities 
and steward strategic partnerships 
across health, education, business, 
and the environment.

These goals will deepen our impact, 
strengthen Maine’s cultural infrastruc-
ture, and position The Third Place as a 
trusted resource for inclusive talent devel-
opment, equity-centered collaboration, 
and cross-sector innovation.

FUNDRAISING EVENTS/
OPPORTUNITIES

The Third Place raises funds to sup-
port racial equity through community 
connection, cultural infrastructure, and 
workforce inclusion. Businesses and 
donors can contribute by sponsoring 
high-impact events and sector initia-
tives that promote visibility, leadership, 
and belonging for Maine’s BIPOC 
communities.

�	Sponsor regional cross-sector net-
working events that connect BIPOC 
professionals, employers, and com-
munity leaders across Maine.

�	Sponsor one of our 11 sector orga-
nizing groups, including Banking & 
Business Services, ECO-BIPOC, 
STEM, Arts & Culture, Education 
(K-12 and Collegiate), Health care 
& Wellness, Nonprofit Leadership, 
Entrepreneurship, Media & Com-
munications, and Real Estate & 
Trades.

�	Sponsor flagship events and programs 
like the Black Women’s Leadership 
Alliance, Annual Juneteenth Celebra-
tion, and Maine Black Excellence 
Awards – each offering visibility, 
engagement, and community impact.

�	Invest in our upcoming BIPOC 

Sector Summit, a new convening to 
evaluate sector-specific challenges 
and priorities for Maine’s BIPOC 
communities.

GIVING OPPORTUNITIES
We welcome businesses and other 

institutions to become a Commu-
nity Impact Partner for 2026 with a 
yearly leadership gift of $7,500+ to invest 
in long-term infrastructure, staffing, and 
operations. Partners receive opportuni-
ties to table at two networking events 
per year, inclusion of logo and link in 
nine e-newsletters to 1,200+ BIPOC 
college students, entrepreneurs, and 
professionals across Maine. Mutually 
tailored benefits are available to higher 
levels of giving.

Individual donations are always wel-
come year-round and can be provided 
through our website or directly at https://
givebutter.com/thirdoperating.

VOLUNTEER OPPORTUNITIES
�	Share your expertise by volunteer-

ing as a guest speaker or workshop 
facilitator at a SHIFTMaine sector 
meetup.

�	Serve as a strategy advisor for one of 
our regional or sector-based networks 
to help guide programming and 
partnerships.

�	Connect BIPOC employees or 
colleagues to The Third Place’s 
professional and cultural networks 
for mentorship and engagement.

�	Support events and convenings 
through volunteer roles in planning, 
outreach, and day-of logistics.

�	Offer pro bono services in areas 
like marketing, HR, legal, or 
business development to strengthen 
organizational capacity.

�	Host a COMPASS or SHIF T 
networking event at your business 
or institution.

Adilah Muhammad

Founder & Executive 
Director

Florence Edwards, 
DDS
Board Chairperson
Dentist, Restorative 
and Aesthetic 
Dental Associates

 AT A GLANCE

Established: 2017 Inc.   
Employees: 1 Full Time/ 4 Volunteer Staff
Annual revenue: $174, 687

TOP FUNDING SOURCES

  69% Foundations
  14% Corporate 

    business
  7% State 

    government
  �6% Consulting 

services
  �4% Individual contributions

CONTACT
47 Portland St., Suite 2
Portland, ME 04101
(207) 387-1932
www.thethirdplace.me  

  @thirdplacemaine
  thirdplaceportland
  the-third-place-inc-maine  

AWARDS/ACCOLADES
The Third Place was awarded the 2024 
Catalyst Award from the Portland 
Regional Chamber of Commerce for 
advancing equity in the Greater Portland 
business community through connec-
tions and relationship building.

MISSION STATEMENT
The Third Place is a cross-sector network 
that connects Maine’s Black profession-
als, students, and entrepreneurs to 
career, social, and economic 
opportunities.  

SERVICE LOCATIONS
The Third Place hosts events across the 
state. However, our focus is concentrated 
in five regions: Lewiston/Auburn, Greater 
Portland, Augusta/Waterville, Biddeford/
Saco and Bangor/Orono.

The Third Place Inc.

BOARD OFFICERS
Kevin Loney 
Treasurer 
Assistant Athletic Director for Facilities and 
Event Management, Bowdoin College

Edward Obare 
Secretary 
Senior Research Scientist, IDEXX

BOARD AND REGIONAL 
ADVISORS
Faith Douglas 
Board Director, Talent Acquisition Partner, 
Redwood Materials

Eisha Khan 
Program Manager, MaineHealth

Khadija Elbarkoui 
Founder/Owner, Coelle Travel

Aziza Perkins 
Real Estate Agent, Elevate Maine Realty

Raphael Okutoro 
Program Coordinator, University of Maine

https://givebutter.com/thirdoperating
https://givebutter.com/thirdoperating
http://www.thethirdplace.me


In today’s competitive
landscape, Maine businesses
can’t afford to overlook the role 
of community in attracting,
retaining, and sustaining talent. The
Third Place serves to meet that
need.

As a Black-led networking hub, we provide the professional and
social infrastructure that strengthens Maine’s workforce and
business ecosystem.  For corporations, that means:

A Stronger Workforce

The Third Place helps
diverse professionals feel
rooted and connected in
Maine, giving businesses
an edge in recruitment
and retention.

A Thriving Business
Ecosystem
By elevating BIPOC-
owned businesses and
entrepreneurs, we expand
opportunities for
collaboration and growth
across all sectors.

A Reputation for Leadership

Companies that engage
with The Third Place
demonstrate authentic
commitment to equity,
inclusion, and community
impact- values that
resonate with today’s
employee’s, customers, and
partners. Learn more at www.thethirdplace.me

Where Business and
Community Meet

http://www.thethirdplace.me
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2026 GOALS
In 2025, United Way of Kennebec 

Valley (UWKV) funded 62 nonprofit 
and school-based programs through-
out the 29 towns of Kennebec County 
— helping 34,291 people access health 
care, education and financial security. 
In total, UWKV provides support for 
1 in 4 local people.

UWKV continues to focus on ALICE: 
our community members who are 
Asset Limited, Income Constrained, 
Employed. ALICE represents 40% of 
Maine households who are below the 
ALICE Threshold for cost of living — 
earning above the federal poverty level 

but still unable to afford life’s basics like 
housing, childcare, food, transportation, 
and health care. ALICE households 
and households in poverty are forced 
to make tough choices every day, such 
as deciding between fixing their car or 
paying for groceries. These choices have 
long-term consequences for their fami-
lies and communities alike.

ALICE is our “why” at UWKV. When 
ALICE struggles, we all feel it. And 
when ALICE thrives, we all do better. 
Help us make ALICE UNIGNORABLE.

FUNDRAISING EVENTS/
OPPORTUNITIES

Our primary fundraising begins in 
the fall through our annual campaign, 
which supports UWKV’s community 
impact agenda across Kennebec County. 
Businesses can get involved through 
workplace campaigns, corporate gifts, 
or sponsoring key events.

A highlight of the season is our 
Campaign Kickoff Breakfast in 
September, which brings together over 
300 business and community leaders to 
celebrate early campaign success, recognize 
top supporters, and rally momentum for 
the months ahead.

In October, the Impact2032 Summit 
convenes change-makers, elected offi-
cials, and nonprofit partners to focus on 
bold, long-term solutions for improving 
health, education, and financial stability 
in the region.

Together, these events spark collaboration 
and inspire action that fuels year-round 
impact.

GIVING OPPORTUNITIES
UWKV supports local health and 

human service programs focused on 
prevention, wellness, early education, 

and economic well-being. Businesses 
can make a lasting impact by partnering 
with us through workplace campaigns, 
corporate giving, the 365 Small Business 
Circle, or sponsoring UWKV events 
and initiatives. One such initiative is 
Impact2032, a bold, community-driven 
movement to improve health, education, 
and financial security across Kennebec 
Valley by the year 2032. This collaborative 
effort engages cross-sector partners to 
identify shared goals and implement 
long-term solutions. 

Research shows that corporate 
community involvement not only boosts 
job satisfaction, but also helps attract, 
engage, and retain high-performing 
employees.

To learn more or support, visit uwkv.
org/donate.

VOLUNTEER OPPORTUNITIES
UWKV provides the VolunteerME 

Kennebec Valley portal to connect local 
volunteers with nonprofits across central 
Maine. Whether you have a little time, a 
lot of time, or simply a passion for helping 
others, there is a volunteer opportunity 
waiting for you! In addition to exploring 
ongoing opportunities through the portal, 
you can also get involved directly with 
UWKV. Join our Board of Directors 
or one of our crucial committees to 
help guide our mission and investment 
decisions. You can also volunteer for 
special events like Day of Caring, where 
thousands of people unite for youth-
focused days of service or support one-
time community projects and outreach 
activities throughout the year.

To explore opportunities and start 
making a difference, visit uwkv.org/
volunteer. To find your local United Way, 
visit unitedwaysofmaine.org.

United Way of Kennebec Valley

Real members of the ALICE community in Kennebec County photographed for the 2025 UNIGNORABLE campaign.

Established: 1955 / Employees: 6 / 
Annual revenue: $1,738,990

TOP FUNDING SOURCES

  78% Individual 
     Contributions

  �21% Corporate
  1% Foundations

CONTACT

121 Commercial St.,
Augusta, ME 04330
(207) 626-3400
uwkv.org 

  UnitedWayKV 

  unitedwaykv 
  unitedwaykv

MISSION STATEMENT

United Way of Kennebec Valley unites 
people and resources to improve lives in 
our community.

SERVICE LOCATIONS

Kennebec County

 AT A GLANCE

BOARD OFFICERS
Corey Vose 
Board Vice-Chair, Co-Chair Community 
Investments, Vice President of Operations, 
Performance FoodService – NorthCenter

Cheryl Flewelling 
Treasurer, Financial Advisor, Raymond 
James Financial Services

Matthew Newell 
Co-Chair Community Investments, 
Manager, Customer Service Applications, 
Avangrid/Central Maine Power

Rebecca Tibbetts 
Vice Chair Human Resources, Associate 
Broker, Coldwell Banker Plourde Real 
Estate

Jared & Vivian Mills 
Campaign Chairs

BOARD MEMBERS
Nona Boyink, Community Volunteer

Samantha Burdick, Director of 
Communications, Maine Education 
Association

Amanda Cooley, Senior Vice President 
& Chief Marketing and Communications 
Officer, Kennebec Savings Bank

Stephen Cooper, Controller, Team EJP

Nate Curtis, Manager, Gagnon Dental

Rene Davis, Director of Student 
Engagement and Support, Kents Hill 
School

Katie Doherty, President & CEO, Kennebec 
Valley Chamber of Commerce

Mary Grace Morris, HR Supervisor, NRF 
Distributors

Mark O’Brien, Community Volunteer

Mike Santo, CPA, Partner, Wipfli LLP

Chris Voynik, Realtor, Listings Direct

Martha Wentworth, CL Producer, Allen 
Insurance & Financial

Courtney Yeager 
President & CEO

Kerry Smart 
Board Chair

Director of 
Development, Travis 
Mills Foundation
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https://www.uwkv.org
https://www.uwkv.org/donate
https://www.uwkv.org/volunteer
https://www.unitedwaysofmaine.org
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2026 GOALS
ORGANIZATIONAL STEWARDSHIP
Financial Sustainability
�	Maintain operational stability and 

work toward financial sustainability
�	Establish an endowment

Capacity Building
�	Increase operational and program 

capacity via staff enhancement 

PRODUCTION ENHANCEMENT
Technology
�	Upgrade stage lighting capabilities
�	Find ways to monetize the theatre 

during non-performance hours

Facility
�	Repair/replace HVAC system

COMMUNITY ENGAGEMENT
Active Participation
�	Expand our volunteer network with 

active outreach, learning, recognition, 
and reward

�	Strengthen relationships with 
schools, municipalities, businesses, 
and nonprofits

Creative Development – Artistic and 
Educational Advancement
�	Expand InterACT to reach more 

classrooms in RSU 40 and AOS 93
�	Develop and deliver a one-week 

program ClassACT integrated with 
classroom curricula

�	Provide additional opportunities for 
adult learners to explore their creative 
potential including pre-stage, on-stage, 
and back-stage 

FUNDRAISING EVENTS/
OPPORTUNITIES
�	Business Sponsorships: Sponsor 

a single event, a series or program, a 
building project, or support us as a 
Spotlight Sponsor all year long and 
get multiple exposures to thousands 
of arts-loving Midcoasters, plus free 
or discounted tickets for your staff 

and customers. Available for every 
budget.

�	Membership Campaign: Runs 
annually from June 1, offering benefits 
like free passes, early ticket access, 
discounts, Waldo merchandise, and 
more.

�	Be the Light Campaign: A series 
of Friendraiser house parties and a 
Backstage Pass event that includes a 
theatre tour, live music, silent auction, 
food and libations to raise $65,000 to 
replace the ancient, wasteful and very 
hot incandescent lighting instruments 
for our stage with LEDs.

�	Annual Appeal: Now seeking $50,000 
in matching grant(s) for the 2025 
Appeal.

GIVING OPPORTUNITIES
Median household income in Waldo-

boro is 10% less than the Maine average. 
In Waldoboro, 63% of students qualify as 
economically disadvantaged, and seniors 
represent 29% of the total population.

We offer classroom-based theater 
education programs and field trips free of 
charge to area schools, as well as sliding-
scale payments to all of our in-house 
education programs for youth and adults 
to ensure access across all demographics. 
We apply for many grants each year 
to fund our educational programs and 
to support general operations, but the 
competition is increasingly fierce, and 
we’re behind our projections.

We urgently seek business sponsorships 
to meet the growing demand for in-school 
theater education programs. We also 

The Waldo Theatre

Established: 2017 / Employees: 5  
Annual revenue: $592,467

TOP FUNDING SOURCES

  58% Program service and rental 
revenue (ticket sales, 
class fees, rental 
fees, food & 
beverage)

  �38% Direct public 
support (grants, 
individual donations, memberships, 
business sponsorships) 

  3% Other types (fundraising events, 
     gallery art sales)

  1% Investments (interest, CDs)

CONTACT
The Waldo Theatre
PO Box 587
916 Main St., Waldoboro, Maine 04572
(207) 975-6490
thewaldotheatre.org  

  @thewaldotheatre
  @thewaldotheatre.bsky.social   

AWARDS/ACCOLADES
Maine’s Lincoln County Regional 
Planning Commission recognized The 
Waldo Theatre with a Community 
Development Award in 2023 for historic 
preservation and community building.

MISSION STATEMENT
The Waldo Theatre uses the power of the 
arts to entertain, engage, and celebrate 
community in Midcoast Maine all year 
long. Through accessible performances 
and classes including live music, theatre, 
comedy, and film, The Waldo seeks to 
enhance the quality of life for all the 
region’s residents, regardless of means. 

AREA SERVED
We serve over 50 communities 
throughout Lincoln, Knox, Sagadahoc 
and Waldo counties and beyond.

 AT A GLANCE

Kimberly Sampson

Board President

Director, Little 
House School

BOARD OFFICERS
Michael Amico 
Board Vice President 
Researcher and Performer

Chris Davis 
Board Treasurer 
Executive Director, Maine Aquaculture 
Innovation Center

Maia Zewart 
Board Secretary 
Editor, Lincoln County News

BOARD MEMBERS
Barbara Boardman 
Architect and Landscape Designer

Rebecca Cooney 
Artist, Writer

Maya Crosby 
Director of Applied Learning, Lincoln 
Academy

Susan Kellam 
Author

Susan Hodder
Executive Director

accept in-kind donations of goods and 
services for general operations.

VOLUNTEER OPPORTUNITIES
New volunteers are always welcome. 

We depend on volunteers primarily to 
serve as ushers, sell concessions, or staff 
the box office at each event, and with 
roughly 100 events per year, that means we 
need a lot of you! We also need volunteers 
to pitch in on a day of landscaping or a 
building project. Getting your staff to 
volunteer as a group is a great way to 
build camaraderie and have fun while 
giving back. Visit our website or call 
the theatre to inquire about volunteer 
opportunities.

mailto:@thewaldotheatre.bsky.social
https://www.thewaldotheatre.org


MU ICS

 -  USING THE POWER OF THE ARTS TO ENTERTAIN, ENGAGE, AND CELEBRATE COMMUNITY -

 THEWALDOTHEATRE.ORG 916 MAIN STREET  |  WALDOBORO, ME

For complete event
schedule & Tickets:

FI ML ED CATU ION TH ATE RE
Through accessible and dynamic arts and educational programming, the Waldo seeks to

enhance the quality of life for all the region’s residents, regardless of means. As this
beautifully restored historic landmark approaches its 90th birthday, we are proud to have

sparked an economic renaissance in greater Waldoboro and will continue to steward The
Waldo as an accessible, sustainable, community-centered asset.

https://www.thewaldotheatre.org
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2026 GOALS
This year, Wayfinder will serve 75 Maine 

youth who need a second chance at high 
school graduation. More than half of 
our students have experienced food and 
housing insecurity and approximately 30% 
are young parents. All have struggled in 
traditional school settings. 

Wayfinder students receive individualized 
strengths-based instruction in their own 
homes as they work toward the completion 
of 24 core requirements in academics, 
parenting and practical life skills. Our 
graduates consistently report increased 
confidence, community connection, 
life skills, job skills and work-readiness. 

Our goals for the coming year include:
1. To serve at least 75 Maine youth who 

need a second chance at high school 
graduation.

2. To ensure our students graduate 
with the confidence, community 
connection, practical life skills, job 
skills and work-readiness they need to 
find post-secondary success in Maine.

3. To ensure all students have access to 
arts education, outdoor education 
and career exploration opportunities.

FUNDRAISING EVENTS/
OPPORTUNITIES

Wayfinder is looking forward to hosting 
several events this school year, including 
our Fall Open House on Oct. 22, 2025 
at our Camden campus and 
our popular Finding Our Way 
live storytelling event on May 
1, 2026 at the Camden Opera 
House. Wayfinder events pro-
vide extensive opportunities for 
business and donor support; 
joining our events host com-
mittee; advertising in an events 
program; or making in-kind 
donations. More information 

about sponsorship opportunities and 
benefits may be found at www.wayfind-
erschools.org.

GIVING OPPORTUNITIES
Every donation made to Wayfinder 

Schools helps ensure Maine youth are 
able to graduate from high school and 
find post-secondary success in their 
Maine communities. Many of our 
graduates are the first in their families to 
complete high school. Most stay here in 
Maine to work and raise their families. 
A gift to Wayfinder helps strengthen 
Maine families and communities for 
generations to come. 

You can support Wayfinder Schools by 
making a donation by check or online; 
attending or sponsoring an event; or 
making a gift in honor of a student, 
graduate, teacher, friend, or loved one.

VOLUNTEER OPPORTUNITIES
Wayfinder is fortunate to have a 

dedicated team of community partners 
and volunteers who help ensure success for 
our students and our school. We can’t do 
this important work without them! This 
year’s volunteer opportunities include:
1. leading a workshop;
2. serving as an advisor on a graduation 

project; and
3. joining our fundraising and events 

planning committee!

Wayfinder Schools

BOARD OFFICERS
Charrisse Kaplan 
Board Co-Vice Chair 
Managing Partner, Family-Owned 
Commercial Real Estate 

Jim Butler  
Board Co-Vice Chair 
Retired Human Resources Director 

David Vickrey  
Board Treasurer  
Managing Principal, Seabridge Advisors

Wendelanne Augunas 
Board Secretary  
Integrated Health Clinician, Pen Bay 
Medical Center 

BOARD MEMBERS
Barbara Johnson, Casco Bay Long Island 
Administrator and Operations Coordinator, 
Long Island School

Julia Johnston, Durham 
Retired Teacher & Architect

Greg Marley, Rockland 
Retired Behavioral Health Clinician

Rose Piscuskas, Cumberland 
Maine Families Home Visitor/The 
Opportunity Alliance 

Frank Trocco, Freedom 
Associate Professor Emeritus, retired

Andrea Vassallo 
Executive Director

Jerry McQueeney
Board Chair 
President, Boost 
Employee Benefits 
Corp. 

Established: 1910 / Employees: 10.5 / 
Annual revenue: $960,697

TOP FUNDING SOURCES

  �47% Grants, donations and 
fundraising

  �33% Investment 
income

  20% Program   
    income

CONTACT

79 Washington St.
Camden, ME 04843
207-236-3000
www.wayfinderschools.org 

  facebook.com/wayfinderschools/ 
  instagram.com/

wayfinder_schools/

AWARDS/ACCOLADES

In recent years, Wayfinder has been 
recognized by Bangor Savings Bank, 
Machias Savings Bank, the Sun Journal, 
the Camden Rotary Club, West Bay 
Rotary Club, Maine Women’s Giving Tree, 
100 Men Who Care of Southern Maine, 
the Maine Marathon, and Rethinking 
Responsive Education Ventures in 
collaboration with the Maine Department 
of Education, among others. 

MISSION STATEMENT

Wayfinder is an alternative high school 
serving Maine youth who need a second 
chance at graduation. Our mission is to 
provide students with the experience 
necessary to discover their strengths and 
skills, connect with their families, 
practice personal responsibility, 
contribute to their communities, and 
earn a high school diploma.  

SERVICE LOCATIONS

Wayfinder serves students in 
Androscoggin, Cumberland, Hancock, 
Knox, Lincoln, Sagadahoc, Waldo, 
Washington and York counties. Our main 
campus is in Camden.

 AT A GLANCE

http://www.wayfinderschools.org
http://www.wayfinderschools.org


“Wayfinder offered self-directed learning, which helped a lot. The real-world projects and community
engagement made education feel relevant. This experience gave me valuable skills and my teacher made
me believe in my ability to make a meaningful impact on the world.”-Amelia A., Class of 2025

In Their Own Words

 “My Wayfinder experience has really been nothing but positive
in every way. I didn't think I would ever graduate before this,
and this program has changed my entire perspective of academics
and more.”-Ayden G., Class of 2025

“This school gave me a chance to focus on myself, to grow and
learn independently with caring people around for support. I
was able to develop hope.”-Hayley H., Class of 2025

“Wayfinder gave me a fresh start, and it helped me
find my strength again and believe in my future.” 
-Liam O., Class of 2025

“I’m still finding out how strong I really am, but I know without
Wayfinder I might have never found my voice."-Jaimy S., Class of 2025

A PATH FORWARD FOR MAINE YOUTH

For more information about Wayfinder Schools, or to learn how you
can make a gift in honor of our next graduating class, visit our website at

www.wayfinderschools.org or scan the QR Code on this page. 
We appreciate your support!

http://www.wayfinderschools.org
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2026 GOALS
Our goals for the upcoming fiscal year 
include thoughtful and strategic growth 
of many core programs, including 
our children’s services and adult case 
management. Our unique remote 
technology program, which provides 
in-home sensors, camera and assistive 
technology, continues to grow as we 
expand the populations we serve to 
include older adults and those with 
brain injury. In addition, we anticipate 
revenue growth across the organization 
as we leverage our resources to provide 
quality, person-centered services across 
a wider swath of southern Maine. As 
always, Waypoint’s goals include greater 
efficiency, excellence in care, and a 
satisfied, well-compensated workforce. 
 
FUNDRAISING EVENTS/
OPPORTUNITIES
� Waypoint’s Music Fest is our 

foremost fundraising event. In 
June 2026, we’ll continue our 
live music event, centered on our 
beautiful waterfront and featuring 

food trucks, a beer garden and 
great vibes. This important 
fundraiser benefits Waypoint 
Maine’s services, including Fraser 
Ford School and Children’s and 
Adult services. 

� Every September Waypoint Maine 
hosts its annual Golf Tournament. 
In 2026, we’ll host our 15th annual 
tournament to support Waypoint 
Maine’s athletes at the Maine 
Special Olympics. 

  
Funding ensures that children and adults 
with intellectual disabilities continue to 
thrive, and financial support provides 
increased access to community activities 
which promote health, fitness, and overall 
wellbeing.  

GIVING OPPORTUNITIES
Bequests and Donations 
• Giving can be easily directed toward a 
donor’s particular area of interest. 

Annual Fund Drive
• Launches in October each fall and 
benefits all of Waypoint Maine’s programs.

Event Sponsorships
• Businesses and individuals can sponsor 
and make contributions to any and all 
events.

Online
• Supporters can donate by credit 
card or PayPal directly online at www.
waypointmaine.org.

By check
Make your check payable to:   
Waypoint Maine, Inc.   
5 Dunaway Drive,
Sanford, ME  04073

In-kind
• Donations of goods or services, 
recreational or other equipment are 
gratefully accepted.

Waypoint Maine, Inc.

Providing support and connection—Direct Support Professional with a member

BOARD OFFICERS
Jessie L. Krall, Esq. 
Vice President 
Attorney at Law, the Law Office of Jessie 
L. Krall

Anthony Cataldi 
Treasurer 
Chief Operating Officer, Partners Bank

Mary Frances Frank 
Secretary 
Active Community Member

BOARD MEMBERS
Dr. Don Burgess  

Bobbi Coffin

Willie Dumont   

Hans Olsen   

Jennifer Putnam 
Executive Director

Dennis Byrd 
Board President 
Chief Operating 
Officer, Kennebunk 
Savings

Established: 1966 / Employees: 270 / 
Annual revenue: $22,229,235

TOP FUNDING SOURCES

  �78% Government fee for service
  12% Fees
  3% Miscellaneous
  3%  Federal or 

    state grants
  �3% Interest
  �1% Donations

CONTACT

5 Dunaway Drive
Sanford, ME 04073
(207) 324-7955
www.waypointmaine.org 

  www.facebook.com/waypointmaine 
  www.instagram.com/waypointmaine

MISSION STATEMENT

Waypoint Maine is a nonprofit organiza-
tion with a mission to support and 
empower children and adults with 
intellectual and other disabilities to reach 
their full potential.

SERVICE LOCATIONS

Waypoint Maine serves children and 
adults throughout York and Cumberland 
counties.

 AT A GLANCE

Our Special Olympians and dedicated staff at the Spring Games for Special Olympics
A student and teacher engaging in an 
activity at our Fraser Ford School

VOLUNTEER OPPORTUNITIES
Annually, our volunteers log hundreds 
of hours maintaining Waypoint Maine’s 
campus, which includes handicapped-
accessible trails, a historic waterfront 
area and playgrounds at our Fraser Ford 
School. Numerous volunteers, many 
through area businesses seeking to 
give back, lend their time to weed, rake 
and mulch to help maintain our trails 
and grounds. Contact us at connect@
waypointmaine.org to check out our 
volunteering opportunities. 

http://www.waypointmaine.org
http://www.waypointmaine.org
http://www.facebook.com/waypointmaine
http://www.instagram.com/waypointmaine
mailto:connect@waypointmaine.org


Pre K - Grade 5 Special Purpose School

Residential Services

Case Management

Adult Day Programs

Shared Living Programs

Remote Supports

Pre K - Grade 5, therapeutic special purpose education
for children with autism and other disabilities. 

Homes for adults with intellectual disabilities, helping them to live 
happy, fulfilling lives as independently as possible. 

Coordinated care for children and adults, tailored
to specific needs.

Promoting independence through therapeutic activities,
life skills training, and community integration.

Matching people with homes to share with individuals
who have intellectual disabilities.

Members may choose to be safely supported
remotely in their home.

207-324-7955

waypointmaine.org

5 Dunaway Dr., Sanford, ME 04073

Waypoint Maine 
 supports and empowers
children and adults with

intellectual and other
disabilities to reach their 

fullest potential. 

https://www.waypointmaine.org
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2026 GOALS
In 2025 and 2026, WinterKids aims 

to deepen children’s engagement in 
outdoor winter experiences across all 
16 counties in Maine, with a focus on 
under-resourced communities that face 
barriers to outdoor play. Our primary 
goals include increasing participation in 
our core programs: the Winter Games, 
Learn Outside Guide, Snowshoe and 
Story Walk, and Passport. To do this, 
we will expand outreach in Western 
and Northern Maine by partnering 
with local schools, recreation depart-
ments, and community organizations, 
and by training more educators to use 
our resources confidently.

We also plan to grow our Snowflake 
Club monthly giving program by 100 
members, building the financial sustain-
ability needed to support our program 
expansion. Together, these goals reflect 
our commitment to equitable access to 
outdoor learning and play, supporting 
the health and well-being of Maine chil-
dren while building a strong, connected 
community of families, educators, and 
supporters statewide.

FUNDRAISING EVENTS/
OPPORTUNITIES

WinterKids’ signature fundraising 

event, Downhill 24, is a round-the-
clock celebration of winter, wellness, 
and community. Held each February 
at Sugarloaf, this 24-hour team ski, 
skin, and snowboard challenge brings 
together hundreds of participants and 
supporters to raise critical funds that get 
Maine kids outside, active, and thriving 
in the winter.

Businesses and foundations can amplify 
their support by becoming WinterKids 
Community Partners. Aligned with 
our mission and values, Community 
Partners receive year-round recogni-
tion and engagement opportunities at 
high-visibility events including Wel-
come to Winter, the Winter Games, 
and Downhill 24.

To cap off the season, WinterKids will 
host a special partner panel and celebra-
tion in the Freeport region, recognizing 
25 years of building resilient, healthy 
Maine kids through outdoor learning 
and play. It’s a chance to connect, reflect, 
and look ahead together.

Community Partners don’t just spon-
sor events; they help shape the future 
of outdoor education and wellness for 
thousands of children across Maine; 
building joy, growth, and resilience in 
our kids and creating a healthier and 
more active Maine, one winter outing 
at a time.

GIVING OPPORTUNITIES
At WinterKids, we believe every child 

deserves the chance to build healthy, active 
habits through outdoor play, especially 
in winter. There are two powerful ways 
to support this mission. First, by joining 
our Snowflake Club, you can make a 
monthly gift that provides steady, reli-
able funding. Monthly donors help us 
reach more kids, more consistently, with 

deeper, year-round engagement. It’s an 
easy, meaningful way to make a big dif-
ference over time.

Second, businesses and foundations 
can become Community Partners. 
Powering general support that allows 
us to scale our programs across all 16 
counties in Maine. These partnerships 
help remove barriers to access, increase 
our educational reach, and build lasting 
habits in the next generation.

Whether you’re an individual or a busi-
ness, your support fuels a healthier, more 
active future for Maine kids. Together, 
we’re getting kids outside, moving, learn-
ing, and exploring one community, and 
one joyful winter day at a time.

VOLUNTEER OPPORTUNITIES
Businesses and individuals can donate 

their time to WinterKids by volunteering 
to prepare materials for events including 
the Winter Games, Welcome to Winter 
and D24, offering pro bono services, or 
applying to be an ambassador. We also 
welcome skilled support in areas like 
photography or design. Reach out to us 
and we’ll help find the right fit!

Courtney Holub

Executive Director

Chad Creelman
President
Head, Sales 
Excellence, WEX

 AT A GLANCE

Established: 2000 / Employees: 6 / 
Annual revenue: $1,020,750.68

TOP FUNDING SOURCES

  88% Private Donors
  6% Program 

Income
  5% Corporate 

Partners
  �1% Foundations

CONTACT
506 Main St., Suite 10
Westbrook, ME 04092
(207) 871-5700
winterkids.org

  www.facebook.com/winterkids 
  @winterkidsmaine

MISSION STATEMENT
WinterKids helps children develop 
healthy lifelong habits through education 
and fun, outdoor winter activity.

SERVICE LOCATIONS
WinterKids serves communities across 
all 16 counties in Maine, reaching rural, 
suburban, and urban towns from Fort 
Kent to Kittery.

WinterKids

Give the gift of winter!

Snowflakes Are Free.
Access Should Be Too.

Maine’s winters offer endless potential for learning, movement,
exploration, and wonder - but not every child is included. Your
monthly gift of $25 creates lasting support, providing kids with
consistent, joyful opportunities to learn and play outside.

Your donation makes winter a season of wellness, belonging,
and  fun for children across Maine. WinterKids.org/Donate.

Downhill 24 Sugarloaf Ski Club

BOARD OFFICERS
Chad Creelman 
President 
Head, Sales Excellence, WEX

Jillian Rich 
Vice President

Justin Brewer 
Treasurer 
Performance Director, CRH Americas 
Materials, Inc

Parker Swenson  
Past President 
Project Manager, Operations, Diversified 
Communications

Courtney Holub 
Secretary 
Executive Director, WinterKids

Dirk Gowens 
Ex-Officio 
Executive Director, Ski Maine

BOARD MEMBERS
Abe Furth  
Owner, Orono Brewing Co. & Wild Maine 
Seltzer 

Jessica Gagne  
Morning News Anchor, WMTW 

John Giffune  
Partner, Verill Dana, LLP 

Marnie Grumbach  
Founder and Director of Strategy, Fluent 
IMC 

Joe Lajoie  
Vice President, Lajoie Bros. Inc. 

Peter Lowell  
Financial Advisor, Edward Jones 

Kristen Mazoki, DO  
Psychiatrist, Franklin Memorial Hospital 

Brent Vanni  
Product Developer, L.L.Bean 

Brean Witmer  
Director of Research and Evaluation, Great 
Schools Partnership

http://www.facebook.com/winterkids
https://www.winterkids.org


Give the gift of winter!

Snowflakes Are Free.
Access Should Be Too.

Maine’s winters offer endless potential for learning, movement,
exploration, and wonder - but not every child is included. Your
monthly gift of $25 creates lasting support, providing kids with
consistent, joyful opportunities to learn and play outside.

Your donation makes winter a season of wellness, belonging,
and  fun for children across Maine. WinterKids.org/Donate.

https://www.WinterKids.org/donate
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2026 GOALS
The goal each year is to expand the 

reach of the mission in more communities 
across the state and country. In doing so, 
more servicemembers will be remembered 
and honored with the placement of a 
veteran’s wreath and we help teach the 
public through sharing stories of service.

FUNDRAISING EVENTS/
OPPORTUNITIES

National Wreaths Across America 
Day is a national event, that will be 
held this year on Dec. 13 at more than 
5,000 participating locations across 
the country. This event gathers more 
than four million volunteers, a third 
of whom are children, to pause, place 
wreaths and say the names of over 3 
million servicemembers laid to rest.

Currently, WAA has over 7,000 
registered Sponsorship Groups 
nationwide. Each one is raising 
awareness and wreath sponsorships 
for local or national cemeteries. These 
groups host events all throughout the 
year. To learn about events in your 
community, we encourage you to 
identify a couple of groups near you 
that you want to support through our 
website. You can search for by zip 
code, city/town or name of group.

GIVING OPPORTUNITIES
�	Sponsoring wreaths: Every $17 

sponsorship received places a veteran’s 
wreath on the headstone of U.S. 
servicemember. It also supports 
WAA’s year-round free programs.

�	Corporate Support: There are many 
ways for companies to join the mission. 
From wreath sponsorships to in-kind 

support for events and volunteerism, 
WAA offers a customizable public 
engagement opportunity for your 
employees, customers and community.

�	Join the Honor Fleet: Hundreds 
of professional drivers and trucking 
companies help move the mission 
each year. Thanks to these professional 
drivers, delivering veterans’ wreaths 
across the nation is possible.

�	Support Programs: National Wreaths 
Across America Day is a national 
event, but the mission to Remember, 
Honor and Teach is a yearlong one 
that offers several impactful programs 
such as the TEACH Program offer-
ing FREE curriculum for youth of 
all ages.

VOLUNTEER OPPORTUNITIES
�	Add a New Location: Volunteer to 

coordinate a wreath-laying ceremony 
at a cemetery or veteran’s memorial 
in your community. Determine if 
this location is already participating 
by checking our website. We have 
resources to help you plan your 
ceremony!

�	Start a Sponsorship Group: Your 
civic, nonprofit, school, sports or 
other group can help raise wreath 
sponsorships for any participating 
cemetery. A portion of the funds can 
be returned to you to help your group. 
We offer resources and assistance to 
ensure your success.

�	Volunteer to place wreaths on 
a veteran’s grave at any of our more 
than 5,000 participating locations. 
Involve your friends and family to 
honor our service men, women and 
families.

BOARD OFFICERS
Michael Edgecomb, Vice Chairman, Time 
Warner Cable (retired), Veteran

David “Mel” Russen, Treasurer, President 
and CEO of Mar-Jel Remodeling Inc., 
Veteran

Renee Worcester, Secretary, WAA 
Director of Development and Partnerships 
(volunteer)

BOARD MEMBERS
Karen Diefendorf, Army Chaplain (retired)

Kevin Haley, Gold Star Brother, Portland 
Police Officer (retired)

Lorna Harris, Gold Star Mother, President 
American Gold Star Mothers, Inc., Maine 
Chapter

Col. Daniel M. Leclair, Commander, 
Northeast Region Civil Air Patrol (retired), 
Veteran

Randy Lewer, Imagery Analyst, 
Department of Defense with the National 
Geospatial Agency, Veteran

Nathan Lewis, Senior Director of Risk 
Management for Transportation, Tyson 
Foods Inc.

Jenny Lovering, General Manager, 
Transportation, Walmart

Daniel Patrick Mead, Senior Estimator, 
Sorensen Gross, Veteran

Graig Morin, Owner and President, Brown 
Dog Carriers, LLC.

Debbie Ruane Sparks, Executive Director, 
National Motor Freight Traffic Association

Col. Ron Sailor, Chief of Staff, Maine Air 
National Guard (retired), Veteran

Patrick Simmons, Senior Vice President of 
Transportation, Tyson Foods Inc., Veteran

Dr. Pamela W. Slaven-Lee, Provost and 
Vice President of Academic Affairs, 
Marymount University

Sarah Worcester, WAA Director of 
Transportation (volunteer)

Karen Worcester
Executive Director 
(volunteer)

 AT A GLANCE

Established: 2007 / Employees: 67 / 
Annual revenue: $37,980,702

TOP FUNDING SOURCES

  68% Individual 
     sponsorships

  19% Corporate 
     support

  �13% Foundation 
grants/other

CONTACT

4 Point St.,
Columbia Falls, ME 04623
(877) 385-9504
www.wreathsacrossamerica.org  

 WAAHQ
 WreathsRadio  
 @wreathsacross
 @wreathsacross
 @WreathsAcross
 wreaths-across-america
 WreathsAcrossAmerica 

AWARDS/ACCOLADES
Executive Director Karen Worcester 
received the 2025 Colonel Roger H.C. 
Donlon Patriot Award, presented by the 
Association of the U.S. Army’s (AUSA) 
Greater Kansas City Chapter. She 
accepted this award on behalf of 
Wreaths Across America’s volunteers. 
Additionally, Wreaths Across America 
received the 2024-2025 Public 
Spirit Award from the American Legion 
Auxiliary.

MISSION STATEMENT
The yearlong mission of Wreaths Across 
America is to REMEMBER the fallen, 
HONOR those who serve and TEACH the 
next generation the value of freedom. 
Our servicemembers sacrifice daily, 
leaving empty seats at home for those 
serving and those lost. Wreaths Across 
America’s year-round mission to 
Remember, Honor, Teach ensures 
veterans and families are never 
forgotten, far beyond one December day.

SERVICE LOCATIONS
WAA is a national nonprofit, with more 
than 5,000 participating locations 
across the country. Currently, there are 
73 registered participating locations 
where ceremonies are held in Maine and 
more than 60 sponsorship groups 
supporting these local efforts in all 
counties.

Wreaths Across America

Remember   ★    Honor   ★   Teach

www.wreathsacrossamerica.org

Join Us in Honoring Our Veterans on 
National Wreaths Across America Day.

Saturday, December 13, 2025
Each December, our yearlong mission to Remember, Honor and Teach, 

is in part carried out by coordinating wreath-laying ceremonies at Arlington National Cemetery, 
as well as at more than 5,000 participating locations in all 50 states and abroad.

It is never too soon to get involved. Volunteers and sponsorships are needed each year to reach 
the goal of remembering as many veterans as possible, and in doing so honoring their families, 

and teaching about local veterans and military families in communities across the country.

To learn more about how to get involved in the mission, 
please visit www.wreathsacrossamerica.org

CFC #66860

A Y EAR LONG MISSION.

SCAN TO SPONSOR A
VETERANS WREATH
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Wayne Hanson
Chairman of the 
Board (volunteer), 
Vietnam Veteran
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TOP 100 NONPROFITS

Northern Light Blue Hill Hospital Brewer $44,874,396

Alpha One South Portland $43,381,793

Woodfords Family Service Westbrook $43,349,013

Northern Light Home Care & Hospice Brewer $40,890,271

Wreaths Across America Columbia Falls $40,195,678

Thomas College Waterville $39,971,757

Shalom House Inc. Portland $37,936,364

Healthreach Community Health Centers Waterville $37,789,853

Lunder Foundation Portland $37,546,954

MCD Global Health Hallowell $37,224,819

Opportunity Alliance South Portland $36,544,941

Catholic Charities Maine Portland $36,480,634

SeniorsPlus Lewiston $34,810,543

Katahdin Valley Health Center Patten $34,203,366

Thornton Academy Saco $33,117,795

Millinocket Regional Hospital Millinocket $32,190,675

John Marin Foundation Jonesport $30,984,735

Community Health & Counseling Services Bangor $30,731,498

Housing Initiatives of New England Corp. Scarborough $30,556,443

Bigelow Laboratory for Ocean Sciences East Boothbay $30,523,194

Community Concepts Inc. Lewiston $30,059,786

Maine College of Art and Design Portland $29,795,926

College of the Atlantic Bar Harbor $29,623,992

Waynflete School Portland $29,462,350

York County Community Action Corp. Sanford $29,123,569

Maine Life Care Retirement Community Inc. Scarborough $28,863,046

Lifeflight of Maine LLC Bangor $28,301,551

Preble Street Portland $27,544,230

Pines Health Services Caribou $27,416,284

Calais Community Hospital Calais $27,373,260

TD Charitable Foundation Portland $27,336,700

Creative Works Westbrook $27,043,795

Maine Coast Heritage Trust Topsham $26,628,849

MaineHealth Care at Home Saco $26,121,208

MaineHealth Services Portland $26,094,398

Berwick Academy South Berwick $26,057,137

Aroostook Mental Health Services Inc. Presque Isle $25,945,203

Kents Hill School Kents Hill $25,378,213

Onpoint Health Data Portland $25,371,480

Maine Public Broadcasting Corp. Lewiston $24,565,098

New Communities Inc. Westbrook $24,043,494

Penobscot Valley Hospital Lincoln $23,640,176

Fryeburg Academy Fryeburg $23,433,031

Northern Light C.A. Dean Hospital Brewer $23,352,358

Portland Community Health Center Portland $23,079,285

Coastal Enterprises Inc. Brunswick $22,641,314

Hospice of Southern Maine Scarborough $22,537,304

Waypoint Maine Inc. Sanford $22,493,790

Maine Technology Institute Portland $22,492,763

Aroostook County Action Program Inc. Presque Isle $22,356,636

Top 100 nonprofits in Maine
Maine 501(c)3 and 501(c)4 nonprofits ranked by annual revenue

C O M P I L E D  B Y  H E I D E  M A R T I NC O M P I L E D  B Y  H E I D E  M A R T I N

Organization City Total Revenue

MaineHealth Portland $3,690,471,384

Northern Light Eastern Maine Medical Center Brewer $1,150,909,228

MaineGeneral Health and affliliates Augusta $694,714,841

Martin's Point Generations Advantage Inc. Portland $658,574,306

Jackson Laboratory Bar Harbor $572,803,655

Martin's Point Health Care Inc. Portland $545,592,486

Central Maine Medical Center Lewiston $513,393,508

Northern Light Health System Brewer $395,735,251

Bowdoin College Brunswick $355,248,000

University of New England Biddeford $303,386,239

Northern Light Mercy Hospital Portland $288,567,239

Colby College Waterville $287,466,000

St. Mary's Regional Medical Center Lewiston $237,955,693

York Hospital York $210,360,941

St. Joseph Hospital Bangor $208,368,962

Bates College Lewiston $192,073,209

CIEE Inc. South Portland $187,692,000

Northern Light AR Gould Hospital Brewer $177,549,980

Redington-Fairview General Hospital Skowhegan $158,945,613

New England Life Care Inc. Scarborough $130,371,244

Northern Light Maine Coast Hospital Brewer $118,951,465

Mount Desert Island Hospital Bar Harbor $114,669,555

Harold Alfond Foundation Portland $110,997,249

Penobscot Community Health Center Bangor $108,787,013

Maine Community Foundation Ellsworth $108,670,378

NorDx Scarborough $107,306,495

Good Shepherd Food Bank Auburn $99,656,038

Maine Guaranteed Access Reinsurance Assoc. Portland $94,901,712

Spurwink Portland $89,987,806

Maine Veterans' Homes Augusta $89,462,623

Goodwill Industries of Northern New England Gorham $88,405,115

Husson University Bangor $81,957,246

John F. Murphy Homes Inc. Auburn $78,868,628

Unity Environmental University New 
Gloucester

$78,824,720

Penquis Cap Inc. Bangor $73,415,413

Bridgton Hospital Bridgton $70,381,096

Northern Light Acadia Hospital Brewer $70,043,746

Northern Light Mayo Hospital Brewer $69,268,645

Northern Maine Medical Center Fort Kent $68,670,882

Central Maine Healthcare Corp. Lewiston $66,481,490

University of Maine Foundation Orono $64,724,867

Down East Community Hospital Machias $62,258,449

Northern Light Sebasticook Valley Hospital Brewer $62,003,610

Rumford Hospital Rumford $60,269,642

Androscoggin Home Health Services Inc. Lewiston $56,039,732

Saint Joseph's College Standish $54,372,801

Houlton Regional Hospital Houlton $51,220,118

Sweetser Saco $50,198,492

Kennebec Valley Community Action Program Waterville $46,655,834

Kennebec Valley Mental Health Center Waterville $44,979,489

Organization City Total Revenue

SOURCE: GuideStar by Candid as of July 28, 2025.
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For companies in Maine or who are looking to 
relocate or expand into Maine, the Fact Book is a 
great resource on Maine market statistics and facts. 

The 2025 Mainebiz Fact Book includes:

  A list of municipal, state, and federal financing 
and incentive programs for businesses

  Data on Maine’s workforce

  An overview of Maine’s infrastructure on how 
businesses can get their products to market

  Stories of innovation and R&D

  Info about the factors that make the quality of 
life here in Maine so desirable

  Lists of business resources

  Interviews with Maine CEOs about why they 
choose to do business in Maine

  Listings of facilities to help guide companies 
who host business meetings and events
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and Guide For Doing 
Business in Maine
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Maine’s nonprofits: an alphabetical directory
Maine 501(c)3 and 501(c)4 nonprofits with annual revenues of $1 million or more
C O M P I L E D  B Y  H E I D E  M A R T I NC O M P I L E D  B Y  H E I D E  M A R T I N

Organization City Total Revenue

211 Maine Inc. Portland $1,700,537

317 Main St. Community Center Inc. Yarmouth $2,158,459

3I Housing of Maine Topsham $4,640,804

4-H Clubs & affiliates Orono $1,188,701

7 Lakes Alliance Belgrade Lakes $1,641,621

Abbe Museum Bar Harbor $1,458,755

Acadia Academy Lewiston $3,569,960

Acadia Center Rockport $3,441,672

Adoptive and Foster Families of Maine Inc. Bangor $1,746,253

Affinity Portland $1,598,484

Agawam Council Falmouth $2,706,351

Albert B. Glickman Family Foundation Portland $1,355,067

Alfond Scholarship Foundation Portland $7,161,628

Alfond Youth & Community Center Waterville $3,466,129

Alpha One South Portland $43,381,793

Alternative Health Services Bangor $4,013,462

Alternative Services Northeast Inc. Auburn $10,831,627

Ambulance Service Inc. Fort Kent $1,081,828

American Civil Liberties Union of Maine Foundation Portland $3,363,228

American Schools Abroad Inc. Portland $13,047,243

Amicus Bangor $4,798,678

Androscoggin Head Start and Child Care Lewiston $5,938,480

Androscoggin Home Health Services Inc. Lewiston $56,039,732

Androscoggin Valley Council of Governments Auburn $5,547,766

Animal Refuge League of Greater Portland Westbrook $8,130,019

Animal Welfare Society Inc. West Kennebunk $4,909,060

Anson Madison Starks Ambulance Madison $1,228,020

Archive Sustaining Foundation Biddeford $1,008,472

Area Interfaith Outreach Rockland $1,122,868

Area IV Mental Health Services Coalition Lewiston $2,896,751

Ark Pope Memorial Animal Shelter Cherryfield $1,802,052

Aroostook Area Agency on Aging Inc. Presque Isle $4,674,584

Aroostook County Action Program Inc. Presque Isle $22,356,636

Aroostook Dental Clinic Presque Isle $1,130,619

Aroostook Home Health Services Caribou $5,703,741

Aroostook Mental Health Services Inc. Presque Isle $25,945,203

Aroostook Regional Transportation System Presque Isle $2,360,457

Ashwood Waldorf School Rockport $1,226,815

Association of State Wetland Managers Portland $1,080,109

Atlantic Academy Rockport $1,662,429

Atlantic Salmon Federation Inc. Calais $10,301,297

Auburn Public Library Auburn $1,649,348

Aucocisco School Cape Elizabeth $1,435,716

Augusta Food Bank Augusta $2,302,198

Augusta Regional Church Housing Corp. Beta Augusta $1,241,674

Aurelien and Clotilde Saindon Chasse Charitable Trust Bangor $2,283,366

Avesta Housing Development Corp. Portland $10,774,074

Avesta Housing Management Corp. Portland $10,605,403

Bangor Area Homeless Shelter Bangor $1,257,721

Bangor Housing Development Corp. Bangor $3,558,806

Bangor Humane Society Bangor $2,099,590

Bangor Nursing & Rehabilitation Center Bangor $7,816,778

Bangor Public Library Bangor $2,809,449

Bangor Symphony Orchestra Bangor $1,247,353

Bartlett Woods Inc. Rockland $2,728,291

Bates College Lewiston $192,073,209

Bath Housing Development Corp. Bath $3,223,929

Baxter Academies of Maine Portland $4,691,265

Baxter Park Wilderness Fund Trust Harpswell $1,047,520

Bay Chamber Concerts Inc. Rockport $3,060,558

Bay School Blue Hill $1,726,025

Belfast Area Child Care Services Waldo $1,100,923

Berwick Academy South Berwick $26,057,137

Better World Libraries Biddeford $17,169,623

Bigelow Laboratory for Ocean Sciences East Boothbay $30,523,194

BigRock Mars Hill $1,137,573

Bill and Joan Alfond Family Foundation Portland $5,096,551

Biodiversity Research Institute Gorham $8,199,685

Birch Bay Retirement Village Bar Harbor $6,428,231

Birch Rock Camp Waterford $1,376,195

Black Mountain of Maine Rumford $1,230,202

Blue Hill Heritage Trust Blue Hill $2,650,069

Blue Hill Public Library Blue Hill $1,073,983

Boothbay Harbor Waterfront Preservation Boothbay Hbr $1,336,464

Boothbay Railway Village Boothbay $1,020,284

Boothbay Region Ambulance Service Boothbay $1,889,648

Boothbay Region Land Trust Boothbay Harbor $1,843,654

Boothbay Regional Development Corp. Portland $1,706,815

Bowdoin College Brunswick $355,248,000

Bowdoin International Music Festival Brunwsick $3,129,719

Boy Scouts of America - Katahdin Area Bangor $1,197,608

Boy Scouts of America - Pine Tree Council Raymond $1,128,483

Boys & Girls Club - Kennebec Valley Gardiner $3,806,077

Boys & Girls Club - Southern Maine Portland $2,720,811

Boys & Girls Club - Waterville Area Waterville $2,999,415

Bread of Life Ministries Inc. Augusta $2,206,340

Breakwater Learning Portland $5,564,974

Brick Store Museum Inc. Kennebunk $1,067,544

Bridgton Academy North Bridgton $10,286,617

Bridgton Hospital Bridgton $70,381,096

Brixham Montessori Friends School York $1,136,389

Brunswick Public Library Assoc. Brunswick $2,735,955

Brunswick-Topsham Land Trust Brunswick $2,759,685

Bucksport Regional Health Center Bucksport $12,455,204

Cabin Foundation Cape Elizabeth $1,719,893

CAFE Inc. Westbrook $3,448,823

NONPROFIT  D IRECTORY

Organization City Total Revenue
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Calais Community Hospital Calais $27,373,260

Camp Beech Cliff Mount Desert $1,788,500

Camp Newfound Owatonna Corp. Harrison $4,100,243

Camp O-At-Ka Inc. Sebago $1,043,531

Camp Sunshine at Sebago Lake Inc. Casco $5,136,535

Caring Families Inc. Livermore Falls $5,065,487

Caring Unlimited Corp. Sanford $2,835,101

Carrabassett Valley Academy Carrabassett Valley $6,315,083

Casa Inc. Westbrook $15,330,516

Catherine Morrill Day Nursery Portland $1,498,807

Catholic Charities Maine Portland $36,480,634

Catholic Foundation of Maine Portland $3,417,375

Cedars Nursing Care Center Portland $14,483,227

Center for Furniture Craftsmanship Rockport $1,944,643

Center for Grieving Children Portland $1,513,322

Center for Health Policy Development Portland $12,003,709

Center for Regional Prosperity Portland $2,835,597

Center for Teaching And Learning Edgecomb $1,143,485

Center for Wildlife Cape Neddick $1,362,272

Central Aroostook Assoc. Presque Isle $8,823,965

Central Lincoln County Ambulance Service Damariscotta $2,279,255

Central Maine Community Health Corp. Lewiston $1,097,265

Central Maine Healthcare Corp. Lewiston $66,481,490

Central Maine Medical Center Lewiston $513,393,508

NONPROFIT  D IRECTORY

CONTINUED ON FOLLOWING PAGE »

Banking on a brighter 
      future for everyone

Locations Throughout Northern New England
bangor.com  |  1.877.226.4671  |  Member FDIC

“Bangor Savings Bank’s investment in 
our community and genuine care for our 
success has made all the difference.”

Emily Flinkstrom, Executive Director 
Fair Tide & Mainspring | Kittery, ME

Grant recipient of The Bangor Savings 
Bank Foundation

Organization City Total Revenue

Chapman House Auburn $1,712,738

Chebeague Transportation Co. Chebeague Is $1,812,838

Chewonki Foundation Inc. Wiscasset $10,791,457

Children's Center Portland $1,867,138

Children's Center Early Intervention & Family Support Augusta $5,125,080

Children's House Montessori School Camden $2,782,260

Children's Museum & Theatre of Maine Portland $3,294,822

Children's Odyssey Falmouth $2,477,892

Chop Point Inc. Woolwich $1,144,670

Cianbro Charitable Foundation Pittsfield $1,254,900

CIEE Inc. South Portland $187,692,000

Climate Initiative Cape Porpoise $2,852,103

Club Sebago Assoc. Casco $1,174,948

Coastal Counties Workforce Inc. Brunswick $5,146,303

Coastal Enterprises Inc. Brunswick $22,641,314

Coastal Kids Preschool Damariscotta $1,400,667

Coastal Maine Botanical Gardens Inc. Boothbay $12,789,794

Coastal Mountains Land Trust Camden $1,961,224

Coastal Opportunities Camden $6,816,788

Coastal Rivers Conservation Trust Damariscotta $4,522,268

Colby College Waterville $287,466,000

College of the Atlantic Bar Harbor $29,623,992

Organization City Total Revenue

https://www.bangor.com
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Maine’s nonprofits: an alphabetical directory

Common Dreams Inc. Portland $1,175,308

Commonsense Housing Inc. Eddington $3,360,036

Commonspace Portland $3,574,384

Community Care Bangor $10,049,263

Community Clinical Services Inc. Lewiston $15,454,935

Community Concepts Development Corp. Lewiston $2,144,906

Community Concepts Finance Corp. Lewiston $2,055,844

Community Concepts Inc. Lewiston $30,059,786

Community Dental Portland $7,239,928

Community Health & Counseling Services Bangor $30,731,498

Community Health & Nursing Services Brunswick $10,972,049

Community Housing of Maine Inc. Portland $14,574,617

Community Living Assoc. Houlton $10,082,085

Community Regional Charter School Skowhegan $5,523,646

Connections for Kids S Portland $6,478,415

Connections Telehealth Consortium Bangor $1,646,791

Consumers for Affordable Health Care Foundation Augusta $1,126,711

Council on International Educational Exchange South Portland $7,501,619

Creative Works Westbrook $27,043,795

Crisis and Counseling Centers Inc. Augusta $5,656,579

Crossroads for Women Inc. Scarborough $5,107,983

Cultivating Community Portland $1,082,326

Cumberland Farmers Club Cumberland Center $1,993,304

Damariscotta Montessori School II Nobleboro $1,158,298

Danforth Habilitation Assoc. Danforth $3,177,452

Daniel Raymond Nickerson Foundation Portland $1,146,225

Davis Conservation Foundation Yarmouth $1,632,636

Davis Educational Foundation Yarmouth $3,596,754

Davis Family Foundation Yarmouth $3,243,299

Day One South Portland $3,982,090

DBH Management Inc. Portland $2,055,453

Deborah Lincoln House Belfast $2,204,916

Decoster Family Charitable Foundation Inc. Turner $21,985,913

Defend Our Health Portland $1,481,090

Delta Ambulance Waterville $6,266,469

Dempsey Centers for Quality Cancer Care Auburn $3,210,148

DFD Russell Medical Center Inc. Leeds $10,453,825

Diocesan Bureau of Housing Portland $2,774,057

Disability Rights Maine Augusta $4,565,556

Down East Community Hospital Machias $62,258,449

Downeast Community Partners Inc. Ellsworth $14,275,994

Downeast Horizons Inc. Ellsworth $10,055,356

Downeast Institute Beals $2,697,975

Downeast Salmon Federation Columbia Falls $2,129,209

Downeast Transportation Inc. Ellsworth $4,593,525

Downtown Improvement District Inc. Portland $1,303,508

East Grand Health Center Inc. Danforth $1,097,311

Eastern Agency on Aging Brewer $4,907,151

Eastern Maine Development Corp. Bangor $6,477,472

Eastport Health Care Inc. Eastport $7,386,625

Organization City Total Revenue

Eastport Memorial Hospital Eastport $3,350,847

Ecology Education Inc. Saco $2,453,484

Ecology Learning Center Unity $2,386,452

Educare Central Maine Waterville $1,375,014

Educate Maine Portland $2,165,035

Elder Abuse Institute of Maine Brunswick $1,190,953

Eldercare Network of Lincoln County Damariscotta $1,989,936

Elephant Rock Fund Wayne $2,240,922

Ellen M. Leach Memorial Home Brewer $1,953,455

Elmhurst Inc. Bath $4,272,185

Elmina B. Sewall Foundation Freeport $5,294,917

Elsie & William Viles Foundation Augusta $1,008,374

Erskine Academy South China $9,165,940

Evelyn S. And K. E. Barrett Foundation York $11,517,491

Evernorth Inc. Portland $8,935,294

Evernorth Loan Fund Inc. Portland $1,191,774

Fair Tide Inc. Kittery $1,836,287

Faith School of Theology Charleston $1,908,831

Falmouth Memorial Library Assoc. Falmouth $1,168,978

FAME Leaders Augusta $1,096,154

Families Matter Inc. Hallowell $2,884,369

Family Focus Brunswick $1,909,838

Family Ice Center Falmouth $1,896,125

Family Planning Association of Maine Inc. Augusta $10,614,073

Family Violence Project Augusta $2,208,125

Farmington Home for Aged People Farmington $1,114,893

Ferry Beach Park Assoc. Saco $1,620,508

Fiddlehead School Gray $2,659,825

Firebird Foundation for Anthropological Research Phillips $5,963,118

Fish River Rural Health Eagle Lake $13,814,542

Fore River Foundation Portland $1,270,639

Forest Society of Maine Bangor $3,227,686

Fork Food Lab South Portland $1,277,839

Fortify Inc. Belfast $1,476,495

Foundation for a Strong Maine Economy Augusta $3,241,469

Foundation for Maine's Community Colleges South Portland $1,379,321

Foundation for Portland Public Schools Portland $1,430,262

Four Directions Development Corp. Orono $2,551,410

Foxcroft Academy Dover Foxcroft $11,282,594

Frances Perkins Center Newcastle $1,986,544

Francis T. & Louis T. Nichols Foundation Bangor $1,349,971

Franklin County Childrens Task Force Farmington $1,408,099

Frannie Peabody Center Portland $3,966,156

Freeport Housing Trust Inc. Freeport $1,939,407

Frenchman Bay Conservancy Hancock $3,239,073

Fresh Start Inc. Bangor $1,143,483

Friends of Acadia Bar Harbor $15,284,443

Friends of Casco Bay South Portland $1,078,998

Friends of Katahdin Woods & Waters Portland $1,938,983

Friends of Thai Daughters Inc. Trevett $1,864,478

Organization City Total Revenue
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Friends of the Maine State Museum Augusta $4,109,834

Fryeburg Academy Fryeburg $23,433,031

Full Plates Full Potential Brunswick $4,203,166

Galen Cole Family Foundation Bangor $1,371,665

Gateway Community Services Maine Portland $1,523,259

General Alumni Association of the University of Maine Orono $1,077,685

Generation Us Augusta $3,034,025

Genesis Fund Brunswick $4,780,412

George & Raymond Frank Foundation Yarmouth $1,723,187

George Stevens Academy Blue Hill $5,801,262

Girl Scouts of Maine Inc. So Portland $6,079,716

Good Shepherd Food Bank Auburn $99,656,038

Good Will Home Assoc. Hinckley $5,727,519

Goodwill Industries of Northern New England Gorham $88,405,115

Gould Academy Bethel $16,585,515

Grammy Rose Dog Rescue and Sanctuary Acton $1,030,301

Great Pond Mountain Conservation Trust Bucksport $1,155,680

Great Schools Partnership Inc. Portland $4,348,695

Great Works Regional Land Trust South Berwick $1,040,242

Greater Androscoggin Humane Society Lewiston $1,592,275

Greater Brunswick Housing Corp. Brunswick $4,655,472

Greater Lovell Land Trust Inc. Lovell $2,041,224

Greater Portland Christian School South Portland $1,205,960

Greater Portland Family Promise Portland $1,108,248

Greater Portland Immigrant Welcome Center Portland $1,231,292

Group Main Stream Inc. Westbrook $13,134,402

Gulf of Maine Properties Inc. Portland $1,081,738

Gulf of Maine Research Institute Portland $20,243,085

H.O.M.E. Inc. Orland $1,300,336

Habitat for Humanity of Greater Portland Portland $3,418,259

Habitat for Humanity York County Kennebunk $2,878,715

Halfway House Inc. Portland $1,131,092

Hancock County Trustees of Public Reservation Ellsworth $1,039,028

Hand In Hand Mano En Mano Milbridge $2,994,729

Hanley Center for Health Leadership and Education Manchester $1,880,009

Hannaford Charitable Foundation Portland $1,351,925

Harbor House Southwest Harbor $1,343,090

Harold Alfond Foundation Portland $110,997,249

Harpswell Heritage Land Trust Harpswell $1,904,989

Harrington Family Health Center Harrington $4,517,909

Harrison Food Bank Harrison $1,069,765

Harry E. Davis Partnership for Children's Oral Health Yarmouth $1,796,214

Haystack Mountain School of Crafts Deer Isle $2,257,534

Health Access Network Inc. Lincoln $13,350,415

Health Equity Alliance Bangor $1,858,650

Healthcare Purchaser Alliance of Maine Falmouth $1,335,410

HealthInfoNet New Gloucestr $8,506,206

Healthreach Community Health Centers Waterville $37,789,853

Healthy Acadia Ellsworth $5,703,667

Healthy Communities of the Capital Area Hallowell $1,738,760

Healthy Learners Inc. Brunswick $10,475,368

Hebron Academy Inc. Hebron $13,185,513

Hill Street Terrace Housing Corp. Portland $1,332,327

Home for the Aged Portland $8,847,471

Organization City Total Revenue

Homeworthy Rockland $5,687,033

Hope and Justice Project Inc. Presque Isle $1,632,342

Hope Assoc. Rumford $5,247,394

Hospice of Southern Maine Scarborough $22,537,304

Houlton Regional Hospital Houlton $51,220,118

Housing Foundation - M & D Orono $3,159,984

Housing Foundation - Phase I & Ii Orono $2,262,248

Housing Initiatives of New England Corp. Scarborough $30,556,443

Huber Foundation Falmouth $2,118,396

Humane Society Waterville Area Waterville $1,001,827

Hurricane Island Foundation Rockland $3,788,451

Hurricane Island Outward Bound School Camden $5,467,026

Husson University Bangor $81,957,246

Hyde School Bath $10,767,715

Ignite Presque Isle Presque Isle $5,228,714

Immigrant Legal Advocacy Project Portland $2,559,517

In Her Presence Portland $1,167,193

Independence Advocates of Maine Inc. Orono $9,118,920

Independence Association Inc. Brunswick $11,527,697

Indigenous Pathways Inc. Brunswick $5,206,925

Indigenous Peoples Rights Inc. W Boothby Hbr $1,814,776

Indigo Arts Alliance Portland $3,301,299

Information Technology Exchange - give IT. get IT. Searsport $1,536,824

Initiative for Digital Engineering and Life Sciences Falmouth $15,034,369

Institute for Doctoral Studies in the Visual Arts Portland $2,619,600

Institute for Humane Education Surry $1,163,221

Iris Network Portland $2,596,794

Island Commons Resource Center Chebeague Island $3,179,897

Island Housing Trust Mount Desert $2,060,679

Island Institute Rockland $7,730,757

Island Readers & Writers Mount Desert $2,577,924

Islands Community Medical Services Vinalhaven $3,311,232

Isle Au Haut Boat Services Stonington $1,184,325

ITNAmerica Westbrook $1,649,881

J. Blair And Tena Frank Foundation Portland $2,321,440

Jackson Laboratory Bar Harbor $572,803,655

Jesup Memorial Library Bar Harbor $6,370,659

Jewish Community Alliance of Southern Maine Portland $4,377,561

JHA Assisted Living Inc. Portland $12,176,616

JHA Services Portland $18,972,396

Jobs for Maine's Graduates Inc. Augusta $20,730,474

John Bapst Memorial High School Bangor $8,610,683

John F. Murphy Homes Inc. Auburn $78,868,628

John M. Eagleson Jr. Institute Sanford $1,194,114

John Marin Foundation Jonesport $30,984,735

John Sage Foundation Portland $2,557,895

John T. Gorman Foundation Portland $13,301,002

Johnson Hall Inc. Gardiner $2,320,103

Judy Glickman Lauder Foundation Portland $1,596,050

Katahdin Friends Inc. Millinocket $8,000,647

Katahdin Valley Health Center Patten $34,203,366

Organization City Total Revenue
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Kennebec Estuary Land Trust Bath $2,150,609

Kennebec Mental Health Associates Waterville $5,223,706

Kennebec Montessori School Fairfield $1,163,187

Kennebec Savings Bank Foundation Augusta $3,249,408

Kennebec Valley Community Action Program Waterville $46,655,834

Kennebec Valley Dental Coalition Oakland $1,832,740

Kennebec Valley Family Dentistry Augusta $3,367,298

Kennebec Valley Humane Society Augusta $3,742,982

Kennebec Valley Mental Health Center Waterville $44,979,489

Kennebunk Beach Improvement Assoc. Kennebunk $1,065,440

Kennebunk Free Library Assoc. Kennebunk $1,393,441

Kents Hill School Kents Hill $25,378,213

Ketcha Outdoors Scarborough $2,302,589

KHMA Real Estate Inc. Waterville $2,151,260

Kieve Wavus Education Inc. Nobleboro $12,512,727

KITA Center North Berwick $1,214,673

Kneisel Hall Blue Hill $1,459,143

L'Ecole Francaise Du Maine South Freeport $1,324,741

Lake Arrowhead Community Inc. North Waterboro $2,268,170

Lakes Environmental Association Bridgton $1,362,499

Landing School of Boatbuilding and Design Arundel $2,338,605

Last Sheaf Building Materials Exchange Durham $1,000,115

Lawrence Family Foundation Holden $5,846,077

LEAP Inc. Farmington $7,026,874

Learningworks Portland $3,188,418

Lee Academy Lee $2,863,719

Legal Services for Maine Elders Augusta $2,846,172

Lewiston Auburn Metropolitan Chamber of Commerce 

Foundation

Lewiston $1,897,329

Lifeflight Foundation Augusta $3,529,967

Lifeflight of Maine LLC Bangor $28,301,551

Light of Life Ministries Augusta $1,141,196

Lincoln Academy Newcastle $10,810,192

Lincoln Home Newcastle $4,015,959

Lincolnhealth Cove's Edge Damariscotta $10,316,524

Lisbon Emergency Inc. Lisbon $1,303,936

Little Dolphin School Foundation Westbrook $3,320,787

Live Work Maine Inc. Brunswick $2,254,935

Lives in the Balance Inc. Freeport $1,248,651

Locker Project Portland $1,524,530

Loon Echo Land Trust Inc. Bridgton $1,922,704

Lopiekes Family Memorial Trust Ogunquit $2,159,261

Lost Lamb Evangelistic Assoc. Bangor $1,722,164

Lunder Foundation Portland $37,546,954

Mabel Wadsworth Womens Health Center Bangor $1,276,332

Mahoosuc Land Trust Inc. Bethel $1,034,062

Maine Academy of Natural Sciences Hinckley $2,984,598

Maine Access Points Brunswick $1,887,471

Maine Adaptive Sports & Recreation Bethel $1,088,892

Maine Appalachian Trail Club Portland $1,540,349

Organization City Total Revenue

Maine Aquaculture Innovation Center Walpole $1,089,928

Maine Arts Academy *Formerly known as Snow Pond Arts Academy Augusta $3,148,038

Maine Association for New Americans Portland $1,182,300

Maine Association for the Education of Young Children Augusta $1,060,253

Maine Audubon Society Falmouth $4,330,142

Maine Behavioral Health Organization Augusta $3,049,767

Maine Cancer Foundation Falmouth $3,340,864

Maine Center for Economic Policy Augusta $1,272,092

Maine Center for Entrepreneurs Portland $1,351,382

Maine Central Institute Pittsfield $14,107,482

Maine Children's Home for Little Wanderers Waterville $1,858,492

Maine Children's Trust Augusta $12,869,387

Maine Coalition Against Sexual Assault Augusta $7,491,167

Maine Coalition To End Domestic Violence Augusta $11,383,132

Maine Coast Fishermens Assoc. Brunswick $2,922,167

Maine Coast Heritage Trust Topsham $26,628,849

Maine Coast Waldorf School Freeport $7,334,620

Maine College of Art and Design Portland $29,795,926

Maine College of Health Professions Lewiston $9,930,190

Maine Community Action Assoc. Lewiston $2,164,610

Maine Community Foundation Ellsworth $108,670,378

Maine Connections Academy South Portland $5,858,144

Maine Conservation Alliance Augusta $1,081,857

Maine Conservation Voters Augusta $1,632,138

Maine Council On Aging Brunswick $1,025,609

Maine Credit Union's Campaign for Ending Hunger Portland $1,245,969

Maine Dartmouth Family Medicine Residency Augusta $22,039,253

Maine Development Foundation Augusta $3,160,300

Maine Educators Consortium Inc. Norridgewock $1,715,109

Maine Energy Marketers Assoc. Education Foundation Brunswick $1,454,995

Maine Equal Justice Partners Augusta $2,714,077

Maine Farmland Trust Inc. Belfast $4,221,079

Maine Federation of Farmers Markets Freeport $1,168,572

Maine Guaranteed Access Reinsurance Assoc. Portland $94,901,712

Maine Health Access Foundation Inc. Augusta $14,634,624

Maine Heritage Policy Center Portland $1,699,340

Maine Historical Society Portland $2,888,722

Maine Humanities Council Portland $2,596,932

Maine Huts & Trails Kingfield $1,821,500

Maine Immigrant & Refugee Services (MEIRS) Lewiston $1,548,664

Maine Immigrants' Rights Coalition Portland $3,670,878

Maine Initiatives Inc. Portland $3,513,921

Maine Inside Out Lewiston $1,042,386

Maine International Trade Center Portland $1,769,767

Maine Island Trail Assoc. Portland $1,471,331

Maine Justice Foundation Augusta $4,428,750

Maine Learning Innovations Augusta $5,961,154

Maine Life Care Retirement Community Inc. Scarborough $28,863,046

Maine Long-Term Care Ombudsman Program Augusta $1,921,069

Maine Manufacturing Extension Partnership Augusta $2,216,755

Organization City Total Revenue
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Clearstead Trust is a Maine State Chartered Trust Company 
serving wealthy families and leading institutions. We 
address every aspect of wealth management and 
investment consulting in personalized ways, helping you 
meet your current needs and ensuring long-term prosperity 
for your family, institutions, and community.
 
We provide the clarity, insight, and confidence needed to 
secure a thriving legacy. Let us simplify financial 
complexities so you can focus on what truly matters to you.

We’re more than a financial services firm. 
Clearstead Trust is where legacies thrive.

TAX STRATEGY & PREPARATION 

FINANCIAL PLANNING 

TRUST SERVICES

CORPORATE TRUSTEE SOLUTIONS 

FAMILY OFFICE 

ALTERNATIVES PLATFORM *

OCIO/RETIREMENT *

Founded in 2021, Clearstead Trust is a state of Maine-chartered trust company,
which is wholly owned by Clearstead Advisors, LLC.

*Services may be provided by Clearstead Advisors, LLC

INFO@CLEARSTEAD.COM      |     WWW.CLEARSTEAD.COM

Kenneth R. Morgan, CFP®, AEP®
President & CEO, Clearstead Trust

(207) 775-7200
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Maine Maritime Museum Bath $2,760,199

Maine Mathematics and Science Alliance (MMSA) Augusta $3,871,191

Maine Media College Rockport $3,384,658

Maine Medical Center's Women's Board Portland $1,289,464

Maine MILL (Museum of Innovation Learning and Labor) Lewiston $1,553,263

Maine Mineral & Gem Museum Bethel $1,955,317

Maine Mobile Health Program Inc. Augusta $2,435,867

Maine Needs Inc. Portland $2,982,971

Maine Organic Farmers and Gardeners Assoc. Unity $6,515,699

Maine People's Alliance Portland $4,458,381

Maine People's Resource Center Portland $2,643,376

Maine Pretrial Services Inc. Portland $4,524,539

Maine Primary Care Assoc. Augusta $3,313,856

Maine Principals' Assoc. Augusta $2,729,780

Maine Public Broadcasting Corp. Lewiston $24,565,098

Maine Seacoast Mission Northeast Harbor $10,739,824

Maine Space Grant Consortium Augusta $2,546,352

Maine Special Educationmental Health Collaborative New Gloucestr $4,757,958

Maine State Ballet Falmouth $1,268,498

Maine State Golf Assoc. Inc. Cumberland $1,361,621

Maine State Music Theatre Brunswick $7,182,381

Maine State Society for the Protection of Animals South Windham $2,541,685

Maine Technology Institute Portland $22,492,763

Maine Tree Foundation Augusta $1,722,341

Maine Veterans' Homes Augusta $89,462,623

Maine Volunteer Lawyers Project (VLP) Inc. Portland $1,221,821

Maine Workers' Compensation Policyholder Augusta $2,455,768

MaineGeneral Health Augusta $14,559,310

MaineGeneral Health and affliliates Augusta $694,714,841

MaineHealth Portland $3,690,471,384

MaineHealth Care at Home Saco $26,121,208

MaineHealth Services Portland $26,094,398

Mainely Smiles Portland $1,089,641

Make-A-Wish Foundation of Maine Scarborough $2,790,894

Maple Grove Elderly Housing Corp. Portland $1,116,834

Maplestone Acton $1,289,555

Margaret Chase Smith Foundation Portland $1,146,555

Margaret E. Burnham Charitable Trust Portland $1,047,509

Martin's Point Generations Advantage Inc. Portland $658,574,306

Martin's Point Health Care Inc. Portland $545,592,486

Masonic Charitable Foundation of the Grand Lodge of Maine Holden $2,827,610

McArthur Library Association Biddeford $2,192,050

MCD Global Health Hallowell $37,224,819

MCH Inc. Rockland $1,421,930

MELMAC Education Foundation Augusta $2,302,158

Memorial Ambulance Corps Deer Isle $1,652,528

Mid Coast Geriatric Services Corp. Brunswick $12,391,866

Mid Coast Hunger Prevention Program Brunswick $5,533,812

Mid-Maine Homeless Shelter Inc. Waterville $2,498,333

MidCoast Conservancy Edgecomb $2,736,626

MidCoast Habitat for Humanity Rockport $1,920,097

Midcoast Humane Brunswick $2,960,902

Organization City Total Revenue

mailto:INFO@CLEARSTEAD.COM
https://www.clearstead.com
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Midcoast Maine Community Action Bath $7,693,474

MidCoast Recreation Center Rockport $1,451,523

Midcoast Youth Center & Skatepark Bath $1,305,897

Milestone Recovery Portland $5,122,093

Millinocket Regional Hospital Millinocket $32,190,675

Mitchell Institute Portland $6,258,916

MMC Realty Corp. Portland $4,435,026

Mobius Inc. Damariscotta $4,737,375

Morrison Center Scarborough $18,123,862

Morton-Kelly Charitable Trust Portland $1,247,086

Motivational Services Inc. Augusta $19,039,083

Mount Desert Island Biological Laboratory Salisbury Cove $14,061,771

Mount Desert Island Hospital Bar Harbor $114,669,555

Mount Desert Land and Garden Preserve Seal Harbor $6,755,932

Mount Desert Nursing Assoc. Northeast Harbor $1,041,544

My Place Teen Center Inc. Westbrook $1,660,944

NAMI Maine Hallowell $3,654,095

National Digital Equity Center Wiscasset $1,605,495

Natural Resources Council Inc. Augusta $4,419,894

New Beginnings Inc. Lewiston $4,107,162

New Communities Inc. Westbrook $24,043,494

New England Electric Railway Historical Society Kennebunkport $1,681,938

New England Life Care Inc. Scarborough $130,371,244

New England Music Camp Assoc. Sidney $3,638,222

New England Nordic Ski Assoc. New Gloucester $1,393,769

New England Telehealth Consortium Bangor $7,513,063

New Hope for Women Inc. Rockland $2,419,175

New Mainers Public Health Initiative Lewiston $1,352,326

Next Step Domestic Violence Project Ellsworth $1,461,030

NorDx Scarborough $107,306,495

North Yarmouth Academy Yarmouth $15,133,256

Northeast Harbor Sailing School Northeast Harbor $4,935,265

Northeast Hearing & Speech Center Inc. Portland $2,164,825

Northeast Occupational Exchange Inc. Bangor $1,565,572

Northern Aroostook Alternatives Inc. Van Buren $1,309,790

Northern Light Acadia Healthcare Brewer $19,214,118

Northern Light Acadia Hospital Brewer $70,043,746

Northern Light AR Gould Hospital Brewer $177,549,980

Northern Light Blue Hill Hospital Brewer $44,874,396

Northern Light C.A. Dean Hospital Brewer $23,352,358

Northern Light Continuing Care Lakewood Brewer $14,005,629

Northern Light Eastern Maine Medical Center Brewer $1,150,909,228

Northern Light Health Foundation Brewer $13,663,940

Northern Light Health System Brewer $395,735,251

Northern Light Home Care & Hospice Brewer $40,890,271

Northern Light Maine Coast Hospital Brewer $118,951,465

Northern Light Mayo Hospital Brewer $69,268,645

Northern Light Medical Transport Brewer $10,249,503

Northern Light Mercy Hospital Portland $288,567,239

Organization City Total Revenue

Northern Light Sebasticook Valley Hospital Brewer $62,003,610

Northern Lighthouse Inc. Mars Hill $3,734,897

Northern Maine Community College Foundation Presque Isle $5,560,243

Northern Maine Development Commission Caribou $10,161,030

Northern Maine General Eagle Lake $7,718,492

Northern Maine Independent System Administrator Bangor $1,059,798

Northern Maine Medical Center Fort Kent $68,670,882

Northern New England Employment Services Gorham $4,764,971

Northern Oxford Regional Ambulance Service Mexico $2,861,996

Odd Fellows and Rebekah's Home of Maine Auburn $4,851,526

Ogunquit Museum of Art Ogunquit $1,458,704

Ogunquit Playhouse Foundation Ogunquit $13,296,677

OHI Bangor $19,335,727

Old Town Residential Services Corp. Old Town $1,017,294

Old Town VOA Affordable Housing Inc. Brunswick $1,566,817

Olympia Snowe Women's Leadership Institute Portland $1,506,149

Onpoint Health Data Portland $25,371,480

Open Library of Richmond Inc. Biddeford $10,064,206

Opera House Arts Stonington $1,451,119

Opportunity Alliance South Portland $36,544,941

Opportunity Enterprises Inc. Auburn $7,425,860

Other Maine Program of Aid Houlton $2,278,171

Our Katahdin Millinocket $2,291,664

OUT Maine Rockland $1,350,955

Owls Head Transportation Museum Owls Head $4,545,442

Oxford County Mental Health Service Lewiston $4,941,585

Oxford School Age Child Care Oxford $1,619,098

P.A.W.S. Animal Adoption Center Rockport $1,252,244

Pan Atlantic Foundation Portland $4,366,558

Partners for Peace Bangor $2,368,116

Partners for World Health Portland $1,973,080

Partnership for Environmental Technology Education South Portland $2,927,863

Pasculano Foundation Cape Eliz $1,574,624

Patten Free Library Bath $2,260,868

Peace Ridge Sanctuary Brooks $1,471,679

Pejepscot Terrace Brunswick $1,158,109

Peninsula Ambulance Corps Blue Hill $1,422,620

Penobscot Christian School Bangor $1,283,994

Penobscot Community Health Center Bangor $108,787,013

Penobscot Theater Company Bangor $1,322,279

Penobscot Valley Hospital Lincoln $23,640,176

Penquis Cap Inc. Bangor $73,415,413

Penquis Development Inc. Bangor $1,349,299

Peregrine Corp. S Portland $9,026,455

Permanent Archive Fund Biddeford $5,275,563

Personal Onsite Development Auburn $2,021,691

Personal Services of Aroostook Presque Isle $3,332,466

Phillips-Strickland House Corp. Bangor $2,085,655

Pine Island Camp Brunswick $1,637,819

Organization City Total Revenue
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Pine Tree Legal Assistance Inc. Portland $9,659,038

Pine Tree Society Inc. Bath $10,642,998

Pineland Farms Inc. New Gloucester $9,668,973

Pines Health Services Caribou $27,416,284

Points North Institute Camden $1,928,266

Pope Memorial Humane Society of Knox County Rockland $2,280,611

Port Resources Inc. South Portland $14,713,489

Portland Community Health Center Portland $23,079,285

Portland Community Squash Portland $2,990,163

Portland Housing Development Corp. Portland $7,402,789

Portland Maine Symphony Orchestra Portland $4,332,163

Portland Museum of Art Portland $15,400,222

Portland Ovations Portland $2,176,138

Portland Public Library Portland $5,833,722

Portland Recovery Community Center Portland $1,743,810

Portland Rugby Football Club Portland $1,613,136

Portland Stage Company Inc. Portland $2,587,152

Portland Widows Wood Society Falmouth $1,326,700

Preachers' Aid Society of New England Wells $2,756,146

Preble Street Portland $27,544,230

Presente! Maine Portland $1,101,126

Presumpscot Regional Land Trust Gorham $1,739,265

Progress Center Inc. Oxford $5,753,254

ProsperityME Portland $5,434,958

Protectors of Animal Life Society Winthrop $1,549,872

Protein Foundation Yarmouth $1,406,982

Quality Housing Coalition Portland $1,397,527

Quarry Hill Belfast $12,709,032

Rafts Inc. Lewiston $2,711,173

Rangeley Lakes Heritage Trust Inc. Rangeley $6,590,702

Rangeley Region Health and Wellness Partnership Rangeley $1,526,125

Ray of Hope Foundation Falmouth $1,093,902

Redington Memorial Home Skowhegan $1,185,881

Redington Memorial Hospital Assoc. Skowhegan $2,385,577

Redington-Fairview General Hospital Skowhegan $158,945,613

Regional Medical Center at Lubec ME Inc. Lubec $7,168,211

Regional Transportation Program Westbrook $3,331,124

Reverb Inc. Portland $5,462,341

Rippleffect Inc. Portland $1,212,407

Riverview Foundation Brunswick $1,441,320

Robert and Patricia Switzer Foundation Belfast $1,336,100

Rocking Moon Foundation Inc. Yarmouth $5,169,818

Ronald McDonald House Charities of Maine Portland $1,504,923

Royal River Conservation Trust Yarmouth $1,178,651

Rumford Community Home Corp. Rumford $5,809,954

Rumford Group Home Inc. Rumford $1,393,609

Rumford Hospital Rumford $60,269,642

Sacopee Rescue Unit Inc. Parsonsfield $1,012,071

Sacopee Valley Health Center Porter $9,415,774

Safe Passage New Gloucester $2,219,868

Safe Voices Auburn $4,023,231

Saint Joseph's College Standish $54,372,801

https://www.headlightav.com
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Saint Joseph's Rehabilitation & Residence Portland $19,774,771

Sam L. Cohen Foundation Portland $2,899,450

Sandcastle Clinical & Educational Services Lewiston $1,610,383

Sandy River Charitable Foundation Farmington $3,999,628

Sanford-Springvale Historical Society Springvale $3,734,130

Sarah Frye Home Auburn $1,606,937

Scarborough Historical Society Scarborough $129,358

Scarborough Land Conservation Trust Scarborough $2,117,428

Scarborough Public Library Scarborough $1,481,201

Schoodic Institute at Acadia National Park Winter Harbor $3,884,080

Seacoast Christian School South Berwick $1,485,440

Seacoast Waldorf School Eliot $1,717,561

Sebasticook Family Doctors Newport $8,644,467

Seedlings To Sunflowers Gorham $1,850,982

SeniorsPlus Lewiston $34,810,543

Seton Village Portland $2,226,142

Seventy-Five State Street Portland $9,233,172

Sexual Assault Prevention and Response Services Auburn $1,300,202

Sexual Assault Response Services of Southern Maine Portland $1,123,911

Sexual Assault Support Services of Midcoast Maine Brunswick $1,147,156

Shalom House Inc. Portland $37,936,364

Shaw Brothers Family Foundation Gorham $1,014,180

Simple Generosity South Portland $9,265,616

Skills Inc. St Albans $9,749,003

Skowhegan State Fair Skowhegan $1,547,555

Solon Center for Research and Publishing Solon $1,283,402

South Portland Food Cupboard South Portland $1,990,501

South Portland Housing Development Corp. South Portland $4,071,254

Southern Aroostook County Emergency Medical Services 

Authority

Houlton $1,363,809

Southern Kennebec Child Development Farmingdale $5,705,642

Southern Maine Affordable Housing Biddeford $1,469,443

Southern Maine Agency on Aging Biddeford $7,834,779

Southern Maine Planning and Development Commission Saco $5,853,569

SPACE Gallery Portland $1,178,429

Special Children's Friends Inc. Ellsworth $2,066,044

Special Olympics Maine South Portland $2,053,253

Spectrum Generations Augusta $13,895,449

Spurwink Portland $89,987,806

St. Andre Health Care Facility Biddeford $11,548,595

St. Croix Regional Family Health Center Princeton $8,478,227

St. Joseph Ambulatory Care Inc. Bangor $1,586,854

St. Joseph Healthcare Foundation Bangor $13,921,850

St. Joseph Hospital Bangor $208,368,962

St. Mary's Health System Lewiston $4,492,714

St. Mary's Regional Medical Center Lewiston $237,955,693

St. Mary's Residences Lewiston $2,040,333

State Street Housing Preservation Corp. Portland $3,547,494

Stephen & Tabitha King Foundation* Bangor $3,740,528

Sunrise County Economic Council Machias $4,212,180

Organization City Total Revenue

Sunrise Opportunities Machias $10,445,984

Sunset Home of Waterville Waterville $1,061,156

Support Solutions Inc. Auburn $12,837,464

Sweetser Saco $50,198,492

Syntiro Augusta $1,502,255

TD Beach To Beacon 10K Inc. South Portland $1,115,772

TD Charitable Foundation Portland $27,336,700

Tedford Housing Brunswick $1,999,111

Temple Academy Waterville $1,670,966

Thomas College Waterville $39,971,757

Thornton Academy Saco $33,117,795

Through These Doors Portland $3,207,755

Timanous Foundation South Portland $3,108,707

Travis Mills Foundation Mt. Vernon $8,199,854

Tree Street Youth Inc. Lewiston $2,305,056

Trekkers Inc. Rockland $1,367,451

Tri-County Mental Health Services Lewiston $9,943,189

Trinity Jubilee Center Inc. Lewiston $2,103,479

United Ambulance Bridgton Lewiston $1,471,261

United Ambulance Service Lewiston $9,703,232

United Cerebral Palsy of Northeastern Maine Bangor $13,443,762

United Midcoast Charities Camden $1,476,120

United Society of Shakers Sabbathday Lake New Gloucester $2,000,093

United States Biathlon Assoc. New Gloucester $3,255,647

United Way of Androscoggin County Lewiston $1,408,913

United Way of Kennebec Valley Augusta $1,605,768

United Way of Mid Coast Maine Bath $1,665,743

United Way of Southern Maine Portland $9,538,507

United Way, Heart of Maine Bangor $2,399,405

Unity Environmental University New Gloucester $78,824,720

University of Maine Foundation Orono $64,724,867

University of Maine Pulp & Paper Foundation Orono $2,748,578

University of Maine School of Law Foundation Portland $1,114,658

University of New England Biddeford $303,386,239

University of Southern Maine Foundation Portland $8,925,589

Uplift Inc. Gardiner $6,312,856

Upstream Damariscotta $1,436,868

USM Osher Map Library Foundation Portland $3,219,815

Vernon Continuing Care Homes Kittery $1,519,461

Victoria Mansion Portland $5,085,854

Village Square Housing Corp. Portland $3,932,436

Volunteers of America Northern New England Brunswick $15,852,581

Wabanaki Health & Wellness Bangor $16,213,275

Waldo Community Action Partners Belfast $19,624,909

Wardwell Home for the Aging Saco $2,103,598

Washington Academy East Machias $5,856,650

Washington County Emergency Medical Services 
Authority

Calais $1,527,147

Watermans Community Center North Haven $1,120,095

Watershed Center for the Ceramic Arts Newcastle $1,396,825

Organization City Total Revenue
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Mainebiz is my source 
for business news! They 
do a great job staying 
on top of the real issues 
and connecting me to 
the right people through 
Mainebiz events and 
forums. I love Mainebiz!

— Margo Walsh  
CEO of MaineWorks
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ENGAGE. 
CONNECT.

  ENGAGED AUDIENCE

85% of Mainebiz 
readers spend 15 
minutes or more 
reading each issue

81% of Mainebiz 
subscribers are the 
#1 decision-makers 
at their business.

85% of Mainebiz 
readers are college 
graduates
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scrambling to meet the 
demand for housing. 
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to keep up with demand 
from chefs and consumers.
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Waterville Creates Waterville $4,028,178

Waynflete School Portland $29,462,350

Waypoint Maine Inc. Sanford $22,493,790

Wayside Food Programs Portland $1,031,611

Wells Emergency Medical Service Inc. Wells $1,426,869

Wellspring Inc. Bangor $5,726,994

West Oxford Agricultural Society Fryeburg $5,641,661

Westbrook Development Corp. Westbrook $1,973,842

Western Foothills Land Trust Norway $1,506,073

Western Maine Community Action Inc. East Wilton $9,757,266

Western Maine Transportation Services Inc. Auburn $6,820,201

William A. Farnsworth Library and Art Museum Rockland $6,930,862

Wings for Children and Families Inc. Bangor $5,972,819

Winterkids Education Foundation Westbrook $1,192,244

Wolfes Neck Farm Foundation Inc. Freeport $8,110,600

Woodfords Family Service Westbrook $43,349,013

Work First Inc. Farmington $1,691,465

Wreaths Across America Columbia Falls $40,195,678

Yesterday's Children Inc. Ellsworth $3,898,117

YMCA - Auburn-Lewiston Auburn $3,362,547

YMCA - Bangor Region Bangor $8,514,863

YMCA - Bath Area Bath $5,959,682

YMCA - Boothbay Region Boothbay Harbor $6,475,117

Organization City Total Revenue

YMCA - Central Lincoln County Damariscotta $3,282,740

YMCA - Down East Ellsworth $5,110,630

YMCA - Kennebec Valley Augusta $3,564,671

YMCA - Mt. Desert Island Bar Harbor $1,837,757

YMCA - Old Town and Orono Old Town $4,212,617

YMCA - Penobscot Bay Rockport $6,645,233

YMCA - Sanford-Springvale Sanford $3,794,512

YMCA - Southern Maine Portland $5,812,243

YMCA - State of Maine Winthrop $1,523,370

YMCA - Waldo County Belfast $2,441,187

YMCA Alliance of Northern New England Boothbay Harbor $1,007,510

YMCA Foundation - Old Town-Orono Old Town $1,051,513

York Ambulance Assoc. York $1,446,924

York County Community Action Corp. Sanford $29,123,569

York County Shelter Programs Inc. Alfred $6,576,280

York Hospital York $210,360,941

York Land Trust York $1,142,819

York Public Library York $1,044,267

Youth and Family Outreach Portland $1,026,110

YWCA - Central Maine Lewiston $1,820,808

Organization City Total Revenue

http://www.mainebiz.biz
mailto:ADVERTISING@MAINEBIZ.BIZ
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Top Maine charitable foundations
Ranked by total giving in Maine for fiscal year 2022

Foundation
Total giving in Maine
2022

Percent total giving in
Maine 2022

Assets
fiscal year 2023 1

Revenue
fiscal year 2023

Chief executive/
year founded

1 Harold Alfond Foundation
2 Monument Square, Portland 04101
828-7999, haroldalfondfoundation.org

$66,180,000 89.1% $1,528,237,797 $110,997,249 Gregory Powell
1950

2 Maine Community Foundation
245 Main St., Ellsworth 04605
667-9735, mainecf.org

$42,550,000 77.9% $732,240,535 2 $108,670,378 Deborah Ellwood
1983

3 Elmina B. Sewall Foundation
15 Main St., Suite 230, Freeport 04032
865-3810, sewallfoundation.org

$11,180,000 87.6% $170,578,667 $5,294,917 Gabriela Alcalde
1982

4
Lunder Foundation
c/o Kenilworth Inc., 2 Monument Square, Portland
04101
775-7676

$11,020,000 53.1% $8,357,391 $38,327,642 Peter Lunder
1988

5 John T. Gorman Foundation
1 Canal Plaza, Suite 800, Portland 04101
518-6784, jtgfoundation.org

$8,510,000 98.3% $214,146,299 $13,301,002 Nicole Witherbee
1995

6 Libra Foundation
P.O. Box 17516, Portland 04112
879-6280, librafoundation.org

$6,320,000 100.0% $137,736,434 -$339,498 Craig Denekas
1989

7 Cianbro Charitable Foundation
P.O. Box 1000, Pittsfield, 04967
487-3311, cianbro.com

$6,050,000 99.7% $11,919,362 $1,254,900 Peter A. Vigue
1990

8 Alfond Scholarship Foundation
482 Congress St., Suite 303, Portland 04101
347-8638, myalfondgrant.org

$5,990,000 100.0% $1,758,855 2 $7,242,635 Colleen Quint
2008

9 Maine Health Access Foundation
146 Capitol St., Augusta 04330
620-8266, mehaf.org

$5,280,000 99.5% $144,323,858 $14,634,624 Jake Grindle
1996

10 Stephen & Tabitha King Foundation
P.O. Box 855, Bangor 04402
990-2910, stkfoundation.org

$4,430,000 97.8% $19,865,201 $3,740,528 Stephen & Tabitha King
1987

11 Sam L. Cohen Foundation
22 Free St., Suite 401, Portland 04101
871-5600, samlcohenfoundation.org

$3,230,000 98.8% $32,332,208 $2,899,450 John Shoos
2005

12 Roxanne Quimby Foundation 3

769 Congress St., Portland 04102
963-2022

$3,150,000 97.7% $40,550,598 $804,826 Roxanne Quimby
2016

13 Onion Foundation
2 Great Falls Plaza, Box 7, Auburn 04210
221-0272, onionfoundation.org

$2,990,000 100.0% $64,768,101 -$4,207,671 Diana Morris
2014

14 Davis Family Foundation 4

30 Forest Falls Drive, Suite 5, Yarmouth 04096
846-9132, davisfoundations.org

$2,880,000 99.7% $89,607,909 2 $3,243,299 Yvonne Mummé
1986

15
Betterment Fund
P.O. Box 979, Bethel 04217 5

888-866-3275, bettermentfund.org
$2,740,000 100.0% $43,975,741 $2,430,982 Bank of America NA

1970

Sources: Maine Philanthropy Center and GuideStar by Candid. Notes: Out-of-state giving is not included. Data specific to Maine giving is based on fiscal year 2022, the most recent available per Maine
Philanthropy Center.
1 Assets are fair market value unless otherwise noted.
2 Figure for total assets, not fair market value for all assets
3 Separate from the Quimby Family Foundation
4 Davis Educational Foundation and Davis Family Foundation are associated; however, they have separate employer identification numbers and file individual tax returns.
5 Corporate trustee address and phone is P.O. Box 653067, Dallas, TX, 888-8663275; foundation is Maine-based.
-This list was compiled by Heide Martin and published in the Sept. 29, 2025, issue of Mainebiz.

Purchase this list and more 
as an Excel document at 
mainebiz.biz/DataCenter@Top Maine charitable foundations

Ranked by total giving in Maine for fiscal year 2022

C O M P I L E D  B Y  H E I D E  M A R T I NC O M P I L E D  B Y  H E I D E  M A R T I N

GIVING 
GUIDE THE L IST



SPONSORED BY

The Mainebiz 60 Ideas in 60 Minutes Forum brings together a panel of six Maine CEOs and 
leaders to each share 10 ideas that business executives can learn from. Covering everything 
from how to successfully run and operate a business, to effective ways to motivate and 
manage people, our panelists will discuss and expound on their secrets to success.

Whether you're an entrepreneur, a business leader, or someone looking for inspiration, 
you'll walk away with 60 actionable ideas that can transform your career and life.

MAINEBIZ.BIZ/60IN60PORTLANDREGISTER TODAY AT

OCTOBER 8   7:30–10:30AM / DOUBLETREE BY HILTON HOTEL, SOUTH PORTLAND

https://www.mainebiz.biz/60in60portland
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